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THERE'S  NOTHING  STRONGER 


A  major  consumer  campaign 
promoting  the  Hill's  range  will 
appear  in  all  the  major  newspapers 
and  women's  magazines  during 
the  heavy  demand  winter  period. 

High  impact  advertisements  will 
support  the  big-selling  Hill's 
Balsam  and  fast  moving  Hill's 
Pastilles, which  means  more  and 
more  of  your  customers  will  be 
asking  for  the  relief  that  only  Hill's 
can  offer  —  don't  disappoint  them. 
STOCK  UP  NOW! 
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As  a  civil  service  pharmacist  with  an  established  track 
record  in  the  profession  John  Merrills  is  a  pretty  acute 
observer  of  the  pharmacy  scene.  His  personal  view  of 
the  profession  (p887)  is  full  of  good  sense  as  well  as  a  little 
wishful  thinking.  However  much  Mr  Merrills  might  hope 
that  pharmacy  could  divorce  itself  of  the  trading  element 
and  concentrate  on  the  purely  professional,  the  reality  is 
that  the  two  are  too  inextricably  intertwined  in  the  High 
Street  to  be  unravelled.  In  new  health  centre  pharmacies 
it  is  quite  easy  to  concentrate  on  the  professional  but  less 
easy  in  existing  community  pharmacies.  But  he  is  right  in 
saying  that  there  is  room  for  improvement  in  the  way 
pharmacies  present  both  sides  of  their  business.  Despite 
the  quantum  leaps  that  have  been  made  in  pharmacy 
through  the  influence  of  the  NPA,  and  major  wholesalers 
with  their  shopfitting,  marketing  and  merchandising 
packages,  it  takes  but  a  few  cluttered  shop  areas,  poorly 
set  out  or  dirty  windows,  and  non-clinical  looking 
dispensaries,  to  tarnish  the  image  of  pharmacy  as  a  whole. 

Again  pharmacy  cannot  alter  the  fact  that  two  classes  of 
medicine  are  available  for  OTC  sale  and  that  a  "market" 
exists  outside  of  pharmacy.  The  individual  pharmacist 


cannot  influence  the  marketing  of  medicines  by  companies 
but  can  exercise  a  choice  of  medicines  stocked  together 
with  how  they  are  recommended  and  displayed. 
Pharmacists  can  only  make  sure  that  it  is  they  who  are 
present  on  the  counter  to  advise  the  patient  on  the  best 
choice  of  medicine.  If  their  advice  is  ignored  then  at  least  it 
will  be  respected  —  and  even  then  it  will  rarely  be 
necessary  to  "drive  the  customers  to  the  supermarket. ' ' 

Pharmacy  is  improving  the  way  it  practises  and  is 
managing  to  do  it  less  self  consciously  in  the  way  Mr 
Merrills  envisages.  Pharmacists  are  involved  in  patient 
compliance  at  a  community  level  now,  most  especially  in 
residential  homes.  Pharmacists  do  co-operate  in  producing 
formularies  and  advising  on  cost-effective  prescribing. 
They  are  extending  their  counselling  capacity  and  offering 
new  diagnostic  services. 

Pharmacies  are  work-a-day  places  where  the  consumer 
can  buy  every-day  products  and  yet  have  access  to 
medicines  and  sound  advice  on  them  and  healthcare 
matters.  Accessibility,  care  and  competence,  coupled  to 
unpretentiousness  are  the  priceless  assets  of  the  High 
Street  pharmacist. 
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New  category  of 
pharmacy  needed 


Pharmacies  that  are  not 
commercially  viable  but 
nevertheless  offer  important 
services  which  help  promote 
better  health  in  the  community 
they  serve  should  be  supported  by 
the  Government,  last  week's 
meeting  of  the  Welsh  executive 
was  told  by  its  chairman  Ann 
Marsden. 

Pharmacists  have  a  lot  to 
contribute  to  the  health  of  the 
nation  particularly  now  they  are 
extending  their  role  to  cover 
health  education,  patient 
medication  records,  advising 
nursing  homes,  screening  blood 
pressure  and  cholesterol  levels, 
etc.  But  with  the  demise  of  the 
cost-plus  element  of  their  contract 
in  particular,  said  Mrs  Marsden, 
there  is  a  real  concern  that  some 
pharmacies  will  find  it  impossible 
to  remain  commercially  viable. 
None  of  these  health  promoting 
services  will  be  available  where  a 


pharmacist  has  no  pharmacy  to 
practise  in,  she  said. 

"There  is  a  fear  that  smaller 
pharmacies  not  covered  by  the 
essential  small  pharmacies 
scheme,  but  still  vital  to  their 
communities,  may  cease  to  be 
viable  and  have  to  close.  These 
would  be  in  places  such  as  run 
down  inner  city  areas  and  poorer 
urban  areas  —  places  where  easy 
access  to  health  advice  for 
mothers  with  young  children  and 
for  the  elderly  is  especially 
valuable,"  she  explained. 

"There  is  need  for  careful 
thought  to  be  given  to  the  new 
form  of  contract  and  perhaps 
there  is  a  need  for  a  new  category 
of  essentia]  small  pharmacies:  one 
which  would  be  given  extra 
financial  consideration  to  enable 
them  to  survive  where  they  are 
needed,  but  where  they  are  less 
than  viable  businesses." 

Mrs   Marsden   also  told 


colleagues  that  pharmaceutical 
input  at  an  early  stage  of  the 
prescribing  process  could  help 
save  large  sums  of  money  by 
reducing  the  waste  so  evident  in 
DUMP  campaigns. 

Pharmacists  are  well  placed  to 
help  doctors  put  the  information 
they  receive  through  PACT 
(Prescribing  Analysis  and  Costs 
Statistics),  for  example,  to  best 
use  in  achieving  rational  and  cost 
effective  prescribing. 

But  at  the  same  time  as 
welcoming  cost  effective 
prescribing,  said  Mrs  Marsden, 
"we  would  like  to  be  more 
reassured  that  patients  will  still 
receive  all  the  medicines  they 
actually  need. 

"The  Government  must 
explain  how  it  actually  proposes  to 
manage  drug  budgets  to  lead  to 
reduced  costs  and  at  the  same 
time  maintain  the  appropriate 
level  of  patient  care ' ' ,  she  added . 


£5,000  fine  for  unlicensed 
'stop  smoking'  aid 


A  firm  has  been  fined  £5,000  for 
selling  an  unlicensed  stop- 
smoking  spray,  Mustop,  before  it 
was  declared  safe  by  the 
Department  of  Health. 

The  firm,  Toby  ward  Ltd,  said 
afterwards  that  it  was  considering 
an  appeal  to  the  European  Court 
of  Justice  against  the  conviction 
and  fine.  Meanwhile,  the 
controversial  spray  remains  off 
the  market. 

Judge  Evelyn  Monier- Williams 
at  Southwark  Crown  Court  said: 
"This  was  a  very  unusual  case. 
It's  always  difficult  to  know  what 
penalty  to  impose  in  such  a  case. 
I'm  not  going  to  find  that  it  was 
safe.  But  I  do  find  that  there 
wasn't  any  harm  to  the  public." 

He  said  Tobyward  Ltd  had 
breached  the  law  by  selling  an 
unlicensed  product.  "I  expect  it 
was  designed  for  a  useful  purpose 
and  I  have  no  doubt  there  were 
commercial  considerations  and 
Tobyward  wanted  to  make  a 
profit,"  he  said. 

Mustop  spray  lines  the  mouth 
with  silver  acetate  which  creates 
a  foul  taste  when  mixed  with 
smoke  from  a  puff  on  a  cigarette. 
It  was  distributed  for  sale  from  the 
firm's  outlet  in  Faraday  Road, 
Stratford,  before  November  12, 
1987,  without  a  licence.  It  also 


reached  individual  customers 
through  mail  order  in  The 
Guardian  and  retailers  by 
wholesale  deals  in  1987. 

Tobyward  Ltd,  of  Cranbrook 
Road,  Ilford,  Essex,  claimed  the 
invention  did  not  need  a  product 
licence  because  the  spray  did  not 
fall  under  the  Medicines  Act, 
1968.  But  the  jury  found  the  firm 
guilty  on  both  counts  of  selling  a 
medical  product  without  a  licence, 
and  wholesale  dealing  without  a 
wholesale  licence. 

The  company  was  fined 
£2,500  on  each  count.  It  also  was 
ordered  to  pay  Crown  costs  of 
£2,000. 

Prosecuting  counsel  Donald 
Gordon  said  the  spray  should  have 
undergone  Department  of  Health 
clinical  tests  before  sale.  "The 
Department  is  concerned  for 
public  safety,  as  a  product  should 
not  be  put  on  the  market  which 
might  be  dangerous  to  health. 
Also  they  are  concerned  about 
quackery  products  which  don't  do 
what  they  claim  to  do, "  he  said. 

Mr  Nigel  Peters,  defending, 
said  the  device  was  completely 
safe.  He  criticised  the 
Department  of  Health  as 
"haphazard"  for  allowing  other 
anti-smoking  devices  to  be  sold 
without  a  licence. 


Nurse  power 

Mrs  Virginia  Bottomley,  the 
Health  Minister,  has  forecast  that 
the  prescribing  of  medicines  by 
nurses  will  become  "a  reality  in 
the  1990s". 

She  told  a  NT  conference  that 
Ministers  were  studying  the 
report  on  nurse  prescribing  which 
recommended  that  nurses  with 
district  nurse  or  health  visitor 
qualifications  should  be  able  to 
prescribe  items  for  conditions  for 
which  they  took  independent 
clinical  responsibility.  "In 
principle,  we  are  greatly  drawn  to 
its  recommendations ..." 


Heartburn 
self-treated 

Over  three-quarters  of  heartburn 
sufferers  have  never  consulted 
their  doctor  and  most  (63  per 
cent)  have  tried  antacids  as  the 
main  method  of  treatment. 

According  to  a  recent  Gallup 
survey  of  1 ,023  men  and  women, 
89  per  cent  of  heartburn  sufferers 
who  had  more  than  six  attacks  in 
the  preceding  month  used 
antacids  every  month  and  48  per 
cent  had  taken  several  different 
brands  trying  to  find  more 
effective  relief.  Three  per  cent  of 
the  total  adult  population  have 
used  indigestion  remedies  every 
day  for  more  than  10  years. 

The  next  most  popular  course 
of  action  was  to  drink  milk  (12  per 
cent  of  sufferers),  although  this 
stimulates  gastric  acid  secretion 
and  increases  the  risk  of  heartburn 
and  reflux. 

Most  sufferers  (87  per  cent) 
blamed  their  symptoms  on  dietary 
factors  such  as  greasy,  rich  and 
spicy  foods,  while  only  a  few 
thought  alcohol  (7  per  cent)  or 
smoking  (6  per  cent)  might  be 
responsible.  Similarly,  doctors 
semed  unaware  that  reducing 
smoking  and  alcohol  intake  should 
be  high  on  the  list  of  priorities; 
most  had  advised  sufferers  to  cut 
down  on  spicy  and  acidic  foods  and 
not  to  overeat. 

Commenting  on  the  results  at 
a  Press  conference  held  by  Glaxo 
Laboratories  Ltd  on  Tuesday,  Dr 
Michael  Lancaster-Smith, 
consultant  gastro-enterologist, 
Queen  Mary's  Hospital,  Sidcup, 
Kent,  said:  '  'There  is  a  great  deal 
people  can  do  for  themselves  in 
the  treatment  of  heartburn.  Too 
many  patients  are  referred  to  the 
gastro-enterologist  after  failing  an 
antacid  treatment.  The  GP  hasn't 
even  tried  H2-antagonists  and 
certainly  hasn't  tried  to  educate 
patients  about  the  lifestyle 
influences  on  their  reflux. ' ' 


Ulster  Chemists '  Association  president  Kevin  Shields  (second  left)  with 
his  wife  Betty  (left)  pictured  at  the  U CA  presidential  dinner  and  dance 
with  guests  Roy  Jones,  National  Pharmaceutical  Association 
chairman ,  and  his  wife  Margaret.  Some  150 people  attended  the  U CA 
'highlight  of  the  year '  held  at  Belfast  Castle  last  weekend,  notable  for 
its  'overwhelming  hospitality',  said  NPA  director  Tim  Astill, 
responding  to  the  toast  to  the  guests 
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"Business  is  booming...  we'll  soon  be  able  to  call  ourselves  one  of  the 
'eleven  water  and  sewage  businesses  of  England  and  Wales'... 


Discount  scale  to  rise  by  2-3pc? 


A  dramatic  increase  in  the 
discount  scale,  from  around  8  per 
cent  to  10, 11  or  even  12  per  cent, 
was  the  gloomy  forecast  from 
CP's  marketing  director  Clive 
Jones,  speaking  at  the  National 
Pharmaceutical  Association's  NW 
Regional  conference  (see  also 
p887). 

Mr  Jones  said  there  were  two 
reasons  for  thinking  the  increase 
would  be  of  this  order  —  increased 
usage  of  Pis  and  depression  in 
prices  caused  by  competition  in 
the  generics  market. 

"The  0.3  per  cent  PI  clawback 
introduced  in  1986  represented  PI 
business  of  around  £25m.  These 
days  estimates  of  PI  turnover  are 
somewhat  loosely  put  at  between 
£140m  and  £200m.  Does  this 
seven-fold  increase  mean  there 
will  be  a  seven-fold  increase  in  the 
0.3  per  cent  clawback  to  over  2 
per  cent?"  Mr Jones  asked. 

Generics  accounted  for  1  per 
cent  of  the  old  discount  scale. 
"But  the  discounts  on  generics 
have  probably  doubled  since  then, 
which  will  put  an  extra  percentage 
point  on  the  figures." 

Extra  competition  in  the 
generic  market  at  the  moment 
held  other  worries  too.  "If  Drug 
Tariff  prices  were  to  go  down  as  a 
result,  the  implications  could  be 
severe.  Margins  are  made  on  cost 
and  if  the  price  goes  down,  so 
does  the  margin." 

The  price  of  erosion  in  the 
market  was  illustrated  by  Mr 
Jones'  opening  figures.  He  said 
that  in  1988,  in  the  £2bn  drug 
market,  generics  accounted  for 
£150m  at  discount  prices,  or 
£200m  at  Drug  Tariff  prices.  But 
he  said  that,  effects  of  the  limited 
list  apart,  generic  sales  had  risen 
in  line  with  drug  sales  overall, 


despite  an  increase  in  the  number 
of  scripts  written  generically  from 
22  per  cent  in  1982  to  40  per  cent 
in  1989,  and  despite  the 
appearance  of  generic 
'  'blockbusters ' '  like  atenolol  and 
amoxycillin. 

For  the  future,  Mr  Jones 
thought  the  market  was  bound  to 
grow  as  a  result  of  further  cost- 
containment  programmes. 
"Generic  prescribing  at  60  per 
cent  does  not  appear  to  be  out  of 
the  question  in  a  couple  of  years. ' ' 

Current  overcapacity  in  the 
industry,  which  was  forcing  prices 
down,  may  well  lead  to  a 
rationalisation  of  the  business  in 
the  UK.  Drug  Tariff  pricing  was 
not  helping.  "Take  diazepam. 
Nobody  sells  it  at  a  profit;  it  is 
subsidised  by  other  products  in 


A  holistic  approach  to  treatment 
has  enabled  a  health  centre  to 
reduce  its  prescribing  costs  to  40 
per  cent  of  the  national  average. 

Dr  David  Peters,  a  GP  and 
osteopath,  explained  last  week 
how  a  multidisciplinary  approach  is 
being  used  at  Marylebone  Health 
Centre,  where  patients  are 
offered  acupuncture, 
homoeopathy,  massage,  exercise 
or  relaxation  classes,  and 
information  on  diet  as  part  of  their 
treatment.  These  complementary 
therapies  have  enabled  the 
practice  to  reduce  the  numbers  of 
sedatives,  tranquillisers, 
analgesics  and  antihypertensives 


the  range.  But  the  danger  is  that  if 
the  Tariff  price  does  not  go  up, 
something  has  to  give  and 
industry  outside  the  UK,  where 
costs  are  lower,  could  thrive, ' '  he 
warned. 

New  capital  outlay  could  also 
be  threatened,  as  new  machines, 
for  example  for  OPD  packaging, 
could  only  be  justified  by  volume  of 
business.  Mr  Jones  foresaw  a  loss 
of  business  for  shortline 
wholesalers  who  had  traded  on 
the  back  of  PI  but  would  now  lose 
business  to  full-liners. 
□  A  BPC  '89  report  on  generics 
(C&D  September  23,  p495) 
should  have  read  '  'quality  defects 
reported  to  the  licensing  authority 
for  generic  products  are  no 
greater  than  those  for  branded 
products." 


prescribed.  Generic  prescribing, 
where  appropriate,  has  reduced 
costs  even  further. 

The  costs  of  the  extra  services 
are  currently  covered  by  a 
research  grant,  after  which  the 
practice  will  set  up  a  charitable 
trust  as  there  is  no  provision 
under  the  NHS  for  such 
treatments,  although  in  theory 
they  are  covered  by  the  amount 
saved  on  drugs. 

Speaking  at  the  launch  of  the 
Nurofen  Pain  Relief  Project 
{C&D,  last  week,  p818),  Dr 
Peters  said  a  holistic  approach  was 
particularly  useful  for  the 
treatment  of  pain. 


mm 

worth  of 
perfume 
stolen 

Over  £12,000  worth  of  perfume 
and  hundreds  of  pounds  in  cash 
were  stolen  from  a  Radlett 
pharmacy  in  a  night  raid  last 
month,  shortly  after  the  premises 
had  been  completely  refitted. 

Pharmacist  Jack  Leigh  who 
owns  G.  Paster  pharmacy  in 
Watling  Street,  Radlett,  Herts, 
told  C&D  on  Tuesday  that  the 
thieves  broke  in  by  drilling  a  hole 
in  the  fire  door  at  the  rear  of  the 
shop  and  then  drilling  through  a 
door  inside  the  shop,  to  get  to  the 
perfumes.  They  were  using  a 
hand  drill. 

"They  cleared  me  out  of 
every  bottle  of  expensive 
perfume,"  Mr  Leigh  told  C&D. 
He  values  the  loss  at  some 
£12,500. 

Mr  Leigh  had  just  had  his 
pharmacy  refitted  so  the 
perfumes  were  in  bright  display 
cabinets  by  the  window. 

Fortunately  not  too  much 
mess  was  made  in  the  shop  by  the 
break  in  and  Mr  Leigh  was  able  to 
obtain  new  stock  fairly  quickly.  He 
has  also  had  a  new  alarm  system 
fitted. 

More  people 

turn  to 
alternatives 

More  people  are  turning  to 
alternative  medicines  to  treat 
themselves  for  minor  ailments, 
says  a  report  by  market  analysts 
Mintel.  This  trend  will  continue, 
they  say,  with  more  people 
turning  to  natural  medicine  in  line 
with  increased  environmental 
awareness. 

Eight  out  of  ten  adults  are 
prepared  to  consider  natural 
remedies  while  almost  two  in 
three  believe  alternative  therapies 
are  effective.  Almost  half  those 
questioned  aJso  believe  that  taking 
regular  natural  supplements  helps 
prevent  illness. 

The  market  for  vitamins  and 
minerals  reached  an  estimated 
£137m  at  rsp  in  1988,  say  Mintel, 
while  the  homeoepathic  products 
market  was  estimated  at  around 
£10m.  Consumer  Healthcare: 
Strategies  for  Health  (price  £1 ,200) 
Mintel  International  Group,  18-19 
Long  Lane,  London  EC1A  9HE 
(tell  01-606  4533). 


Holistic  approach  cuts 
GPs'  drug  bill 
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na:  final  check  'on  ice' 
pending  Council  move 


Council  member  Ashwin  Tanna 
will  only  pursue  the  notion  of  a 
"final  check"  by  the  pharmacist  in 
the  dispensing  process  if  in  the 
future  Council  seeks  a  legislative 
change  that  will  allow  a  dispensed 
medicine  to  be  handed  out  in  the 
brief  absence  of  that  pharmacist. 

This  is  the  message  that  Mr 
Tanna  was  to  give  to  the 
Bedfordshire  Branch  of  the  Royal 
Pharmaceutical  Society  on 
Thursday  after  C&D  had  gone  to 
press,  reacting  to  disappointment 
among  the  membership  that  his 
support  for  the  recent  Council 
statement  on  supervision  implied 
that  he  had  dropped  the  "final 
check"  ideal.  The  following  are 


extracts  from  his  proposed  text. 

"There  is  one  change  that 
Council  wishes  to  see 
implemented  and  which  it  believes 
members  generally  would 
support.  This  would  provide  by 
regulation  an  exemption  from  the 
requirement  for  the  pharmacist  to 
be  bodily  present  after  a  medicine 
had  been  dispensed,  if  the 
pharmacist  had  authorised  its 
issue  by  some  verifible  means, 
and  subject  to  any  conditions  the 
pharmacist  wished  to  lay  down. 

"I  have  no  doubt  that  when 
Council  discusses  the  conditions 
under  which  a  dispensed  medicine 
can  be  handed  out  in  the  brief 
absence  of  a  pharmacist,  we  will 


be  back  to  the  drawing  board  on 
the  'final  check'.  The  current 
statement  has  no  'final  check' 
criteria  since  dispensed  medicines 
are  not  allowed  to  be  handed  out  in 
the  brief  absence  of  a  pharmacist. 
He  has  to  be  available  in  the 
pharmacy  to  intervene,  advise  and 
check  the  dispensing  of  any 
prescription  under  his 
supervision. 

"In  fact  the  Council  statement 
goes  one  step  further  than 
required  by  the  Medicines  Act 
when  it  states  that  'Every 
prescription  for  a  medicine  must 
be  seen  by  a  pharmacist  and 
judgment  made  by  him  as  to  what 
action  is  necessary'." 


Aspirin  cancer  risk  questioned 


The  European  Aspirin  Foundation 
has  expressed  surprise  at  a 
Californian  study  which  has  shown 
that  daily  use  of  aspirin  increases 
the  risk  of  kidney  cancer  and 
ischaemic  heart  disease. 

A  6V2  year  survey  of  8,881 
female  and  5,106  male  residents 
of  a  retirement  community  near 
Los  Angeles  showed  that  the 
incidence  of  kidney  cancer  was 
raised  among  those  who  took 
aspirin  daily  compared  with  those 
who  did  not,  although  the  increase 
was  significant  only  in  the  men. 
There  was  some  increased  risk  of 
colon  cancer.  The  risk  of  acute 
myocardial  infarction  was  reduced 
slightly  among  regular  male  users 
of  aspirin  but  not  women.  The  risk 
of  ischaemic  heart  disease  was 
almost  doubled  in  those  who  took 
aspirin  daily  and  small,  non- 
significant increased  risks  of 
stroke  were  seen  in  both  sexes. 

The  study,  published  in  last 
week's  British  Medical  Journal, 
was  carried  out  by  researchers  at 
the  department  of  preventive 
medicine,  University  of  Southern 
California  School  of  Medicine. 
They  conclude  that  although 
aspirin  has  proved  bneneficial  for 
people  with  a  history  of 
cardiovascular  disease,  their 
findings  suggest  that  the  risk: 
benefit  equation  "balance 
differently"  in  preventing  initial 
heart  attacks. 

A  spokesman  for  the 
European  Aspirin  Foundation  told 
C&D  the  foundation  was  studying 
"this  extraordinary  paper"  in 
comparison  with  the  many 
successful  and  well  established 
trials  into  the  benefits  of  aspirin  in 
cardiovascular  disease. 


The  latest  findings  have  also 
been  questioned  by  Charles 
Hennekens  and  Julie  Buring, 
Brigham  and  Women's  Hospital, 
Boston,  USA,  who  were  involved 
in  the  US  Physician's  Health 
Study  which  showed  aspirin  was 
beneficial  in  reducing  myocardial 
infarction.  They  believe  that 
randomised  trials  are  the  only  way 
to  assess  reliably  the  small  to 


moderate  effects  of  aspirin, 
whereas  participants  in  the 
California  study  decided  for 
themselves  whether  or  not  to  take 
the  drug.  "Evidence  from 
randomised  trials  indicates 
conclusively  a  reduced  risk  of 
myocardial  infarction  and  provides 
no  evidence  whatsoever  to 
support  any  increase  in  kidney 
cancer,"  they  explain. 


Surgam  trial  defended 


Roussel  Laboratories  Ltd  have 
denied  allegations  in  Today 
newspaper  that  they  have  been 
carrying  out  unnecessary  tests  on 
animals. 

An  extensive  feature  on  animal 
experiments  being  carried  out  at 
Huntingdon  Research  Centre 
claimed  on  Monday  that  dogs 
were  being  forced  to  swallow 
Surgam  even  though  600,000 
prescriptions  have  already  been 
written  for  it. 

"Surgam  has  been  on  sale  for 
15  years  and,  with  such  a  wealth  of 
human  data  available,  the  British 
Union  for  the  Abolition  of 
Vivisection  cannot  understand 
why  more  animal  trials  are 
necessary,"  the  article  said.  The 
information  and  photographs  of 
beagles  being  used  in  experiments 
were  obtained  by  a  BUAV 
investigator  who  posed  as  a 
cleaner  at  the  Centre  for  eight 
months. 

Roussel  said  on  Tuesday  that 
the  study  concerned  a  new 
sustained  release  form  of  Surgam 
and  was  being  carried  out  to 
confirm,  as  required  by  law,  that 


the  presentation  was  well 
tolerated  in  animals  before  being 
administered  to  man.  "This  was 
shown  to  be  the  case  and  further 
clinical  evaluation  in  human 
volunteers  is  now  underway," 
said  a  statement  issued  by  the 
company. 

"The  studies  at  Huntingdon, 
which  is  a  highly  reputable 
scientific  centre,  are  supervised 
by  veterinary  consultants  and 
subject  to  on  the  spot  inspection 
by  the  authorised  Home  Office 
inspectorate.  Roussel  have  no 
reason  to  doubt  that  the  study  was 
undertaken  in  any  way  other  than 
within  the  strict  terms  of  the 
agreed  protocol  and  within  the 
animal  safeguards  as  set  down  in 
law." 

Moves  away  from  the  LD50  toxicity  test 
have  been  welcomed  by  the 
Chemical  Industries  Association. 
The  European  Commission  looks 
like  accepting  the  Fixed  Dose 
Procedure  as  an  alternative  to  the 
LD50.  The  FDP  has  been 
pioneered  by  the  British 
Toxicology  Society. 


NHS  Bill  to 
meet  stiff 
opposition 

Mr  Neil  Kinnock,  the  Labour 
leader,  promised  "root  and 
branch"  opposition  to  the  Bill 
implementing  the  Government's  i 
proposals  for  reshaping  the  NHS, 
when  the  new  Parliamentary  1 
session  opened  on  Tuesday. 

Mr  Nicholas  Winterton 
(Conservative)  also  warned  the  I 
Government  that  some  of  its  own  j, 
backbenchers  would  seek  to  J 
amend  some  of  the  Bill's 
provisions.  He  suggested  that  ! 
some  proposals,  including 
indicative  drug  budgets,  should  be 
introduced  first  as  pilot  schemes  in  1 
selected  areas. 

As  previously  reported  in  I 
C&D,  the  National  Health  Service  [ 
Bill  provides  for  the  replacement  I 
of  existing  health  authorities  and  I 
family  practitioner  committees 
with  smaller,  more  managerially 
focussed  bodies. 

The  new  family  practitioner, 
services  authorities  will  befl 
accountable  to  the  regional  health 
authorities  rather  than  to  the1 
Health  Secretary. 

The  Bill  also  provides  for  the)] 
establishment  and  operation  ofl 
indicative  drug  budgets  for  GPs  ! 
and  the  investigation  of  any, 
overprescribing. 

Other  provisions  in  the  B ill  1 
empower  health  authorities  to 
enter  into  contracts  with  eachl 
other  as  suppliers  and  producers 
of  services  with  the  object  of' 
creating  competition  and  securing: 
greater  flexibility  in  the  treatment1 1 
of  patients. 

The  Bill  provides  for  the, 1 
establishment  of  NHS  trusts  as) 
corporate  bodies  to  run  hospitals' 
which  choose  to  become  self-i 
managing. 

GPs  will  be  empowered  toj 
create  practice  funds  to  enable 
those  who  choose  to  do  so  to  hold 
and  operate  their  own  budgets. 

Health  Secretary  Kenneth! 
Clarke,  when  proposing  the  first: 
reading  of  the  Bill  on  Wednesday,! 
said  that  a  programme  would  be 
published  next  month  for  those: 
general  practitioners  interested  ini 
taking  on  practice  funds. 

At  a  Press  conference  later  in 
the  afternoon  he  indicated  that: 
GPs  consistently  overprescribing 
and  breaking  their  indicative! 
budgets  would  be  dealt  with  under:' 
existing  powers  allowing  family1 
practitioner  committees  to! 
withhold  remuneration.  This 
would  be  used  very  much  as  a  lastl 
resort. 

The  NHS  Bill  is  expected  to 
come  before  the  Commons  for  its) 
second    reading  early 
December. 


858 


CHEMIST  &  DRUGGIST  25  NOVEMBER  1989 


Extra  £583m 
for  family 
services 

Kenneth  Clarke,  the  Health 
Secretary,  announced  that  the 
Government's  public  expenditure 
plans  for  the  next  three  years 
include  provision  for  an  extra 
£583m  for  family  practitioner 
services  in  1990-91.  He  said  this 
included  provision  for  the  NHS 
review  and  other  service 
developments. 

Mr  Clarke  said,  with  pfficiency 
in  savings  and  income  generation 
schemes,  the  NHS  would  have  an 
extra  £2.6bn  available  in  the 
coming  financial  year. 

Minilyn  and... 

Organon  Laboratories  are 
recalling  Minilyn  tablets  from 
batches  4143,  4304,  4643,  5179 
and  5877  (all  batch  numbers  may 
be  prefixed  by  any  letter  from  A  to 
Z)  as  a  precautionary  measure. 

Tests  show  there  has  been 
some  reduction  in  oestrogenic 
component  on  storage. 

Pharmacists  should  return 
stocks  for  full  credit  to  the 
Customer  Returns  Department, 
Organon  Laboratories  Ltd, 
Newhouse,  Lanarks  ML1  5SH. 


...cinnamon 


recall 


Arrowmed  Ltd  are  recalling 
Langdale's  cinnamon  essence 
with  batch  numbers  890465 
(150ml  size)  and  890463  and 
890464  (250ml  size)  due  to  a 
change  in  specification  of  the 
cinnamon  which  has  led  to  reports 
of  unpalatability. 

Retailers  are  asked  to  contact 
wholesalers  or  Arrowmed  for 
replacement  of  stock  using  the 
original  specification.  The  essence 
and  tablets  have  been  acquired  by 
Arrowmed,  who  will  distribute  as 
before. 


Premises  up 

The  number  of  premises  on  the 
Royal  Pharmaceutical  Society's 
Register  rose  by  14  in  October  to 
11,678. 

England  is  up  nine  overall,  with 
15  additions  and  six  deletions. 
Wales  is  up  one,  with  four 
additions  and  three  deletions, 
while  Scotland  is  up  four,  with  six 
additions  and  two  deletions. 


TOPICAL  REFLEC 


Dependency 
problem? 

This  week  a  new  hypnotic 
was  promoted  to  me, 
Zimovane,  which  has  as  its 
main  selling  point  that  it  is 
not  a  benzodiazepine  and  in 
clinical  usage  has  been 
shown  to  lack  their 
dependency  problems.  It  is 
further  claimed  that  normal 
sleep  patterns  are 
promoted  it  should  be  the 
drug  of  choice  in  short  term 
insomnia. 

Even  at  a  pound  a 
snooze  Rhone-Poulenc  (M&B  to  you), 
would  probably  be  on  to  a  winner.  But 
then  they  also  imply  in  their  glossy 
literature  that  it  can  be  used  for 
withdrawing  patients  from  long  term 
benzodiazepine  hypnotic  therapy.  The 
problems  of  dependency  and  abuse  are 
too  well  documented  for  me  to  deny  them, 
but  what  I  do  question  is  whether  my 
elderly  patients  who  are,  undeniably, 
already  on  long  term  therapy  with 
benzodiazepines,  would  benefit  by  being 
transferred  to  Zimovane.  The  drugs  are  of 
proven  low  toxicity,  are  of  good  value  to 
the  NHS,  and  most  of  my  elderly  patients 
are  more  dependent  on  a  good  night's 
sleep  than  they  are  on  the  medicine  that  is 
supposed  to  give  it  to  them. 

Rhone-Poulenc  have  produced  a  drug 
which,  if  proved  in  clinical  practice,  has 
great  potential.  But  please,  no  red 
herrings.  Transferring  already  stabilised 
elderly  patients  will  not  benefit  the  patient, 
only  the  well-being  of  Rhone-Poulenc. 

Electioneering 

The  Pharmaceutical  Services  Negotiating 
Committee  and  Local  Pharmaceutical 
Committee  elections  are  just  around  the 
corner  and  once  again  I  am  amazed  that  it 
is  necessary  for  PSNC  secretary  Steve 
Axon  to  plead  with  pharmacists  to  put 


themselves  forward  for 
election.  The  apathy  of 
most  .  community 
pharmacists  really 
depresses  me. 

I  know  all  the  hard,  but 
necessary,  work  LPCs  do 
on  all  our  behalf.  It  is 
essential  for  our  future 
financial  and  professional 
welfare  that  we  have  the 
best  possible 
representation  on  these 
committees.  So  let's  have 
some  decent  elections  for  a 
change! 

While  on  the  subject  of 
elections  we  are  soon  going 
to  be  in  the  position  of  only 
having,  in  common  with  the  medical  and 
dental  professions,  one  representative 
and  no  deputy  on  the  new  FPCs.  The 
work  load  could  prove  to  be  enormous, 
yet  he  or  she,  must  be  a  practising 
pharmacist,  able  to  give  a  wealth  of 
experience  and  time  to  the  new 
committee.  A  responsible  and  onerous 
task  indeed,  and  one  that  even  I  would 
think  twice  about  before  accepting!  It  is 
such  a  vital  appointment  that  I  have  grave 
misgivings  for  the  future  of  pharmaceutical 
representation  in  some  areas. 


Beecham  cough  up 

It  is  a  rare  event  indeed  for  me  to  heap 
praise  upon  the  head  of  the  OTC  Division 
of  Beecham,  but  I  notice  they  are  about  to 
launch  a  sustained  release  formulation  of 
dextromethorphan,  in  a  capsule  form,  for 
the  OTC  treatment  of  dry  cough. 

For  all  those  busy  shoppers  and 
workers  this  must  be  a  positive  advance 
on  the  highly  inconvenient  liquid  cough 
mixture  and  should  be  well  received.  My 
only  doubt  lies  with  the  marketing  boys. 
Will  their  television  advertising  be  so 
expertly  targeted  that  once  again  it  will 
negate  the  involvement  of  the  pharmacist 
at  the  point  of  sale? 

Watch  this  space! 
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RPOINTS 


iady 
recharge 
and  redesign 

Ever  Ready  have  redesigned  and 
repackaged  their  range  of  fast 
chargers  and  nickel  cadmium 
rechargeable  batteries.  The  range 
will  be  supported  with  a  £500,000 
national  Press,  Radio  and  TV 
Times  advertising  campaign, 
running  for  six  weeks  from 
October. 

The  re-designed  FCH9 
(£13.99)  charger  takes  all  four 
sizes  of  rechargeable  battery,  and 
with  the  exception  of  the  RX22 
size,  will  fully  charge  any  of  them 
from  a  totally  discharged  state  in 
under  five  hours.  The  FCH4/50 
(£9.99)  only  takes  four  RX6 
batteries  and  recharges  them  in 
5-6  hours. 

The  Ever  Ready  rechargeable 
battenes  (RX6,  RX14,  RX20  and 
RX22)  have  been  repackaged  in 
navy,  white,  green,  and  red  with 
silver  giving  prominence  to  the 
"1,000  charges"  claim.  Ever 
Ready  Ltd.  Tel:  01-202  3171. 

Kleen  shower 

The  Kleenoff  Company  have 
launched  a  shower  cleaner  which 
has  been  formulated  to  clean  "the 
stubborn  dirt  that  accumulates  in 
showers". 

The  cleaner  comes  in  300ml 
trigger  packs  (£0.99)  and  is 
described  as  environmentally 
friendly.  The  Kleenoff  Company. 
Tel:  0293  21212. 


Velouty  for  overnight 
and  new-look  powder 


Just  Sales  &  Marketing  have 
introduced  Velouty  overnight 
cream  and  have  repackaged  their 
Velouty  powder  cream. 

The  overnight  cream  is 
described  by  the  company  as  a 
"natural  formula"  and  has  been 
enriched  with  aloe  vera  gel  and 
vitamin  E. 

It  comes  in  a  30ml  tube  (£1 .49) 
and  dispatching  boxes,  product 
boxes  and  tubes  have  all  been 
coordinated  in  pink  and  white 
stripes,  says  the  company. 


The  Velouty  powder  cream 
has  also  benefited  from  the  pink 
and  white  packaging  and  has  been 
updated  to  co-ordinate  with  the 
night  cream. 

Just  Sales  &  Marketing  have 
also  taken  over  the  distribution  of 
the  Smyller  breath  freshner  brand 
(£0.99)  which  has  been  packaged 
in  a  phial  with  an  application 
dropper  and  is  said  to  fit  perfectly 
into  pockets  and  handbags.  Just 
Sales  &  Marketing  Ltd.  Tel:  0933 
410064. 


Rochas  shades  of  Spring 


Rochas  have  introduced  Les 
Torrides  for  Spring  —  three 
colour  themes  offering  three 
different  looks.  The  company  has 
also  introduced  Terre  de  Soleil 
and  Teinte  a  Levres  to 
complement  the  range. 

Terre  de  Soleil  is  a  bronzed 
face  dusting  powder  in  two  shades 
—  dore  and  cuivree .  The  company 
says  that  a  retail  price  will  follow 
shortly. 

Teinte  a  Levres  (£9.95)  is  a 
transparent  metallic  lip  gloss  in 


beige  naturel. 

The  three  colour  themes 
include:  Jardin  de  sable  which  is 
described  as  the  "natural  look" 
with  earthy  shades  in  bronzes, 
peaches  and  sands;  jardin  de 
tuileries  is  the  "fashion  story" 
with  bright,  vibrant  colours 
including  rose,  turquoise  and 
violet;  jardin  de  palais  royal 
includes  patriotic  nautical  colours 
—  reds,  whites,  blues  and  shades 
of  framboise  and  marine.  Rochas 
Perfumes  Ltd.  Tel:  01-961  6440. 


LA  Looks 
to  haircare 
with  range 

LA  Looks  are  introducing  a 
Crystal  Clear  shampoo-  and 
conditioner  to  complement  their 
hairstyling  range. 

Both  products  will  be  availaJbe 
at  an  introductory  retail  price  of 
£0.99  each  for  300ml.  Normal 
retail  price  is  £1.29. 

The  shampoo  comes  in  a  clear, 
concentrated  formula  and  is  said  to 
leave  no  residue  behind  after 
washing.  It  is  also  effective 
enough  to  remove  styling 
products  and  has  not  been  tested 
on  animals,  says  the  company. 

The  conditoner  is  said  to  be 
100  per  cent  oil  free,  containing 
protein  to  leave  hair  "totally 
manageable  and  tangle  free ' ' .  Dep 
Ltd.  Tel:  0753820743. 


Bourjois  take 
two  offer 

Bourjois  have  introduced  a  "take 
two"  offer  on  their  Brillantissimo 
lipstick  and  anti-shock  nail  polish 
ranges,  to  run  next  year. 

Consumers  buying  a  matching 
lipstick  and  nail  polish  will  qualify 
for  £1  off  each  product,  making 
them  £2.45  and  £1.50 
respectively,  says  the  company. 

The  offer  will  run  from 
February  5  to  March  3  next  year. 
Bourjois  Ltd.  Tel:  01-4933836. 
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Just  one  bank 

to  process  all  your  Access/MasterCard 
and  Visa  sales  vouchers.  Because 
Midland  Bank  has  introduced  Duality, 
the  complete  card  service  for  retailers. 

Just  one  floor  limit 

to  remember,  so  there's  no  chance  of 
staff  making  costly  mistakes. 


Just  one  voucher 

.  ■ 

to  use  at  the  point  of  sale,  regardless  of 
which  card  is  presented.  With  just 
one  summary  sheet  to  complete,  and 
one  statement  to  file. 


tst  one  contact 

to  find  out  more  details.  Duality  is 
not  a  dream,  it's  reality. 


For  a  brochure  on  how  one-stop  banking  can  help  your  business, 
please  complete  the  coupon  or  call  the  Midland  Help  Desk  on  0800  626  966. 


I  Pie; 


ise  send  me  details  on  Duality 
Send  to:  Roger  Taylor,  Senior  Sales  and  Marketing  Manager,  Merchant  Services,        CD  25/11  D 
Midland  Bank  pic,  192  E\xe  Street,  Sheffield  SI  3GO 


1 


Name . 


Position. 


Company - 
Address  


MIDLAND 

  telephone   •, 

 I 


There's  one  thing  that  he  finds 
more  irritating  than  contact  dermatitis 


THE  DOCTOR'S  WAITING  ROOM.  Put  your- 
self in  his  place,  he's  got  a  nasty  case  of 
contact  dermatitis  on  his  hands,  literally. 
A  result  of  a  close  brush  with  the  dishes 
(well  that's  what  he  is  telling  his  wife)  but 
more  accurately  it's  probably  got  something  to  do  with 
the  new  bleaching  process  they've  introduced  at  work. 

In  the  last  2  weeks  the  rash  has  gone  from  bad  to 
worse,  it's  red,  it's  raised  and  now  it  is  unbearably  itchy. 
His  wife  rang  the  doctor  but  it  was  4  days  before  he 
could  get  an  appointment.  When  he  finally  got  there 
(after  taking  the  morning  off  work)  he  had  to  endure  a 
waiting  room  full  of  pre-school  kids  and  nothing  to  read 
but  back-dated  issues  of  women's  magazines.  Then  as  if 
to  add  insult  to  injury  the  doctor  informs  him  that  the 
treatment  he  needs  (1%  hydrocortisone)  is  available  OTC 
at  his  local  chemist  at  a  price  that  is  cheaper  than 
on  prescription. 

Now  He  Really  is  Irritated 

He  is  not  alone.  Epidemiological  studies  in  the  UK  reveal 
that  about  40%  of  patients  will  suffer  a  skin  complaint 
every  year.  At  least  50%  of  these  suffer  from  a  skin 
disorder  that  could  be  simply  remedied  by  an  OTC  1% 
hydrocortisone  like  HC45. 

Irritant  contact  dermatitis,  allergic  contact  dermatitis 
and  reactions  to  insect  bites  are  all  commonplace 
enough  but  few  people  realise  that  effective  relief  can  be 
brought  about  by  an  OTC  hydrocortisone. 

While  emollients  relieve  dryness,  and  antihistamines 
relieve  itching,  only  1%  hydrocortisone  controls  in- 
flammation and  irritation  thus  promoting  faster  healing. 
In  fact  the  medical  profession  agree  that  there  isn't 
a  more  effective  OTC  treatment  for  contact  dermatitis 
than  1%  hydrocortisone. 

A  Great  Opportunity  For  OTC 


1%  hydrocortisone  was  only  re-scheduled  in  the  UK 
after  30  years  of  clinical  prescribing  with 
good  efficacy  and  tolerability. 


This  product  is  suitable  for  self  medication  on 
transient,  irritated  skin  conditions  that  do  not  warrant  a 
visit  to  the  GP 

This  provides  pharmacists  with  an  important 
opportunity  to  increase  the  scope  of  their  professional 
role.  This  role  will  increase  as  doctors  have  to  become 
more  aware  of  the  cost  of  products,  and  realise  that 
for  certain  conditions  it  is  less  expensive  for  the  patient 
to  buy  the  product  rather  than  receive  a  prescription. 
The  pharmacist  is  the  ideal  person  to  offer  reassurance 
and  information,  indeed  90%  of  pharmacists  welcomed 
the  re-scheduling. 

Safety  In  Numbers 

It  is  now  over  two  years  since  OTC  hydrocortisone 
became  available  in  the  UK.  Of  the  3  million 
units  sold,  1  million  have  been  Hc45  with  only  a 
handful  of  adverse  reactions  received  by  Crookes 
Healthcare. 

This  clearly  indicates  that  the  pharmacists  advice  is 
being  heeded  and  that  consumers  are  treating  this 
new  effective  medicine  with  respect.  In  fact  there  is 
very  little  room  for  misuse  at  all,  hydrocortisone  OTC 
can  only  be  bought  in  small  15g  tubes,  sufficient  for 
just  seven  days. 

The  safety  of  hydrocortisone  for  self  medication  is 
further  enhanced  by  reports  from  the  USA,  where 
only  seven  cases  of  adverse  reactions  were  reported 
in  the  first  2  years  of  OTC  use  despite  35  million 
units  sold. 

Topically  applied  1%  hydrocortisones  like  HC45  have 
brought  hope  and  relief  to  many  thousands  of  people 
suffering  from  certain  acute  skin  disorders.  Pharmacists 
should  feel  confident  in  recommending  a  simple, 
well-tolerated,  effective  preparation  that  is  not  only 
going  to  soothe  your  customers  but  also  provide  you 
with  a  selling  opportunity. 

But  there  is  just  one  small  condition  that  even  HC45 
can't  remedy  and  that  is  this  customer's 
j3    continued  reluctance  to  do  the  dishes. 


hydrocortisone  cream 


Hc45  soothes  all  customer  irritations! 


COUNTERPOINTS 


ihyis 
;ht  on  time 
with  clock 

A  modern  cube  radio  alarm  clock 
-  the  CR  383  -  is  the  latest 
addition  to  the  Morphy  Richards 
range  of  small  electricals. 

The  clock  offers  a  choice  of 
VHF  or  AM  wavebands  with 
internal  and  external  aerials.  It  has 
a  12-hour  LED  display  and  comes 
with  a  buzzer  or  radio  alarm 
setting.  It  also  has  a  snooze 
facility. 

A  battery  back-up  facility 
ensures  accurate  time  in  the  event 
of  a  power  cut ,  says  the  company . 

With  a  selling  price  of  £15.99, 
the  clock  comes  in  white  with  a 
black  trim.  Morphy  Richards 
Consumer  Electronics  Ltd.  Tel: 
0709  585525. 


Brewhurst 
are  sponsors 

Brewhurst  Health  Food  Supplies 
Ltd  are  sponsoring  the  1990 
Vegetarian  Restaurant  of  the  Year 
Award  run  by  the  Vegetarian 
Society. 

This  first  ever  sponsorship  by 
Brewhurst,  which  will  be  under 
the  company's  own  label  brand 
Healthrite,  will  be  featured  in  the 
Vegetarian  magazine,  and  will 
include  a  category  for  the 
Restaurant  of  the  Year. 

Brewhurst's  commercial 
director  Peter  Phillips  said:  "The 
Vegetarian  Society  Awards  are 
very  prestigious  and  as  we 
develop  the  Healthrite  brand  it  is 
a  logical  step  to  broaden  its  profile 
by  an  exciting  sponsorship  such  as 
this."  Brewhurst  Health  Food 
Supplies  Ltd.  Tel:  0932  354211. 

Sterling  Health  are  spending 
£500,000  on  their  national  TV 
campaign  for  Andrews  Answer 
over  the  Christmas  period,  not 
£250,000  as  stated  last  week 
(p828). 


•  i  iHMi  * 


nergy  comes  in  bars 


CPC  have  launched  a  chocolate 
coated  Dextro  energy  cereal  bar 
to  complement  the  Dextro  energy 
range. 

The  cereal  bar  (selling  price 
ranges  from  £0.25  to  £0.35) 
comes  in  fruit  or  nut  varieties  and 
is  said  to  provide  energy,  vitamins 
and  minerals  in  a  convenient  form. 

They  are  aimed  particularly  at 


children  and  adults  who  participate 
in  sport,  says  the  company,  and 
contain  glucose,  B  vitamins 
calcium  and  iron. 

The  bars  are  being  supported 
with  a  £750,000  advertising 
campaign  which  will  appear  in 
sports  magazines  and  on  poster 
sites.  CPC  (United  Kingdom) 
Ltd.  Tel:  0372  62181. 


Cannon  for 
discounts 

Cannon  Babysafe  are  seeing  in  the 
New  Year  with  a  discount  offer 
"to  help  increase  profits  for 
independent  chemists". 

There  will  be  a  7  per  cent  extra 
discount  on  all  orders  placed  in 
January  through  selected 
wholesalers  across  the  full  range 
of  Cannon  Babysafe  and  Avent 
products. 

Retailers  can  obtain  further 
details  from  these  wholesalers' 
representatives  or  by  sending  in 
an  order  form  already  mailed  to 
them  by  Cannon  babysafe. 

This  offer  is  just  the  start  of  an 
ongoing  promotional  programme 
planned  by  the  company  for  1990 
in  support  of  its  independent 
customers,  say  Cannon  Babysafe 
Ltd.  Tel:  0787280191. 

Crafty  home 
helps 

Products  for  the  toilet,  bath  and 
kitchen  are  among  the  new  aids 
for  the  disabled  and  elderly 
included  in  Homecraft's  1989-90 
catalogue. 

A  Sutton  toilet  rail  surround 
and  half-rail  and  commode  cushion 
are  highlighted  in  the  catalogue 
along  with  an  extended  variety  of 
walking  sticks  and  frames. 
Homecraft  Supplies  Ltd.  Tel:  0623 
754047. 


Brand  offers 

Unichem  have  included  Setlers, 
Simplicity,  Radox,  Kleenex  and 
Timotei  brands  in  their  December 
promotion.  All  orders  placed 
during  the  month  qualify  for 
double  counter  credit  points,  say 
Unichem.  Tel:  01-391  2323. 


Lewis  Woolf 
extend  range 

Lewis  Woolf  Griptight  have 
extended  the  breast  feeding  side 
of  their  range  with  silicone  nipple 
shields. 

The  shields  are  designed  for 
mothers  with  sore  or  cracked 
nipples  and  retail  at  £1 .99  for  a  box 
of  two.  Lewis  Woolf  Griptight  Ltd. 
Tel:  021-414  1122. 


On  offer 

Latest  trade  offers  from 
Mawdsley  Brooks  include:  44 
Ultra  Pampers  Maxi4s  (£23.39); 
12  Cow  &  Gate  junior  foods 
(£2.96);  48  Durex  Nuform  3s 
(£14.92);  12  E45  cream  50g 
(£8.44);  20  Duracell  batteries 
MN1500,  4s  (£27.24)  and  12 
sterile  dressing  nacks  (£3.97). 
Mawdsley  Brooks  &  Co  Ltd.  Tel: 
02 1-525' 12 13. 


I                   ON  TV  NEXT  WEEK  1 

GTV  Grampian 
B  Border 
C  Centra] 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 

U  Ulster                         SK  Sky 

G  Granada                      STV  Scotland  (central) 

A  Anglia                         Y  Yorkshire 

TSW  South  West              HTV  Wales  &  West 

TTV  Thames  Television      TVS  South 

TV-am  Breakfast              TT  Tyne  Tees 

Television 

Andrews  Answer: 

All  areas  except  U,B,Y,A,CTV  and  TSW 

Aquafresh: 

All  areas 

Beecham  Powders  Capsules: 

All  areas  except  C4  &  TV-am 

Benylin: 

All  areas 

Bisodol  Extra: 

TV-am 

Celsius: 

U 

Day  &  Night: 

A,TVS,LWT,TTV 

Format: 

C,G,Y,LWT 

Listerine: 

GTV 

Macleans  toothpaste: 

All  areas 

Pearl  Drops: 

STV,C,A,C4,TV-am 

Pearl  Drops  Smokers  1  +  1: 

STY, C. A. CI, TV-am 

Resolve: 

All  areas  except  C4  &  TV-am 

Samsara: 

STV,G,C,LWT,TT 

Sanatogen: 

All  areas  except  CTV.C4  &  TV-am 

Sensodyne  toothpaste: 

All  areas  except  CTV  and  TV-am 

Solpadeine: 

All  areas 
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YOU  DON'T  KNOW 
CHARWELL 
PHARMACEUTICALS 

♦ 

J^ou'll  recognise  our  £2,000,000  brand  Migraleve, 
its  sister  Migralift,  and  our  latest  acquisition 
Aludrox. 

What  may  not  be  familiar  is  the  new  name  behind  them- 
Charwell  Pharmaceuticals. 
We're  a  rapidly  growing  British  company  who 
now  distribute  Aludrox.  Our  other  brands, 
Migraleve  and  Migralift,  come  to  you  via 
Sanofi  International  Laboratories. 
Admittedly  all  these  names  together  can  be  a 
bit  confusing,  but  Charwell  Pharmaceuticals  is  the 
one  to  remember. 
As  Manufacturers  of  well-formulated,  clinically-proven 
products,  we're  dedicated  to  bringing  you  lots  of  new, 
volume-selling,  big  brands  soon. 
So  now  you  know  what's  what  and  who's  who. 


OR  DO  YOU? 


CHARWELL  PHARMACEUTICALS 

A  NAME  YOU  DON'T  KNOW,  BUT  PRODUCTS  YOU  DO 

Charwell  House,  Wilsom  Road,  Alton,  Hampshire  GU34  2TJ.  Telephone  (0420)  84801 . 


UR  INDEPENDENT 
CHEMIST 

HAS  NEVER  HAD  IT 

SO  G 


Mawdsley's  share  your  commitment  to 
independence.  We  try  harder  to  help  you 
maintain  your  competitive  edge  at  all  times. 
This  applies  whether  it  is  OTC  or  your 
dispensary  business. 

EXCELLENT  MARGINS 

Here  are  just  a  few  typical  Mawdsley's  low 
prices  from  our  P.L.O.F.  Book,  and  you 
don't  have  to  pay  until  the  end  of  the 
following  month.Just  compare  these  against 
your  existing  supplier. 

•  Pampers  Ultra  Maxi  4  s  x  44 
Cow  &  Gate  Junior  Foods  x  12 

•  Durex  Nuform  3's  x  48 
®  E45  Cream  50g  x  12 
ODuraceil  Batteries  MN  1500  4  s  x  20 

•  Sterile  Dressing  Packs  x  12 


£23.39 
£2.96 

£14.92 
£8.44 

£27.24 
£3.97 


EXCELLENT  RANGE 


We  have  over  3,500  quality  branded  retail 
products  in  stock  at  all  times  so  you  can 
be  sure  we'll  be  able  to  supply  whatever 
your  requirements. 


EXCELLENT  SERVICE 


Our  distribution  and  administration  is 
consistently  efficient.  Delivery  within  24/48 
hours  (minimum  10  case  order)  means  low 
stocks  with  fast,  accurate,  frequent  re-stock 
as  you  require. 

And  we  constantly  invest  in  advanced 
systems  to  maintain  our  excellence  of 
service  into  the  future.  What  more  would 
you  expect  from  Mawdsley's? 


MAWDSLEYS 

WHOLESALE  CHEMISTS 

TOTAL  SUPPORT  FOR  THE  INDEPENDENT  CHEMIST 

Mawdsley  Brooks  and  Company  Limited. 
Manchester.  Tel:  061  8  3  3  9741.  West  Bromwich.  Tel:  021  525  1213. 
Established  1821. 


COUNTERPOINTS 


©EPsimpex 


New  formulation  for 
updated  Crampex 


International  Laboratories' 
Crampex  now  has  a  new- 
formulation  and  more  modern 
packaging  designed  to  signal  its 
use  in  night  cramps. 

Guiaphenesin  has  been 
removed  from  the  formulation, 
which  now  sees  each  tablet 
containing  nicotinic  acid  20mg, 
calcium  gluconate  200mg  and 
ergocalciferol  20mcg.  Dosage  is 
unchanged. 


The  packs  themselves  have 
been  redesigned  to  provide  high 
impact  on-shelf  and  "to  clearly 
signal  to  the  potential  purchaser 
that  the  product  is  effective  in 
reducing  the  incidence  of  painful 
night  cramps". 

Crampex  now  comes  in  packs 
of  24  (£1.70)  to  encourage  trial 
and  48  (£2.55)  for  established 
users.  International  Laboratories 
Ltd.  Tel:  061-945  4161. 


Anirnfltsd 
Bisodol  slots 
are  on  TV 

Bisodol  and  Bisodol  Extra  are  to 
be  supported  by  a  £250,000 
television  campaign,  to  run  from 
now  until  the  New  Year. 

Bisodol  Extra  will  show  in  an 
animated  commercial  on  TV-am, 
and  Bisodol  will  be  screened  on 
network  television  and  Sky. 
Whitehall  Laboratories.  Tel: 
01-6368080. 

Doncaster 
give  longer 
to  win 

Doncaster  Pharmaceutical  Group 
say  they  are  extending  their  '  'Win 
a  Mini"  competition  until 
Christmas.  Every  order  of  £200 
(or  multiples  thereof)  qualifies  for 
an  entry  into  the  competition,  with 
the  first  prize  of  a  Mini  City  car. 
Doncaster  Pharmaceuticals  Group 
Ltd.  Tel:  0302  886031. 


Toothy  trial 

Addis  are  running  a  £0.99  trial 
offer,  with  flash  marked  packs,  on 
their  Wisdom  dental  flosses  and 
dental  tape.  Available  on  three 
dozen  display  packs  containing 
one  dozen  of  each  of  waxed  floss 
(50m),  mint  waxed  floss  (50m) 
and  dental  tape  (30m),  this  trial 
offer  will  run  until  the  end  of 
December.  Addis  Ltd.  Tel:  0992 
584221. 

Zoom  under 

Vivitar  claim  they  have  launched] 
the  first  compact  zoom  camera  at  fj 
under  £100.  An  adapted  version  of 
the  Vivitar  300Z,  it  has  a  Vivitar 
series  1  38-60mm  zoom  lens, 
auto-exposure,  built-in  flash,  auto 
DX  film  setting  and  motorised 
wind  and  rewind.  It  carries  a| 
year's  unconditional  replacement: 
guarantee  and  comes  with  free  Air 
Miles,  say  Vivitar  UK  Ltd.  Tel:\ 
0793526211. 

Smith  &  Nephew  are  launching  a 
Careplan  '90  promotion  next1 
January.  Retailers  will  be  able  to 
collect  points  against  various  lines 
redeemable  against  gifts  or  stock. 
Smith  &  Nephew  Medical  Ltd.  Tel: 
048225181. 
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tT  doesn't  sound  like  the  best  opening  line 
1  for  cementing  customer  relations  does  it, 
but  read  on  and  you'll  find  there's  a  reason 
for  our  apparent  bluntness.  At  Evans  we 
pride  ourselves  on  being  a  recognised  market 

leading  drug  company  but  we're  equally 
aware  that  there's  no  room  for  complacency. 
So  we've  embarked  on  a  programme  of 
continuous  improvement  that  involves 
everyone  in  the  company.  Over  150  of  our 
managers  for  example  have  taken  part  in 
business  game  weekends  where  we  use  a 
new  competitive  board  game,  to  simulate 
management  problems.  It's  not  only  a  lot  of 
fun  it  also  teaches  the  participants  how  to 
respond  to  market  forces,  how  production 
and  marketing  inter-relate  with  finance,  to 
make  decisions  and  how  to  relate  to  other 
people.  In  other  words  -  we  are  improving 

'performance'  because  we  believe  that 
regardless  of  whether  you  happen  to  be  a 

market  leading  drug  company  or  a 
community  or  hospital  pharmacist,  your 
success  tomorrow  depends  on  your 
performance  today. 

So  far  these  sessions  have  been  a  great 
success  and  we'd  like  to  share  some  of  that 
success  with  our  colleagues  in  the  pharmacy 

world.  So  weVe  organised  some 
complementary  places  for  the  weekends 
2nd-4th  February  and  9th-llth  March  1990. 

If  you'd  like  to  join  us  for  what  we  know  will 
be  a  stimulating  and  instructive  weekend, 
take  a  look  at  the  problem. 


"Whether  you're  a  leading 
drug  company  or  a 
community  or  hospital 
pharmacist  your  success 
tomorrow  depends  on  how 
you  act  today" 

Work  out  the  solution  using  your  analytical 
skills  and  fill  in  the  entry  form  giving  your 

answer,  name,  work  address,  telephone 
number  and  preferred  weekend  date.  Then 
cut  out  the  coupon  and  send  it  to  the 
competition  address.  All  entries  must 
be  received  by  December  15th  1989. 

There  are  36  places  available  in  total  and 
winners  will  be  selected  at  random  from  all 
the  correct  answers. 

The  weekend  will  take  place  at  a  luxury 
hotel  in  Central  England  and  we  will  sponsor 
all  fees,  accommodation  and  meals  - 
( unfortunately  there  are  no  cash 
alternatives). 

As  well  as  improving  your  business  skills 
there  will  be  the  opportunity  to  learn  more 
about  investing  in  stocks  and  shares. 

Soif  you  mind  about  your  business  as  much 
ai  we  mind  about  ours,  we  hope  that  you'll 
test  your  skills  and  enter  the  competition 
today. 


36  places  at  business  weekends  to  be 
won  -  ENTER  NOW. 
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WHAT  YOU  HAVE  TO  DO:-  The  tablets  and  capsules 
have  different  numeric  values.  If  you  add  them  to- 
gether they  give  the  totals  shown. 
Solve  the  puzzle  by  working  out  the  missing  total  for 
the  left  hand  column. 

HOW  TO  ENTER:-  Send  your  completed  entry  form 
to  Evans  Business  Decision  Game,  202  Kensington 
Church  Street,  London  W8  4DP  to  arrive  no  later 
than  loth  December  1989. 
A  full  set  of  competition  rules  are  available  if  re- 
quired from  the  above  address. 
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NAME 


BL<  H'K  CAPITALS  PLEASE 

ADDRESS 


POST  CODE 


TEL  NO:  (daytime) 


Preferred  date:         Feb  2nd-4th  Q 
March  9th- 1 1th  □ 

The  missing  total  for  the 

left  hand  column  is:  


CD  2 
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EVANS 


Quality  Cost  Effective 
Healthcare 
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Alcon  have  introduced  a  new 
enzymatic  cleaner  for  soft  contact 
lenses. 

Clen-Zym  removes  protein, 
lipid  and  mucin  from  lenses  and 
overcomes  the  problems  of  papain 
sensitivity,  say  Alcon.  Each  tablet 
contains  2.5mg  pancreatin 
equivalent  to  3.5  units  of 
pancrease  activity.  Lenses  are 
soaked  in  a  solution  of  Clen-zyme 
(12  £3.79)  in  5ml  saline  for  2-12 
hours.  Alcon  Laboratories  (UK) 
Ltd.  Tie:  0923246133. 


Prize  draw 

Chancellor  are  offering  a  Toshiba 
satellite  system  as  first  prize  in  a 
competition  running  until 
December  12.  Entry  forms  are 
available  to  pharmacists  who 
order  from  the  Syntex  range. 
Second  prize  is  a  Toshiba  video 
recorder  and  a  13  inch  colour 
television  third  prize. 

A  further  free  draw  for 
pharmacists  who  display  Pulmo 
Bailly,  Bengue's  Balsam  or 
Metanium  will  see  three 
Christmas  hampers  awarded 
within  each  of  Chancellor's  sales 
territories.  Chancellor  Group  Ltd. 
Tel:  0978  661351. 


Name  change 

Cupal  have  changed  the  name  of 
Tyrocane  paediatric  lozenges  to 
Tyrocane  junior  antiseptic 
lozenges  and  have  introduced  a 
minimum  dose  age  of  six  years. 

Cupal  say  the  formulation  of 
cetylpyridinium  chloride  2. 5mg  in 
a  sugar  free  base,  is  targeted  at 
children  aged  six  to  12  years.  The 
maximum  daily  dose  is  eight 
lozenges  (20  £0.94).  Cupal  Ltd. 
Tel:  0254  580321. 


PRESCRIPTION  SPECIALITIES 


New  treatment  for 
epilepsy 


Merrell  Dow  are  launching  Sabril, 
a  new  anti-epileptic  agent  for  the 
treatment  of  epilepsy  uncontrolled 
by  other  agents.  The  active 
ingredient  is  vigabatrin,  a 
selective  irreversible  inhibitor  of 
gamma  aminobutyric  acid- 
transaminase.  Treatment  with 
Sabril  leads  to  increased  GABA 
levels  in  the  brain. 
Manufacturer  Merrell  Dow 
Pharmaceuticals  Ltd,  Lakeside 
House,  Stockley  Park,  Uxbndge, 
Middlesex  UB11  1BE 
Description  White,  oval, 
biconvex  tablets  with  a  breakline 
on  one  side  and  "Sabril"  on  the 
other,  containing  500mg 
vigabatrin 

Uses  Treatment  of  epilepsy  not 
satisfactorily  controlled  by  other 
anti-epileptic  drugs 
Dosage  Orally  once  or  twice  daily 
before  or  after  meals.  Adults: 
Initially  2g  daily  which  should  be 
added  to  the  current  therapeutic 
regimen.  Dose  may  be  increased 
or  decreased  in  0.5g  or  lg 
increments  depending  on  clinical 
response  and  tolerability . 
Increasing  the  dose  above  4g/day 
does  not  usually  result  in 
improved  efficacy.  Children  aged 
3-9years:  lg,  older  children2g,  is 
the  recommended  starting  dose 
Side  effects  Drowsiness  and 
fatigue,  dizziness,  nervousness, 
irritability,  depression,  headache 


and  less  commonly  confusion, 
psychosis,  memory  disturbance 
and  vision  complaints  such  as 
diplopia.  Weight  gain  and  minor 
gastrointestinal  side  effects; 
excitation  and  agitation  in  children; 
some  patients  may  experience  an 
increase  in  seizure  frequency 
Contraindications,  warnings, 
etc  Inadequate  evidence  of  safety 
in  human  pregnancy  and  a  slight 
increase  in  cleft  palate  seen  at  high 
doses  in  rabbits.  It  is  therefore 
contraindicated  in  pregnancy.  Not 
recommended  during  breast 
feeding.  Abrupt  withdrawal  may 
lead  to  rebound  seizures, 
treatment  should  be  gradually 
reduced  over  2-4  weeks.  The 
drug  is  eliminated  renally  and 
caution  should  be  exercised  in 
elderly  patients  and  those  with 
creatinine  clearance  less  than 
60ml/min.  Dose  should  be 
reduced  and  patients  should  be 
monitored  closely  for  adverse 
events  such  as  confusion  and 
sedation.  Patients  should  be 
warned  about  the  possibility  of 
drowsiness  and  the  need  to  take 
care  when  driving,  operating 
machinery  or  performing 
hazardous  tasks 
Supply  restrictions  POM 
Packs  Blister  strips  of  10  in 
cartons  of  100,  £46  trade 
Product  licence  4425/0098 
Issued     November  1989 


Stiedex  lotion 


Stiefel  Laboratories  are 
introducing  Stiedex  lotion  on 
December  1 . 

Containing  desoxymethasone 
0.25  per  cent  and  salicylic  acid  1 
per  cent,  the  lotion  is  formulated 
to  reduce  dryness,  flakiness  and 
itching.  Stiedex  lotion  (50ml  £8.05 
trade)  is  indicated  for  treatment  of 


psoriasis,  seborrhoeic  eczema, 
chronic  lichenified  eczema,  lichen 
planus  and  lichen  simplex.  It  is 
especially  suitable  for  hairy 
regions,  says  Stiefel. 

Classified  as  a  POM,  the 
product  licence  number  is 
0174/0062.  Stiefel  Laboratories 
(UK)  Ltd.  Tel:  06285  24966. 


Xtend  bags 

Simcare  have  added  a  new  Uro-flo 
Xtend  leg  bag  to  their  range .  The 
company  says  it  is  the  first  leg  bag 
with  an  extendable  tube. 

Two  starter  lengths  are 
available  for  thigh  or  calf  wear  — 
short  tube  adjusting  from 
60-200mm  and  long  tube  adjusting 
from  220-360mm.  The  extendable 
tube  has  a  bacteria-free  seal 
between  the  bag  contents  and  the 
exterior.  A  flap  valve  prevents 
urine  reflux  and  cannot  be  shut  off 
if  the  bag  is  twisted. 

The  company  says  that  its 
shape  and  segmentations  mean 
the  bag  conforms  to  the  leg,  but 
this  is  also  helped  by  specially 
designed  leg  straps.  Uro-flo  Xtend 
is  prescribable  on  FP10,  trade 
price  10s  £20.90.  Simcare.  Tel: 
0903  761122. 


PcSOOO 

A  new  range  of  closed  ostomy 
products  has  been  launched  by 
Coloplast.  Bags  in  the  pc3000 
range  feature  one-step  peel-off 
backing  which,  Coloplast  say,  is 
easier  to  apply  for  anyone  with 
compromised  manual  dexterity. 

The  pc3000  has  an  integral 
flatus  filter  and  is  made  from 
odourproof,  clear  or  opaque  film 
and  it  can  be  cut  for  stomas  up  to 
60mm  in  diameter. 

The  pc3000  is  available  on  the 
Drug  Tariff,  say  Coloplast. 
Packed  in  boxes  of  30  bags 
(£49.40  trade)  it  comes  in  25,  30, 
35,  40,  45,  50  and  55mm  sizes. 
Coloplast  Ltd.  Tel:  0733239898. 

Daktarin  oral  gel  40g  pack  is  now 
POM  because  it  is  licensed  for 
treatment  of  prophylaxis  of  local 
and  GI  tract  fungal  infections.  The 
15g  pack  remains  P  and  can  be 
sold  for  oral  infections.  Scripts 
should  normally  be  filled  with  the 
40g  pack  unless  a  smaller  quantity- 
is  specified,  sav  Janssen 
Pharmaceutical  Ltd.  Tel:  0235 
772966. 


DISPENSE  WYETH  TEMAZEPAM  TABLETS 


Further  information  is  available  on  request: 

Wyeth  Laboratories,  Taplow,  Maidenhead,  Berks.  SL6  OPH. 


WYETH 


GENERICS 


QUALITY  ASSURED 


868 
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Nobody  is  more  aware 
than  Colorama  that  the 
advantages  of  new  tech  -  . 
nology  will  be  decisive 
when  it  comes  to  winning 
the  battle  to  meet  the 
growing  D  &  P  demands  of 
busy  chemists  and  retailers. 

Which  is  why  they  have 
just  placed  an  order  for  over 
a  million  pound's  worth  of 
highly  sophisticated 
equipment  from  Agfa,  world 
leaders  in  photof inishing 
technology. 

One  of  the  first  of 
these  new  installations 
in  Colorama's  London 
laboratories  will  be  yet 
another  MSP,  the  amazing 
high  speed  Agfa  Multi- 
Scanning  Printer  that  can 
print  18,000  negatives 
an  hour. 

Make  no  mistake,  Agfa 
and  Colorama  are  in  the 
winning  team.   Join  them. 

Agfa  Gevaert  Limited, 
27  Great  West  Road, 
Brentford,  TW8  9 AX . 

Telephone  01  -  560  2131. 

AGFA  <^ 


Specialists  in 
generics! 

I  think  it  is  about  time  somebody 
came  to  the  defence  of  the  "short 
line  wholesaler".  I  assume  by 
"short  line  wholesaler"  they 
mean  specialist  generics 
wholesaler. 

I  am  a  specialist  generics 
wholesaler  and  I  have  been 
looking  after  my  customers  for 
nearly  ten  years,  providing  a  first 
class  service  at  very  competitive 
prices,  while  Unichem  (who  must 
have  been  buying  at  much  better 
prices  than  me)  were  charging  the 
pharmacist  virtually  Tariff  prices. 
It  has  not  been  easy  competing  for 
a  share  of  this  market,  but  I  never 
expected  it  to  be.  This  is  not  the 
first  time  we  have  been 
threatened  with  extinction  by  the 
big  boys  flexing  their  muscles.  I 
have  always  run  my  business  in  a 
highly  professional  manner,  which 
has  won  me  the  confidence  and 
loyalty  of  my  many  and  varied 
customers  in  this  part  of  the 
world;  a  loyalty  which  indeed  has 
been  a  very  heartwarming 
experience  during  the  present 
attack  on  us  by  Unichem,  and  one 
for  which  I  am  very  grateful. 

Who  appointed  Unichem 
'  'judge ,  jury  and  executioner' '  of 
the  short  line  wholesaler  anyway? 
Their  Mr  Hart  announces  proudly 
in  C&D  that '  'we  are  hurting  the 
short  line  wholesaler".  Yes  Mr 
Hart  it  hurts  to  have  thousands  of 
pounds  lopped  off  the  value  of 
your  stock  overnight,  but  we'll 
fight  back  and  we  'U  still  be  around 
to  pick  up  the  disillusioned  after 
the  flotation.  In  the  end  all  you  will 
do  is  bring  down  the  Tariff  prices, 
increase  the  PI  clawback  and 
reduce  once  more  pharmacists' 
remuneration  as  happened  with 
discounting.  Unfortunately,  what 
matters  most  for  the  pharmacist 
and  me  is  the  figure  on  the  bottom 
line  not  the  turnover. 

Who  will  be  next  after  the 
shortliners  have  been  removed 
from  the  scene?  Will  it  be  the 
middle  tier  of  wholesalers?  Then 
of  course  the  pharmacist  would 
have  a  choice  of  only  two 
wholesalers  —  not  a  healthy 
prospect. 

I  would  like  to  comment  just 
briefly  on  the  remark  made  by 
Xrayser  about  us  being 
"opportunists  in  a  volatile 
market".  He  has  a  very  short 
memory,  because  it  is  not  a  long 
time  since  he  wrote  in  your  very 
own  publication,  in  praise  of  the 
wonderful  service  he  received 
from  his  short  line  wholesaler  and 
suggesting  everybody  should  buy 
from  them.  If,  after  being  around 
for  ten  years,  I  am  an 
"opportunist"  then  I  must  buy 
myself  a  new  dictionary  because 
this  definition  is  most 
inappropriate.   An  opportunist 


would  not  have  survived  this  long. 
Unlike  Xrayser  I  shall  now  publicly 
acknowledge  this  as  my  opinion. 


P.J.  Burns 

Castle  Pharmaceuticals 

Pay: lateral 
thinking 

It  is  time  to  extricate  ourselves 
from  the  intricate  web  of  on-cost 
clawbacks,  discounts,  and 
paraphernalia  of  the  present 
system. 

Pharmacists  should  be  paid 
purely  for  their  professional 
service,  not  partly  for  the  value  of 
products  supplied.  As  much  skill  is 
involved  when  ingredients  cost 
50p  as  when  they  cost  £50.  The 
effort,  time  and  money  devoted  to 
working  out  decimals  of  a  penny, 
so  that  no-one  receives  a  trifle 
more  or  less  than  their  due,  is  a 
waste  of  resources. 

The  whole  fantastic 
arrangement  could  be  simplified  if 
payment  were  x  pence  or  £v  per 
item  dispensed.  Payment  for  the 
materials  dispensed  could  be 
made  direct  by  the  authorities  to 
the  suppliers.  The  latter  would 
receive  one  cheque  for  the  total 
due  to  them,  with  the  pricing 
bureau  acting  as  a  clearing  house. 

Possibly  this  would  mean  that 
all  dispensing  items  would  have  to 
go  through  wholesalers.  The  cost 
would  be  for  negotiation  between 
manufacturer,  wholesaler,  and  the 
Government. 

To  know  precisely  what  was 
payable  to  them  each  month 
contractors  would  simply  need  to 
count  the  number  of  items 
dispensed.  I  speak  with  owners  of 
substantial  business  who  are  not 
clear  how  their  remuneration  is 
arrived  at.  The  situation  is  similar 
to  the  complex  Inland  Revenue 
tax  calculations. 

Naturally  arguments  will  pour 
forth  as  to  why  my  ideas  are 
unworkable.  But  we  have  got  into 
a  rut,  we  have  tunnel  vision.  If 
someone  has  the  will  to  devise  a 
new  and  simpler  system  along  the 
lines  I  have  outlined  we  can  have 
a  fresh  start.  Accept  the  principle, 
and  a  bit  of  lateral  thinking  aided  by 
all  the  computer  power  to  hand 
can  move  mountains.  Too  many  of 
those  in  authority  appear  to 
distrust  what  is  simple  and  easily 
understood. 

Take  the  basic  principle  on 
board!  The  dignity  of  the 
pharmacist  will  be  enhanced  and 
professional  life  made  simpler.  Let 
pharmacy  take  the  initiative  in  the 
negotiation  once  a  feasible  scheme 
has  been  worked  out. 


E. Jensen 

Brighton 


Clo  story 
continues 

It  was  pleasing  to  read  in 
Xrayser's  topical  reflection 
(November  11),  that  both  garlic  oil 
and  cod  liver  oil  are  accepted 
weapons  against  heart  disease. 

The  scientific  rationale  for  the 
role,  in  cardiovascular  health,  of 
the  marine  polyunsaturates,  EPA 
and  DHA,  is  understood.  While 
cod  liver  oil  is  a  rich  natural 
source,  the  richest  source  of 
these  active  ingredients  are  fish 
oils,  purified  and  refined  from  the 
"flesh"  of  selected  deep  sea  oily 
fish.  Seven  Seas  'Pulse'  pure  fish 
oil  capsules  offer,  in  our  opinion 
the  optimum  daily  intake  of  EPA 
and  DHA  help  maintain  a  healthy 
heart  and  circulation. 

Seven  Seas  pure  cod  liver  oil, 
also  contains  these 
polyunsaturates  among  others  in 
a  natural  formula  combined  with 
natural  vitamins.  Both  Seven  Seas 
pure  cod  liver  oil  (liquid)  and 
Seven  Seas  pure  cod  liver  oil 
(capsules)  also  help  cardiovascular 
health,  but  in  1988  both  dose 
forms  were  granted  full  product 
licences  for  the  relief  of  joint  pains 
and  stiffness . ' ' Seven  Seas ' '  is  the 
only  brand  in  the  UK  licensed  to 
claim  these  benefits.  Latest 
scientific  research  explains  the 
pharmacology  of  the  inhibition  of 
leukotriene  and  other  EPA 
metabolite  production  in  the 
inflamed  area.  The  onset  of  this 
mild  anti-inflammatory  effect  may 
take  some  weeks  but  it  is  thought 
more  rapid  and  effective  with  the 
liquid  form  (10ml  daily).  However, 
intake  of  six  capsules  per  day 
gives  on-going  relief  to  many 
sufferers,  though  only  providing 
2ml  of  oil  per  daily  dose. 

Seven  Seas  'one-a-day' 
capsules  also  contain  cod  liver  oil 
and  natural  vitamins  A  and  D  to 
100  per  cent  of  the  RDA.  The 
product  is  a  food  supplement  for 
skin,  hair  and  nails.  One-a-day 
capsules  do  contain  more  oil  than 
each  of  the  smaller  traditional,  six 
a  day  capsules  but  the  effect  of  this 
daily  intake  on  joint  pain  is  not  yet 
known. 

Nevertheless,  it  is  fair  to 
assume  that  since  the  value  of  the 
oil  to  arthritis  sufferers  is  related 
to  the  volume  consumed,  a  one-a- 
day  capsule  is  unlikely  to  be  of 
noticeable  benefit.  To  arthritis 
sufferers,  therefore,  we  would 
recommend  cod  liver  oil  liquid 
(plain  or  cherry  flavour)  for  best 
relief,  and  the  traditional  cod  liver 
oil  capsules  or  Seven  Seas  orange 
syrup  and  cod  liver  oil  as  second  or 
third  choices. 


Dr  F.W.  Vas  Dias 

Nutrition  information  manager, 
Seven  Seas  Ltd 


CHEMIST  &  DRUGGIST  25  NOVEMBER  1989 


HE  NEW  ADVANCED  PROTECTION  SYSTEM  FOR  THE 
SAFEST  TAN  UNDER  THE  SUN. 

Whf  New  Advanced  Protection  System  from  Ambrf  Sofairf,  offering  active  watfr  resistant  protection,  active 
moisturising  and  anti-ageing.  wltfi  factors  from  2-25  and  now  with  a  special  range  for  children  and  sensitive  skins,  its 

ALL  TFI I   PROTECTION  YOUR  CUSTOMERS  WIFE  EVER  NFFD.  In  EYE-CATCHING  NEW  PACKAGING,  WE'LL  BE  LAUNCHING  OUR  ADVANCED 

Protection  System  with  the  best  deal  under  the  sun.  Dont  stock  anything  until  YOU'VE  taken  stoc  k  of  Ambre  Solaire. 


Essential 
policy  check 

It  is  essential  to  read  any 
insurance  policy  carefully  to 
ensure  that  the  terms  and 
conditions  are  what  you  think  they 
are.  If  you  do  not  you  might  have 
a  nasty  shock  as  did  a  Mr  Nash 
who  took  our  insurance  against 
burglan-  and  theft  for  his  business 
with  the  Prudential.  One  evening 
he  locked  his  office,  and  then  left 
his  keys  in  the  glove  compartment 
of  his  car.  That  was  broken  into 
and  the  keys  were  used  to  burgle 
the  offices.  The  insurance 
company  declined  to  pay  because 
the  policy  gave  cover  if  the 
property  was  lost  or  damaged 
"...involving  entry  to  or  exit  from 
the  premises  by  forcible  or  violent 
means."  The  court  held  there 
was  force  but  not  'violent'  means. 
If  you  have  a  policy  such  as  this 
y<  hi  must  either  hope  a  thief  kicks 
a  door  down  or,  better  still,  take 
the  matter  up  with  your  brokers 
or  insurance  company  before  a 
burglar  strikes. 


Employment 
contracts 
a  must 

Even'  employer  must  provide 
new  members  of  staff  with  written 
terms  and  conditions  of 
employment.  This  must  be  done 
within  13  weeks  of  the  date  on 
which  the  person  joins  the  firm. 
There  are  forms  available  but  it 
can  just  as  easily  be  done  in  the 
letter. 

There  are  certain  basic  details 
which  by  law  (Employment 
Protection  Consolidation  Act 
1 978)  must  go  into  a  contract  of 
employment.  Obviously  the 
names  of  both  the  employer  and 
the  employee  must  be  stated.  If 
you  have  several  companies  eg 
Thomas  X  Ltd,  Thomas  X 
(London)  Ltd,  and  Thomas  X 
(Lorn  aster)  Ltd  then  you  must 
make  it  clear  which  of  the 
companies  is  the  employer.  You 
should  also  state  the  job  title. 

You  must  include  the  date 
when  employment  began  and,  if  it 
is  different,  the  date  when  the 
employee's  period  of  continuous 
service  began.  This  may  be 
different  from  the  date  of 
employment,  for  example  when 
an  employee  transfers  from  one 
company  within  a  group  to 
another. 

The  terms  must,  of  course, 
give  pay  details.  These  must 
in<  hide  any  overtime  pay 
(including  the  rate),  bonuses  and 


POUTS 
OF  LAW 


You  take  on  a  new  employee  to  ease  the  load  at  work.  You 
have  got  13  weeks  to  give  them  a  written  contract.  Or 
there  could  be  problems 


method  of  payment  ie  weekly, 
monthly.  If  pay  is  to  depend  upon 
productivity  this  must  also  be 
clearly  stated.  You  must  also 
include  the  right  to  vary  any 
productivity  and  bonus  payments, 
otherwise  if  your  business  goes 
into  temporary  recession  and  you 
find  you  want  to  make  changes  to 
these  ancillary  payments  you  will 
not  be  able  to  do  so  without 
employees'  agreement. 

You  should  also  include 
working  hours  and  remember  that 
unless  the  contract  allows  for  you 
to  iall  on  an  employee  for 
overtime  there  is  no  obligation  on 
him  or  her  to  do  so. 

You  must  also  include  holiday 
entitlements  and  remember  to  put 
in  whether  all  may  be  taken  at 
once  or  if,  say,  two  weeks  at  a 
time  is  a  maximum.  Are  you  going 
to  pay  sick  pay?  Of  course, 
statutory  sick  pay  will  be  due  but 
you  may  wish  to  pay  more.  If  so, 
it  soukl  be  recorded  in  the  terms 
and  (  onditions. 

1  letails  of  any  pension  scheme 
should  be  included.  But 
remember,  employees  cannot  be 


made  to  join. 

Are  employees  to  have  to  give 
or  receive  notice  over  and  above 
the  legal  minimum?  If  so  that,  too, 
must  go  in  the  statement  of  terms 
and  conditions.  You  may  find  it 
desirable  for  an  employee  who 
may  be  difficult  to  replace  to  have 
to  give  a  little  longer  notice. 

Disciplinary  rules  and  the 
name  of  any  person  to  whom  an 
appeal  may  be  made  should  be 
given. 

Do  you  want  to  have  the  right 
to  ask  an  employee  to  undergo  a 
medical  examination  at  the 
company's  expense?  Or  the  right 
to  insist  that  you  can  lay-off 
employees  or  to  have  them  work 
from  different  locations?  These 
are  all  clauses  which  you  may  wish 
to  put  in  the  contract  of 
employment . 

Remember  that  good  relations 
with  employees  are  crucial  to  the 
proper  running  of  any  business.  It 
is  better  that  everyone  knows 
where  they  stand  from  day  one 
rather  then  to  have  to  make 
decisions  as  to  their  terms  of 
employment  as  you  go  along. 


Safety  at 
work 


Over  500  people  die  every  year 
from  accidents  at  work  and 
several  hundred  thousand  have  to 
have  time  off  because  they  have 
been  injured  or  are  ill.  Not  only  are 
industrial  accidents  wasteful  in 
terms  of  working  hours,  more 
importantly  they  bring  misery  and 
suffering  to  countless  families. 
But  by  a  mixture  of  following  the 
law  and  codes  of  practice  and 
goodwill  many  problems  can  be 
avoided. 

Commercial  and  industrial 
firms  must  notify  their  local 
inspector  that  they  have 
commenced  business. 

You  must  display  certain 
documents  such  as  the 
Employer's  Liability  (Compulsory 
Insurance)  Certificate.  Since 
October  18  you  must  also  display 

—  or  have  available  in  leaflet  form 

—  a  notice  under  the  Health  and 
Safety  at  Work  Act  1974. 

There  are  limits  on  the  hours 
that  16  and  17  year  olds  may 
work,  and  some  jobs  involving 
more  dangerous  procedures  or 
machinery  may  not  be  undertaken 
by  young  people  or  by  women. 
Similarly  there  are  jobs  that 
require  specific  protective 
clothing  and  equipment. 

Employers  must  allow 
inspectors  to  visit  workplaces. 
They  may  turn  up  without  notice 
either  specifically  to  investigate  a 
complaint  or  an  accident.  They 
may  also  come  simply  to  examine 
the  health  and  safety  aspects  of  a 
business.  They  must  be  allowed 
to  talk  to  employees  and  take 
things  like  photographs  and 
samples.  They  can  even 
confiscate  what  seems  to  be 
dangerous  equipment.  The 
workforce  must  be  told  to  co- 
operate with  them  and  answer  any 
reasonable  questions  relating  to 
their  jobs. 

But  inspectors  and  regulations 
are  not  there  simply  to  provide 
rigid  rules  to  cause  difficulties. 
Inspectors  are  aware  of  problems 
smaller  firms  may  have  and  can 
give  help  and  advice.  Do  not  be 
afraid  to  ask  if  you  think  you  have 
a  problem. 

The  inspectors  have  the  right 
to  issue  formal  notices  requiring 
work  to  be  done  by  way  of 
improvement  or  prohibiting  the 
use  of  certain  equipment. 

If  you  think  that  an  inspector 
has  wrongly  issued  a  notice 
requiring  improvement  or 
imposing  a  prohibition  then  you 
have  the  right  to  appeal  to  an 
Industrial  Tribunal . 

USE  (Health  and  Safety 
Executive)  publications  will  help. 
HMSO  will  have  copies  of 
pamphlets  as  will  some  public 
libraries. 
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FOR  THE  BEST  DEAL  ON  NIVEA  AND 
ELASTOPLAST,  APPLY  TO  THE  USUAL  PLACE. 

Which,  as  if  you  didn't  know  by  now,  is  UniChem.  Elastoplast  Airstrip,  Fabric  and  Clear  plasters  and 
(  Where  else  would  you  get  a  remarkable  33%  profit  waterproof  strapping.  They're  all  included  in  this 
on  return  on  two  of  your  best-selling  lines?)  exclusive  deal  we've  negotiated  with  Smith 

Nivea  Cream,  Lotion,  Talc,  Moisturiser,  &  Nephew  for  all  our  members. 

Cleanser,  Toner  and  Washcream,  and        UOlCh©ITI        ^°  ^  ^at  aPP''es  to  y°u'  aPP^  to  us- 

UniChem  Ltd.,  UniChem  House,  Cox  Lane,  Chessington,  Surrey  KT9  1SN.  Tel:  01-391  2323. 


NEWS  FROM  GERMANY 


Prices  and 
profits  drops 

While  the  government  is  publicly 
congratulating  itself  through  newspaper 
advertisements  on  the  way  the  introduction  of 
fixed  amounts  covered  by  the  heaJth  insurance 
schemes  (C&D  October  7,  p594)  for  certain 
drugs  has  forced  companies  to  cut  prices  (by 
an  average  of  19  per  cent  for  the  10  per  cent 
of  drugs  so  far  affected),  pharmacists  are  now 
seeing  whether  their  fears  of  cuts  in  their 
profits  were  justified. 

First  indications  are  that  the  average 
pharmacy  will  lose  about  £2,400  (or  0.5  per 
cent)  of  its  total  turnover  this  year.  But  as  the 
number  of  drugs  affected  steadily  increases, 
the  loss  in  1990  could  rise  to  2.6  per  cent. 
Pharmacists  have  been  faced  since  September 
1  with  even  more  complicated  pricing 
calculations  as  a  single  prescription  can  easily 
include  one  drug  whose  price  is  within  the  limit 
(hence  free  to  the  patient) ,  one  outside  it  (for 
which  a  variable  supplement  is  payable)  and  a 
third,  where  the  limit  has  not  yet  been  set, 
when  a  flat  rate  supplement  of  about  £1  is 
payable. 

Spurred  on  by  its  apparent  success  in 
cutting  the  burden  of  health  costs  to  the 
insurance  schemes  (prices  of  spectacles  and 
hearing  aids  have  also  fallen  considerably  and 
the  cost  of  94  per  cent  of  drugs  subject  to  a 
limit  is  now  at  or  below  the  particular  figure ) , 
the  government  is  now  proposing  a  widening 
of  the  'negative  list'  from  July  1,  1990  which 
will  reduce  the  extremely  high  number  of 
combination  preparations  and  exclude  many 
products  of  dubious  effectiveness. 


Today's  health 
forecast 

The  number  of  telephone  information  lines, 
which,  like  in  England,  has  burgeoned 
recently,  added  yet  another  new  one  on  July 
1,  when  the  West  German  Meteorology 
Service  introduced  a  recorded  telephone 
information  line  (available  nationwide  at  local 
rates)  giving  advice  for  those  whose  health  and 
well-being  is  affected  by  the  weather.  Some  17 
standard  texts  lasting  a  maximum  of  5  minutes 
have  been  prepared  for  some  40  different 
diseases. 

In  a  pilot  scheme  in  Munich,  Frankfurt  and 
Dusseldoif ,  some  300,000  calls  were  made  to 
the  service  and  of  13,000  callers  questioned, 
86  per  cent  rated  the  advice  given  as  helpful. 
Patients  with  cardiovascular  diseases, 
respiratory  complaints,  kidney  or  gallstones  or 
rheumatic  disorders  apparently  found  the 


service  especially  useful. 

The  type  of  information  given  is  illustrated 
by  the  text  for  an  approaching  warm  front. 
Callers  are  then  warned  that  people 
particularly  sensitive  to  the  weather  may  feel 
a  bit  off-colour,  with  problems  of 
concentration,  irritability,  nervous 
restlessness  or  even  depression.  It  is  even 
recommended  that  rich  food  be  avoided. 

The  idea  behind  the  service  is  to  reassure 
patients  and  to  enable  them  to  be  more 
responsible  for  their  own  health.  It  has  been 
suggested  that  the  chronically  sick  might  need 
to  adjust  the  dose  of  their  drugs  in  certain 
types  of  weather  and  the  elderly  suit  their 
physical  exercise  to  the  weather. 

The  Meteorological  Service  receives  3 
pfennigs  from  each  call,  the  'Post  Office',  30 
pfennigs. 


1992  -  what 
people  expect 

Results  of  a  survey  among  9,000  ordinary 
West  Germans  about  their  hopes  and  fears  for 
the  internal  EC  market  showed  that  54  per 
cent  viewed  1992  positively  overall.  Two- 
thirds  looked  forward  to  the  abolition  of 
frontier  passport  and  customs  controls  and 
expected  more  competition  and  greater 
choice.  Some  44  per  cent  would  welcome  the 
mutual  recognition  of  qualifications,  but  only  a 
quarter  thought  that  1992  would  bring  lower 
prices. 

On  the  negative  side,  65  per  cent  were 
concerned  about  job  losses  as  companies 
moved  to  areas  where  labour  costs  were 
lower,  but  half  feared  foreign  workers  would 
surge  into  West  Germany  looking  for 
employment ;  38  per  cent  believe  bureaucracy 
will  increase  and  29  per  cent  expect  taxes  to 
rise .  On  a  higher  plain,  only  22  per  cent  were 
worried  about  the  loss  of  political 
independence  and  a  mere  9  per  cent  about  the 
loss  of  cultural  identity. 


Free  with  the 
TV  times' 

In  view  of  all  the  controversy  surrounding  the 
introduction  of  a  cholesterol  screening  service 
by  some  pharmacists,  the  decision  by  one  of 
the  country's  leading  television  magazines  to 
give  away  free  blood  and  urine  test  strips 
(purchased  from  Bayer),  raised  a  few 
pharmaceutical  eyebrows. 

The  magazine  was  conducting  a  health 
promotion  campaign,  with  the  full  blessing  and 
message  of  support  from  Health  Minister 
Ursula  Lehr  "...every  citizen  should  take 
responsibility  for  his/her  own  health".  Those 
who  have  so  strongly  criticised  the  attempts 
by  pharmacists  to  become  involved  in  such 
health  checks  were  curiously  silent  and 
pharmacists  wait  with  some  trepidation  for  the 
next  free  gift  —  a  couple  of  aspirin  maybe,  or 
eye  drops  for  eyes  made  tired  by  hours  of  TV 
viewing? 


Help  for  refugee 
colleagues 

The  streams  of  refugees  reaching  the  Federal 
Republic  in  recent  months  have  undoubtedly 
included  pharmacists  and  dispensing 
assistants.  Calls  have  been  made  (and 
answered)  for  West  German  pharmacists  to 
show  compassion  and  take  concrete  steps  to 
help  by  offering  jobs  and  accommodation. 

Obviously,  those  from  East  Germany  will 
have  no  language  problem  and  the  authorities 
in  at  least  one  region  have  said  they  will 
recognise  professional  qualifications  provided 
an  exam  on  the  law  relating  to  the  practice  of 
pharmacy  in  the  FRG  is  taken.  No 
demonstration  of  practical  experience  is 
required  for  registration,  but  a  three  month 
familiarisation  period  is  strongly 
recommended  to  enable  East  Germans  to 
adjust  to  the  very  different  health  care 
systems. 

Just  how  different  pharmacy  can  be  on  the 
other  side  of  the  Iron  Curtan  was  illustrated 
recently  by  news  reaching  West  Germany  and 
Poland,  where  the  supply  situation  is 
reportedly  so  bad  that  drugs  from  the  West 
(mainly  from  the  FRG)  are  on  sale  at  exorbiant 
prices  not  only  in  weekly  markets  but  in 
butchers  —  apparently  chosen  as  outlets  as 
they  are  so  frequently  visited  due  to  the 
uncertain  meat  supplies. 

These  reports  come  from  a  correspondent  with 
acknowledgements  to  the  German 
pharmaceutical  Press:  Deutsche  Apotheker 
Zeitungand  Pharmazeuhsche  Zeitung. 
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/#   From  Lady  Jayne  ...  a  range  of 
(/    specifically  designed  brushes 
for  the  discerning  customer. 
Good  grooming  demands  brushes  of  style  —  traditional 
rubber  padded  brushes,  styling  brushes,  radial 
brushes,  vent  brushes,  each  presented  in  an 
attractive  box. 


I 


Rotary  Brush 


opt  3  Brush 


Rubber  Cushion 
Brush 


_  Rubber  Pkl 
Grooming  Brush 


IVinin  Action  Vent 
Brush 


Boxed  for  safety  and  added  hygiene,  this  pre-loaded 
unit  comes  complete  with  a  comprehensive  selection  of 
3  dozen  brushes  (24  on  display  with  12  back-up  stock). 
For  full  details  contact  your  local  wholesaler,  or  for  a  full 
stockist  list  contact  Lady  Jayne. 

Laughton  &  Sons  Ltd.,  Warstock  Rd., 
Birmingham  B14  4RT 


A 


PROFITABLE  SOLUTION 
TO  THE  BUSINESS  OF  DRY  HAIR. 


L'OREAL 


SHAMPOO 

NOURIANCE 

FOR    DRY  HAIR 


DAILY  CLEANSING 
MILK 


L'OREAL 

CON  DITI  O  N  ER 

NOURIANCE 

FOR    DRY  HAIR 

DAILY  MOISTURISING 
CARE 


^irst  came  Energance,  a  technical 
breakthrough  that  proved  a  runaway 
success  for  women  with  permed  hair. 
Now,  for  the  millions  of  women  with 
dry  hair  problems,  comes  Nounance, 
a  range  that  provides  a  real  solution 
to  dry  or  dehydrated  hair. 


'HAT'S  THE  NOURIANCE 
DIFFERENCE? 

It's  the  only  comprehensive  range  of  cleansing, 
moisturising  and  repair  products  specifically  designed 
to  nourish  and  strengthen  dry  hair.  Yet  with  all  this 
richness  it  can  be  used  daily  -  never  leaving  hair  flat 
or  lank. 

\A/HATS  THE  L'OREAL  DIFFERENCE? 

*  ^  Technical  Expertise.  Energance  has  proved 
the  wide  appeal  of  a  technically  advanced  specialist 
range.  The  Nounance  range  is  specifically  designed  to 
enhance  and  care  for  dry  hair.  The  patented  silicone 
formulae  of  Nounance  conditioners  and  repair  serum 
performed  outstandingly  in  test. 

High  and  Continuous  Investment.  A  £3,000,000 
launch  package.  National  TV  Campaign.  Women's 
Press  Spring  1990.  Trial  sizes  on  shampoo  and  con- 
ditioners. That  all  means  high  trial,  high  loyalty,  and 
maximum  profits! 

L'OREAL 

NOURIANCE 

FOR  DRY  HAIR 


NOURISHMENT  AND  SHINE 
WITHOUT  HEAVINESS 


Encouraging  news  for  patients 
who  chew  sucrose  gum  after  eating 


It  is  well  established  that  chewing  Orbit  sugar- 
free  gum  after  eating  triples  salivary  flow, 
distributes  saliva  to  hard-to-reach  interproximal 
sites  and  dramatically  speeds  acid 
neutralisation.12 

Now  a  new  study  using  indwelling  electrodes 
has  shown  that  sucrose  gum  demonstrates  a 
similar  effect.3 

Once  the  sucrose  was  chewed  out  (a  process 
taking  only  a  few  minutes)4  the  gum  behaved  in 
much  the  same  way  as  sugar-free  gum.  In  fact, 
acid  neutralisation  was  completed  during  a 
normal  20  minute  chew  period.  This  represents 
a  significant  reduction  in  the  period  of  acid 

Interproximal  plaque  pH  response  to  typical  nutritionally 
balanced  meal  with  and  without  sucrose  gum.3 
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The  Wngley  Company  Ltd.,  Estover,  Plymouth,  Devon.  PL6  7PR 


attack  compared  to  the  two  hours  recorded  at 
interproximal  sites  when  saliva  was  not 
stimulated  by  the  chewing  of  gum. 

Although  the  duration  of  risk  can  vary 
depending  on  the  type  of  food  or  drink,  the 
plaque  sites  and  the  individuals  concerned,  the 
two  hour  potential  for  acid  attack  poses  a 
considerable  threat.  With  snacking  five  or  six 
times  a  day  being  common,  many  patients' 
teeth  are  at  risk  for  long  periods  of  the  day. 

Since  most  people  prefer  sucrose  gum  and 
already  chew  for  at  least  20  minutes,  these  new 
results  suggest  that  whichever  gum  your 
patients  elect  to  chew  after  eating,  they  can 
neutralise  plaque  acid  much  faster  than  by  not 
chewing. 

Chewing  gum,  a  valuable  adjunct  to  good 
dental  health. 


WRIGLEY 

DENTAL  PROGRAMMES 


References:  1 .  Jensen,  M.  E.,  JADA,  1986, 113,  262-266.  2.  Jensen,  M.  E., 
Data  on  file.  3.  Jensen,  M.  E„  Wefel,  J.,  and  Sheth,  J.,  J  Dental  Res.,  1988, 
67,  Abstr.  7329/Data  on  file.  4.  Hoerman,  K.  C,  etal,  submitted  Archives  of 
Oral  Biology,  1989/Car/es  Research,  1987,  Vol.  22,  No.  2,  Abstr.  116. 
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MARKETING 


"Dietary  supplements  —  fad  or  fact?"  was  the  question  addressed  at  a  conference  organised  by  OK  News 
last  week.  An  unexpectedly  high  turnout  by  some  150  European  manufacturers,  with  names  as  diverse  as 
L'Oreal,  Proctor  &  Gamble  and  R.P  Scherer,  highlighted  the  close  interest  companies  are  taking  in  this  area. 


Dietary  supplements  at 
a  crossroads? 


Dietary  supplements  stand  at  the 
crossroads  of  four  major 
consumer  product  sectors:  food, 
health  foods,  OTC  drugs  and 
dietary  remedies.  But  they  go 
beyond  feeding  and  cures  to  offer 
abstract  benefits  such  as  vitality 
and  well-being. 

In  many  ways  they  are 
closer  to  cosmetics  than  any  other 
type  of  consumer  product,  said 
Nick  Hall,  publisher  of  OTC 
News.  For  that  reason  creativity, 
which  is  very  low  in  the 
dietary  supplements  and  wider 
OTC  market,  will  play  an 
increasingly  important  part  in  their 
promotion,  with  television 
advertising  the  main  medium,  he 
suggested. 

Dietary  supplements  account 
for  16  per  cent  of  the  $5  billion 
European  OTC  market  (excluding 
Spain),  but  the  market  is  poorly 
defined  and  Roche's  Supradyn  is 
possibly  the  only  "Eurobrand". 
Germany  is  the  largest  market  for 
such  products  (37  per  cent  share), 
although  most  potential  growth  is 
likely  to  come  from  the  UK  (17  per 
cent),  France  (28  per  cent)  and 
Italy  (18  per  cent). 

New  product  categories,  such 
as  activity  foods  and  drinks  for 
sportsmen,  are  likely  to  perform 
best  in  a  market  that  will  grow  by 
4.5  per  cent  a  year  between  1990 
and  1995,  said  Mr  Hall.  Traditional 
consumers  have  been  the  elderly, 
new    mothers    and  babies. 


Advertising  restrictions  prevent 
the  highlighting  of  other  user 
groups  such  as  the  health 
conscious,  sportsmen,  and  those 
with  special  dietary  needs. 

The  dietary  supplements 
market  is  less  concentrated  than 
any  other  sector  in  health  care. 
There  are  many  independent 
manufacturers,  and  it  is  the 
perfect  place  for  multinationals 
with  only  small  OTC  shares  to 
make  suitable  acquisitions, 
suggested  Mr  Hall.  Changing 
patterns  of  distribution,  especially 
in  other  European  countries  such 
as  France,  where  the  pharmacy 
monopoly  has  been  breached,  will 
be  important. 

The  fatal  attraction  of 
being  a  food 

Pressure  for  a  more  harmonised 
approach  within  the  European 
Community  on  whether  products 
now  broadly  described  as  dietary 
supplements  should  be  marketed 
as  "medicinal  products"  or 
"foods"  may  result  in 
considerable  changes  in  their 
regulation. 

The  existing  European 
directives  define  a  medicine  as 
"any  substance  presented  for 
treating  or  preventing  disease". 
The  directives  also  preclude  food 
products  from  being  attributed 
with  '  'the  property  of  preventing, 


treating  or  curing  a  human 
disease".  Manufacturers  will 
soon  be  faced  with  the  choice  of 
marketing  dietary  supplements  as 
foods  or  medicines,  predicted 
John  Wells,  director  of  the 
Proprietary  Association  of  Great  / 
Britain  (see  C&D,  last  week, 
p816). 

The  PAGB  has  only  recently 
taken  an  interest  in  the  area  after 
approaches  by  member 
companies.  Mr  Wells  described 
this  as  a  natural  decision  for  them 
since  many  are  "bolting  the 
dietary  supplements  business 
onto  their  OTC  medicines  side ' ' . 

Placing  a  brand  in  the  mass 
market  grocery  sector  will  make  it 
much  easier  to  develop 
Eurobrands,  and  the  regulations 
could  be  much  more  favourable, 
but  against  that  the  inability  to 
make  claims  could  severely 
restrict  promotion,  and  grocery 
distribution  could  be  a 
disadvantage  in  some  countries. 

Positioning  a  product  as  a 
medicine  could  allow  the  use  of 
ingredients  forbidden  in  foods,  and 
permit  medical  claims  in 
advertising.  It  would  also  allow 
stronger  product  differentiation, 
suggested  Mr  Wells.  Against  that 
was  the  length  of  time  it  can  take 
to  get  a  licence  and  the  difficulty  of 
promoting  the  brand  on  a  pan- 
European  basis.  Pharmacy 
distribution  can  make  it  difficult  to 
grow  the  market. 


Vitamin  sales 
peak? 

Public  awareness  of  the  use  and 
benefits  of  vitamins  has  peaked  in 
the  industrialised  nations.  Only 
proven  new  discoveries 
connected  with  the  anti-oxidant 
vitamins  C  and  E,  and  the  pre- 
vitamin  beta-carotene  may 
expand  sales,  according  to 
consultant  Dr  Karl-Dieter 
Greese.  Sales  will  remain 
stagnant  in  well  developed 
markets  such  as  the  UK  and 
Germany,  he  predicted. 

Vitamins  are  increasingly 
likely  to  be  marketed  as  dietary 
supplements  as  opposed  to  OTC 
lines,  he  suggested.  Contract 
manufacture  is  permissible  and 
generally  perferred;  product 
development  is  possible  without 


comprehensive  know-how; 
regulatory  compliance  is  easier  to 
fulfil  and  there  is  little  time  delay  in 
bringing  the  product  to  the 
market.  Pricing  also  favours  this 
channel  of  distribution.  OTC 
vitamins  cost  more,  and  although 
they  generally  have  a  higher 
vitamin  content  this  is  frequently 
ignored  by  the  consumer,  he  said. 

Regular  users  of  vitamins  are 
in  a  minority,  accounting  for  only 
8  per  cent  of  the  population  in  the 
UK,  with  19  per  cent  being 
occasional  users.  Users  fall  out  of 
compliance  since  they  like  to  see 
results  and  the  benefits  of 
vitamins  are  hard  to  visualize,  said 
Dr  Greese. 

Epogam,  the  evening  primrose  oil 
product  licensed  for  use  in  atopic 
eczema,  is  now  the  third  best 
selling  product  for  the  condition 
and  the  fourth  most  successful 
launch   into   the  prescription 


market  in  the  past  12  months, 
according  to  Paul  Wakeman,  . 
marketing  manager,  Scotia 
Pharmaceuticals.  Sales  during  the 
first  year  were  over£3m. 

Sales  of  fish  oil  products  in  Germany 
have  fallen  away  sharply  this  year 
after  a  media  scare  was 
precipitated  by  reports,  later 
shown  to  be  false,  that  some  fish 
oils  were  contaminated  by 
toxaphen  above  the  legal  limits. 

After  years  of  communication  the 

effects  of  individual  vitamins  are 
poorly  understood  by  consumers. 
A  new  segmentation  is  likely  to  be 
seen  in  the  market,  reflecting  the 
fact  that  vitamin  products  are  now 
increasingly  sold  outside 
pharmacies,  according  to  Philippe 
Lietard,  international  OTC 
market  manager  at  Rhone- 
Poulenc.  Products  are 
increasingly  likely  to  be  presented 
according  to  age  or  lifestyles. 


UK  market 
tooling  off' 
say  Nielsen 

Nielsen  value  the  UK  dietary 
supplements  market  at  £150m.  It 
is  of  similar  size  to  the  sanitary 
towels  market,  and  sales  have 
almost  doubled  over  the  past  two 
years,  according  to  Nielsen 
account  director  Robert 
Buckeldee. 

Boots  take  28  per  cent  of  sales 
and  other  chemists  22  per  cent. 
The  grocery  trade  has 
concentrated  on  the  highest  area 
of  penetration  among  consumers, 
ie  multivitamins,  but  is  now 
beginning  to  stock  a  wider  range 
of  supplements.  Pharmacies 
(excluding  Boots)  have  increased 
the  number  of  lines  stocked  in  the 
past  year  by  15  per  cent  to  24. 
Grocery  multiples  have  doubled 
their  product  range  to  10.9  lines. 

There  is  increasing  popularity 
for  "other  supplements",  which 
now  take  15  per  cent  of  sales,  said 
Mr  Buckeldee.  Multivitamins  take 
40  per  cent,  vitamin  C  10  per  cent, 
single  vitamins  17  per  cent,  cod 
liver  oil  11  per  cent  and  minerals  6 
per  cent.  Research  carried  out 
among  20,000  consumers  in  June 
showed  penetration  had  reached 
30  per  cent  in  the  previous  six 
months.  Multivitamins  showed  14 
per  cent  penetration,  with  every 
other  sector  less  than  10  per  cent. 

Penetration  is  key 

This  has  got  to  be  the  key  to 
market  development,  said  Mr 
Buckeldee.  "The  way  forward 
has  got  to  be  to  persuade  more 
people  to  buy."  Most  users 
appear  to  be  women.  The  June 
survey  showed  35  per  cent  of 
women  had  used  a  supplement  as 
opposed  to  25  per  cent  of  men. 
Evening  primrose  was  used 
almost  exclusively  by  women. 
Most  cod  liver  oil  users  (55  per 
cent)  were  aged  over  55.  This  age 
group  accounted  for  only  24  per 
cent  of  multivitamin  users. 
Greatest  usage  of  dietary 
supplements  overall  was  among 
affluent  southerners,  where  they 
were  perceived  as  "luxury 
purchases". 

However,  there  has  been  a 
significant  slowing  of  growth  in 
grocery  purchase  over  the  past 
few  months,  warned  Mr 
Buckeldee,  and  he  predicted  a 
general  cooling  off  in  the  market 
with  any  future  growth  being 
retail-led. 


CHEMIST  &  DRUGGIST  25  NOVEMBER  1989 


879 


INCONTINENCE 


ut  of  the  closet 


Nine  out  of  ten  people  suffer  incontinence  in  silence  Yet  many  can  be  treated  and  cured,  and  for  the  rest 
incontinence  can  be  effectively  managed.  Many  sufferers  are  too  embarrassed  to  seek  help,  but  some  simply 
don't  know  that  help  exists.  Manufacturers  are  improving  products,  and  advertising  to  help  remove  the  stigma 
attached  to  incontinence  And  continence  advisors  in  various  organisations  and  company  advisory  services  are 
spreading  the  word  on  treatments  and  aids.  C&D  looks  at  the  pharmacist's  role 


Ten  years  ago  incontinence  was  hardly  ever 
talked  about.  "An  old  man  had  a  plastic  bag 
secured  onto  his  penis  with  an  elastic  band, 
because  he  didn't  know  he  could  get  products 
for  incontinence,"  says  nurse  Christine 
Norton,  recalling  an  experience  eight  years 
ago  when  she  worked  at  an  incontinence  unit. 

She  now  works  as  a  continence  advisor  at 
the  Disabled  Living  Foundation  in  Harrow 
Road,  West  London.  This  is  also  the 
headquarters  of  the  Association  of  Continence 
Advisors,  a  group  of  healthcare  professionals 
with  a  special  interest  in  the  management  of 
incontinence. 

There  are  some  280  continence  advisors  in 
the  UK :  about  80  per  cent  of  health  authorities 
have  at  least  one.  Despite  this,  there  is  still  a 
lot  of  shame  and  embarrassment  attached  to 
incontinence,  says  Ms  Norton.  And  of  the  2-3 
million  incontinent  people  in  the  UK,  only  one 
in  ten  seeks  help,  she  says. 

ACA  members  are  mainly  nurses,  but 
there  are  some  doctors  and  a  few 
pharmacists.  Most  pharmacists,  sadly,  do  not 
take  an  active  interest,  but  Ms  Norton  says: 
"Local  chemists  can  help  by  displaying 
products  for  incontinence  and  by  being  a 


source  of  information,  either  with  leaflets, 
which  give  addresses  of  groups  to  contact  for 
help,  or  by  answering  sufferers'  questions." 

She  warns,  though,  that  pharmacists 
should  be  aware  of  their  own  limitations.  If  a 
pharmacist  knows  enough  about  the  different 
kinds  of  incontinence,  he  or  she  will  know 
when  to  refer  a  patient  to  their  GP  or  when  to 
simply  sell  a  product.  "As  continence 
advisors,  our  first  course  of  action  is  to  find  out 
whether  or  not  the  patient  can  be  treated  and 
cured.  This  is  of  the  utmost  importance .  Only 
if  this  is  not  possible  do  we  resort  to  effective 
managment  by  supplying  the  best  product  for 
theirneeds,"  she  explains. 

Citing  examples  where  selling  a  product 
would  be  inappropriate,  she  says:  '  'The  young 
lady  who's  just  had  a  baby  and  complains  of 
leakage  when  she  coughs  or  laughs  may  be 
suffering  from  stress  incontinence.  It  can  be 
helped  by  pelvic  floor  exercises.  The  old  man 
who's  on  a  fast  acting  diuretic  and  as  a  result  is 
suffering  from  increased  frequency  and  urge 
incontinence,  can  be  referred  to  his  GP  for  a 
different  diuretic." 

Ms  Norton  feels  the  pharmacist  is  in  an 
ideal  position  to  spot  and  help  the  "secret" 


incontinent.  "Sanitary  towel  manufacturers 
estimate  that  about  half  the  towels  sold  are 
used  by  incontinent  people,"  she  says. 
'  'Some  also  use  small  nappies,  wads  of  tissue, 
cotton  wool  or  old  rags  which  they  wash  and 
re-use.  Some  of  them  go  into  a  pharmacy  and 
the  pharmacist  can  detect  an  odour  which  may 
point  to  a  problem  with  incontinence.  Displays 
of  new  bold,  bright  incontinence  products  with 
deodorising  agents  and  leaflets  can  act  as  a 
useful  way  of  bringing  up  the  subject  without 
having  to  ask  a  direct  question. ' ' 

Ms  Norton  applauds  the  manufacturers  of 
incontinence  aids  for  helping  to  remove  the 
stigma  attached  to  the  condition.  "Companies 
are  being  more  aggressive  in  their  marketing. 
It's  not  quite  as  good  as  in  America,  where 
they  have  adverts  on  prime  time  television. 
But  with  one  UK  company  having  advertised 
in  the  North  last  year,  the  situation  may  soon 
change,"  she  says. 

Manufacturers  are  advertising  in 
magazines  though,  and  Ms  Norton  says  every 
time  an  advertisement  appears,  the  Disabled 
Living  Foundation  gets  up  to  2,000  calls  from 
people  wanting  advice  or  information.  "Some 
companies  have  set  up  their  own  help  lines,  or 
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include  an  address  that  people  can  write  to  for 
advice.  Some  companies  send  out  samples, 
and  the  more  responsible  ones  include  a  leaflet 
advising  people  to  seek  help, ' '  she  adds. 

Ms  Norton  is  optimistic  that  the  next  ten 
years  will  see  the  removal  of  the  stigma 
attached  to  incontinence,  but  only  up  to  a 
point .  " There  is  currently  research  into  new 
drugs  and  new  types  of  surgery.  Companies 
are  encouraged  to  take  out  affiliated 
(commercial)  membership  of  the  ACA,  to 
keep  them  abreast  of  the  changes  in 
incontinence  and  help  them  to  design  new 
improved  products  which  will  further  alleviate 
the  problem, ' '  she  says. 

"But  incontinence  will  never  be  totally  free 
from  stigma.  It's  not  something  that  one  could 
ever  talk  to  someone  about  in  general 
conversation.  Indeed,  it's  something  that  one 
should  never  need  to  mention  if  it  is  being 
managed  correctly . ' ' 

Incontinence  Advisory  Service,  Disabled  Living 
Foundation,  380-384  Harrow  Road,  London 
W92HU. 

Advising  on 
incontinence 

Who  needs  help?  There  is  no  such  thing  as  a 
typical  sufferer  —  of  the  estimated  three 
million,  one  million  are  aged  15  to  65,  and  over 
one-and-a-half  million  are  older  than  65. 
Women  fare  worse  than  men;  there  are  two 
million  incontinent  women,  about  a  third  of 
whom  are  under  65.  But  only  one  in  ten  people 
seek  help,  due  to  ignorance,  embarrassment, 
or  thinking  that  it's  just  part  of  growing  old. 

Incontinence  is  a  physical  disorder  caused 
by  problems  with  bladder  (or  bowel)  control. 
It  is  often  a  symptom  of  an  underlying  disorder 
(see  Table  1).  Different  conditions  produce 
the  various  manifestations  of  incontinence  in 
varying  degrees  of  severity.  Many  types  of 
incontinence  can  be  treated  by  attending  to  the 
primary  condition.  Pharmacists  asking  the 
right  questions  will  discover  the  type  of 
incontinence  and  the  underlying  problem, 
before  recommending  one  option  or  another. 
The  nature  of  the  condition  demands  a 
sensitive  but  thorough  approach.  Many 
booklets  for  pharmacists  list  suggested 
questions. 

H  s  ) prions  available 

For  someone  who  has  already  consulted  a  GP 
or  continence  advisor,  pharmacists  may 
advise  on  newer  or  better  products,  or  give 
additional  information  (see  below).  For  a 
person  who  has  not  had  a  medical 
examination,  pharmacists  should  always  refer 
the  patient  to  their  GP,  explaining  the  most 
likely  outcome  (see  Table  2).  If  incontinence 
cannot  be  treated,  the  patient  will  be  assessed 
for  an  appropriate  aid  (see  below) .  Functional 
incontinence  may  require  environment 
adaptation;  drug-induced  incontinence  will 
require  changing  to  an  appropriate  alternative 
and  for  urinary  tract  infections,  antibiotic 
therapy.  Alternatively,  treatments  include: 
Bladder  training  and  biofeedback  involve  retraining 
the  bladder,  and  have  a  high  cure  rate  in  people 
with  urge  incontinence. 
Drug  treatment,  eg  imipramine,  emepronium 
bromide,  propantheline  and  terodiline,  for 
detrusor  muscle  instability  is  not  always 
successful  because  the  high  doses  needed 
produce  unwanted  side-effects.  For  urethral 


sphincter  incompetence  in  women,  only 
phenylpropanolamine  and  oestrogen  are 
thought  to  have  any  significant  effect,  and  for 
men,  imipramine  and  ephedrine. 
Pelvic  floor  exercises  for  stress  incontinence 
improve  the  pelvic  floor  support.  The  simplest 
way  involves  interrupting  the  urinary  flow 
while  emptying  the  bladder. 
Surgery.  There  are  several  different  types.  In 
men,  removal  of  an  enlarged  prostate  gland  is 
a  common  operation.  In  women,  pelvic  floor 
repair  can  be  carried  out.  For  both,  an  artificial 
sphincter  can  be  implanted  around  the  urethra 
and  controlled  manually.  Bladder 
augmentation  increases  bladder  capacity. 
Fistulas  (abnormal  connections)  can  be 
corrected.  Faecal  incontinence  may  be 
corrected  by  improving  the  closure  of  the  anal 
sphincter. 

After  the  patient  has  seen  their  GP,  they 
may  then  be  referred  to  an  incontinence 
advisor  for  assessment.  Product  selection 
takes  into  account  factors  such  as  age,  sex, 
severity  of  leakage,  physical  condition,  mental 
awareness,  environment  and  patient 
preference. 


(i)  Help  is  available.  Continence  advisors,  health 
visitors  or  district  nurses  can  visit  sufferers  at 
home.  Pads  and  other  aids  can  be  delivered  to 
patients'  homes,  and  waste  collected  for 
disposal.  Voluntary  agencies  and  organisations 
offer  practical  help  and  support.  Financial  aid 


— T 
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'His  and  hers  '  from  Kanga 


r 


Cause 

Drug  treatment 


Constipation 


Table  1:  Underlying  causes  of  incontinence 

Notes 

Diuretics  such  as  frusemide  and  bumetanide  produce  rapid 
diuresis  and  exacerbate  unstable  bladder  conditions. 
Sedatives  and  hypnotics,  such  as  benzodiazepines,  may  reduce 
awareness  of  signals  from  the'bladder.  May  cause  confusion 
and  disorientation,  leading  to  inability  to  find  the  toilet. 
Anticholinergics,  eg  tricyclic  antidepressants,  propantheline, 
antihistamines,  those  used  in  Parkinsonism,  and 
phenothiazines.  These  relax  smooth  muscle,  such  as  the 
detrusor,  causing  voiding  difficulties  and  retention. 

Faecal  impaction  can  put  pressure  on  the  bladder,  urethra  and 
pelvic  floor  causing  urinary  incontinence.  May  also  cause 
faecal  incontinence  as  mucus  and  watery  spurious  diarrhoea 
drain  away  from  the  faecal  mass. 

Common  in  elderly  and  those  with  urine  retention.  Patients 
with  suspected  UTI  should  see  their  GP  for  a  urine  test  and 
antibiotics  if  necessary. 

Associated  with  drop  in  oestrogen  level  which  can  cause 
atrophic  changes  in  the  vagina,  bladder  and  urethra  making 
them  hypersensitive,  inflamed  and  open  to  infection. 
Hormone  changes  also  weaken  muscles  in  the  pelvic  floor. 
Stress  or  urge  incontinence  may  result.  Oestrogen  therapy 
can  improve  mucous  membrane  condition. 

Frequent  in  elderly  men.  Surgery  may  resolve  retention  and 
overflow  incontinence.  A  catheter  may  be  an  alternative 
where  surgery  is  not  possible. 

Diabetes  Hypotonic  bladder  and  overflow  incontinence  may  result  from 

diabetic  neuropathy. 


Urinary  tract  infection 


Menopause 


Prostate  enlargement 


Depression 


Alcoholism 


Sometimes  results  in  apathy,  self  neglect  and  incontinence. 
Improvement  in  health,  environment  and  social  conditions 
may  help. 

Similar  effects  to  depression. 


Arthritis 


Effect  on  mobility  may  contribute  to  incontinence. 


Neurological  disorders 


Direct  or  indirect  effects  of  conditions  such  as  Parkinson's 
disease  and  a  stroke  may  cause  incontinence.  Environmental 
adaptations  can  help  compensate  for  reduced  mobility  and 
dexterity. 
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Table  2:  Types,  causes  and  treatment 

Type 

Description 

Cause 

Treatment 

Stress 

Slight  leakage  on 
laughter,  crying, 
sneezing 

Exertion 

Normal  voiding 

Inadequate  sphincter 
pressure 

Bladder  neck 
funneled 

Oestrogen  difficiency 
(multiparous, 

meno- 
pausal women) 

Pelvic  floor 
exercises 

Oestrogen 
therapy 

Overflow 

Small,  regular  urine 

escapes 
Voiding  slow,  difficult, 

incomplete 

Sphincter  pressure 

too  great 
Urethra  obstruction 
Over  stretched 

detrusor  muscles 
Enlarged  prostrate 
Diabetes/low  spinal 

cord  injury 

or  damage 

Operation/ 

catheterisation 
Check  to  see  if 

diabetic 

Operation/ 

catheterisation 
Check  to  see  if 

diabetic 

Urge 

Recognise  but  can't 
control  urge 

Uncontrollable 
passing  of  small  or 
large  amounts 

Nocturnal  eneuresis 

Overactive  detrusor 

function 
Hypersensitivity 
Atrophic  vaginal 

changes 
Drugs  —  diuretics, 

sedation 

Pelvic  floor 

exercises 
Bladder  retraining 
Oestrogen 

therapy 
Lower  dose  of 

slow  diuretics 

Reflex 

Sudden  voiding  (no 
warning  or 
sensation) 

Neurogenic 
Multiple  Sclerosis  or 
Spinal  Cord  injury 

Containment 

Continuous 

Continuous  leakage 

Fistula  or  sphincter  or 
bladder  neck  open 

Surgery 

Drug  treatment 

Self-catheterisation 

Functional 

Can't  get  to  toilet  in 
time  bacause 
disabled 

Disability 
Arthritis 

Parkinson's  disease 

Environmental 

adaption 
Drug  therapy 
Surgery 
Catheterisation 

Source:  A  pharmacist 's  guide  to  continence  core. 

(Prepared  by  Coloplast  Ltd  with  the 

NPA) 

and  grants  for  adapting  the  home  are  also 
available  (contact  your  Social  Service 
department). 

(ii)  Drink  fluids.  Incontinent  people  may, 
understandably,  feel  that  reducing  their  fluid 
intake  will  help  their  problem.  This  is  not  the 
case.  They  should  drink  at  least  eight  cups  per 
day,  avoiding  fluids  with  a  rapid  diuretic  effect, 
and  having  the  last  drink  two  to  three  hours 
before  bedtime.  Insufficient  fluid  concentrates 
the  urine,  which  may  irritate  the  "works", 
exacerbate  UTIs,  decrease  effective  bladder 
capacity  and  lead  to  dehydration  and 
confusion. 

(iii)  Avoid  constipation.  Since  this  may  cause  both 
faecal  and  urinary  incontinence  (see  Table  1) , 
steps  should  be  taken  to  avoid  it,  eg  inclusion 
of  roughage  in  the  diet,  adequate  fluid, 
increasing  mobility,  and  use  of  laxatives, 
purgatives,  enemas,  or  suppositories. 

(iv)  Odour  control.  Many  incontinent  people  worry 
that  people  can  "smell  it" .  But  problems  only 
arise  when  urine  or  faeces  are  exposed  to  the 
air.  Providing  sufferers  keep  clean  and  change 
their  clothes  regularly,  no  odour  is  detectable. 
Soiled  pads  should  be  disposed  of  in  sealed 
containers.  Clothing  and  bedding  should  be 
washed  immediately  leakage  occurs. 
Appliances  should  be  cleaned  and  disinfected 
regularly.  Neutralising  deodorants  help  to 
eliminate  odours. 

(v)  Skin  care.  Regular  washing,  a  balanced  diet 
and  plenty  of  fluids  help  keep  skin  healthy.  If 
the  skin  becomes  sore,  check  that  garments 
and  appliances  fit  properly  and  are  not  rubbing. 
Barrier  creams  or  soothing  creams  can  help. 


Talcum  powder  should  be  used  sparingly. 

(vi)  Adapted  clothing.  These  include  clothes  with 
an  inside  pocket  for  a  drainage  bag,  open- 
crutch  pants,  or  trousers  with  an  extended  fly 
opening  for  easier  use  of  a  urinal.  The  Disabled 
Living  Foundation  offers  a  Clothing  Advisory 
Service. 

(vii)  Bedwetting.  This  a  common  problem  for  both 
adults  and  children.  Treatment  includes  drug 
therapy  and  special  alarms  to  help  retrain  the 
bladder. 

(viii)  Reassurance  that  incontinence  is  a  common 
disorder  which  need  not  be  suffered  alone,  and 
need  not  cause  embarrassment  or  humiliation. 
With  the  buying  of  condoms  and  sanitary 
towels  now  commmonplace,  there  is  hope  for 
incontinence  products  yet. 


Incontinence  aids 
and  equipment 

1.  ABSORBENTS 

Pads  are  suitable  for  men  and  women.  Not 
prescribable  on  form  FP10.  Size  and  type 
determined  by  severity  of  incontinence.  Pads 
are  made  with  super  absorbent  gels;  plastic- 
backed;  non  plastic-backed  for  use  with 
marsupial  pants;  all-in-one  pad/pants  for  heavy 
urinary  and  faecal  incontinence,  sanitary 
towels;  and  washable  pads. 
Pants  fi  >r  use  with  the  above  are  plastic ;  fabric ; 
disposable;  marsupial  (pouch);  and  drop  front 
or  side  opening. 

2.  EXTERNAL  COLLECTORS 

Urinals  are  receptacles  which  can  be  kept 
nearby  and  into  which  urine  can  be  passed. 
There  are  urinals  for  men  and  women.  Some 
male  urinals  are  lightweight  plastics  or 
stainless  steel  bottles,  some  with  non-spill  lids 
or  adaptors.  There  are  disposable  male  urine 
collectors  with  one-way  valves  and  polythene 
funnels,  in  male  and  female  shapes,  which  can 
be  attached  to  a  bag.  Female  urinals  include  a 
pointed  dish  with  handle  which  can  be  slipped 
between  the  legs;  pan  urinal  —  small,  non- 
spill,  plastic  dish  with  capped  hollow  handle, 
and  contoured  hand-bag  sized  personal  urinal. 


The  Femicep  urinal 


Coun  cil 's  self-sealing  Urisheath 

Penile  sheaths.  Also  known  as  incontinence 
sheath,  condom  urinal  or  external  catheter. 
Available  on  form  FP10.  Several  designs  and 
sizes  available,  some  self  adhesive,  which  fit 
over  the  penis  and  are  held  on  by  straps  around 
the  waist  and  groin.  Urine  is  collected  in  a  bag. 
Dribble  pouches  and  drip  collectors.  Male  devices, 
some  of  which  use  absorptive  material  to  soak 
up  urine,  which  are  not  prescribable  on  FP10. 
Those  which  can  be  re-used  are  prescribable. 

3.  INVASIVE  DEVICES 

In-dwelling  catheters  may  be  used  for  severe 
urinary  incontinence  when  other  methods  of 
management  have  failed.  This  is  a  long-term 
measure.  It  can  also  be  as  a  short-term 
measure  during  treatment.  Urine  drains 
through  the  catheter  and  is  collected  in  a  bag 
which  can  be  supported  out  of  sight  under 
clothes .  Catheter  sizes  are  designated  by  the 
Charriere  gauge  system.  The  balloon  size  is 
the  .inn  iunt  of  fluid  required  to  fully  inflate  the 
volume  of  the  lumen.  Types  of  catheters 
include  male,  female  and  paediatric  Foley 
catheters  and  male  and  female  Nelaton 
catheters.  Most  are  silastic,  and  they  are 
inserted  via  the  urethra  or  suprapubically. 
Intermittent  self-catherterisation  can  be  used  to 
empty  the  bladder  periodically.  A  catheter  is 
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THE  A 


ANCE! 


1  HE  NEW  RANGE  OF  AQUADRY  URINE  DRAINAGE  BAGS  MORE 

THAN  MEETS  THE  FULL  SPECTRUM  OF  NURSING 
CARE  NEEDS  AS  WELL  AS  USER  EXPECTATIONS  OF  QUALITY, 
RELIABILITY  AND  COMFORT 

From  top  to  bottom  the 


X 


Aquadry  leg  bag  is  packed  with 
high  quality  features,  which  ensure 
total  confidence  for  the  user/carer 
and  nurse  professional.  Briefly  - 

+  Available  in  350,  500,  and  750ml 
capacities,  and  short  and  long  tube  lengths  for 
individual  need  and  nursing  flexibility,  with 
'Community'  and  'Hospital'  versions. 

$  Inbuilt  Aquadry  flow- through  system 
enables  easy  connection  to  night  drainage  bag  - 
all  held  in  place  by  super  non-slip  elasticated  leg 
straps. 

f  Leg  strap  eyelet  design  allows  better  support 
on  the  leg  and  means  greater  comfort. 

^  Easy-to-use  lever  tap  (even  with  impaired 
manual  dexterity),  safer  than  the  push/pull, 
slide-bar,  twist/turn  variety. 

f  Tell-tale  click  on  tap  tells  you  tap  is 
securely  closed. 

4  Very  efficient  non-return  valve  prevents 
backflow  of  urine. 

4  Made  from  high  quality  materials 
throughout,  fabric  backing  comfort  feature  for 
the  'Community'  bag. 

$  Many  features  incorporated  to  reduce 
infection  risk. 

The  Thackraycare  Aquadry  Urine  Drainage 
system  is  the  way  ahead  in  urine  drainage. 

Return  the  Freepost  coupon  today  for 
literature  pack  and  FREE  sample  of  the  Aquadry 
leg  bag. 


SOQi 


lots  ^HS, 


Please  send  me  literature  pack  &.  FREE  samples 

A  SAMPLE  OF  A  500ml  LONG  TUBE  BAG  WILL  BE  SENT 
UNLESS  OTHERWISE  SPECIFIED 


1 


Pharmacy 


Telephone  

Sample  size  required 


Postcode 


Hi 


YCARE 

PRODUCTS 


Thackraycare  FREEPOST  45-47  Great  George  Street,  Leeds 
West  Yorkshire  LSI  3YY 


J 


AQUADRY  URINE   DRAINAGE  SYSTEM.   THE   WAY  AHEAD 

IN   URINE  DRAINAGE 


THACKRAYCARE  IS  A  DIVISION  OF  CHAS  F  THACKRAY'  LTD  HEAD  4*  REGISTERED  OFFICE.  PO  BOX  HP  1 7 1 .  SHIRE  OAK  STREET.  LEEDS.  LS6  2  DP 


inserted  only  as  often  as  the  bladder  needs  to 
be  emptied.  It  is  left  in  place  for  a  minute  or 
two,  and  the  urine  can  drain  directly  into  the 
toilet. 

4.  COLLECTION  SYSTEMS 

Bags  include  leg  hags  (calf  and  thigh  bags)  and 
night  drainage  bags,  with  long  or  short  tubes. 
They  collect  urine  from  in-dwelling  catheters 
or  incontinence  sheaths.  They  are  available  on 
FP10. 

Accessories  include  leg  bag  support  garments, 
waist  belt  with  bag  holders,  clothing  adapted 
for  catheter  drainage,  bag  hangers,  rubber 
tubing,  and  leg  straps  (See  Drug  Tariff  for 
what  is  available  on  FP10). 

5.  PROTECTION 

Bed  protection.  Some  form  of  mattress  protection 
is  a  must  for  people  who  are  incontinent  at 
night.  Mattress,  duvet  and  pillow  covers  are 
made  from  plastic,  PVC  or  water-repellant 
fabric.  Dravvsheets  may  be  plastic,  or 
disposable.  Washable  absorbent  sheets  and 
drawsheets  are  available,  which  remain  dry 
unless  saturated.  They  are  usually  put  on  top 
of  a  plastic  drawsheet. 
Bed  and  chair  pads.  Patients  may  be  in  direct 
contact  with  reusuable  pads  or  may  be  wearing 
a  pad  or  pants  with  disposable  pads.  Some 
disposable  pads  can  be  used  for  faecal 
incontinence,  depending  on  the  size  and 
quality. 

S.AIDS  FOR  THE  DISABLED 

Mobility  problems  may  be  faced  by  elderly 
incontinence  sufferers,  or  disabled  people  who 
may  or  may  not  be  incontinent.  Aids  include 
commodes  for  use  when  a  toilet  is  not  easily 
accessible,  raised  toilet  seats,  and  toilet 
support  rails. 


What  the 
manufacturers 
say... 

Depend's  first  year 

The  introduction  of  Depend  products  has 
created  a  totally  new  market  for  pharmacists, 
and  it  will  grow  from  £lm  to  £12m  in  the  next 
five  years,  say  Kimberly-Clark. 

Following  the  launch  in  January,  Kimberly- 
Clark  mounted  a  £750,000  year-long 
advertising  campaign  in  the  women's  Press, 
featuring  a  call-free  number  and  a  coupon  for 
a  free  trial  pack  and  information  leaflet.  In  the 
first  seven  months,  the  company  received 
over  40,000  inquiries. 

Currently,  there  is  a  door-to-door  drop,  to 
four  million  households  of  a  leaflet  containing 
a  similar  coupon.  Over  10,000  inquiries  have 
been  received  in  the  first  month,  the  company 
says.  All  those  replying  are  given  the  names 
and  addresses  of  local  pharmacies  stocking  the 
range. 

'  'The  response  to  this  promotional  activity 
highlights  the  real  need  for  products.  We  have 
brought  the  problems  that  incontinence 
sufferers  face  into  the  open, ' '  Kimberly-Clark 
say. 

Pharmacists  can  send  for  a  product  fact 
sheet,  point  of  sale  material  and  a  special 


display  unit.  With  orders  of  a  case  of  all  four 
products  in  the  range  there  are  free  trial  packs 
worth  £21,  says  the  company.  "Pharmacists' 
reaction  to  the  range  has  been  extremely 
encouraging.  We  shall  be  maintaining  our 
programme  of  consumer  support  for  the  brand 
and  working  closely  with  pharmacists." 
Kimberly-Clark  Ltd.  Tel:  0622  717700. 

To  deliver  or  not? 

Pharmacists  are  losing  out  to  the  many 
companies  which  offer  a  postal  delivery 
service  on  prescribable  stoma  and 
incontinence  products ,  according  to  Simcare . 

Marketing  manager  John  Cottrell  says: 
"Companies  such  as  TVM,  Amcare, 
Southern  Surgical  and  Fittleworth  Medical 
offer  a  quick  and,  more  importantly, 
confidential  service.  The  patient  need  never 
expose  themselves  to  the  possibility  of 
embarrassment  which  might  occur  if  they  call 
in  to  their  local  pharmacy  for  their  supplies. ' ' 
He  says  local  pharmacy  delivery  service  might 
be  one  answer  to  the  problem  and  one  way  of 
protecting  this  vulnerable  part  of  the  business. 

Mr  Cottrell  also  believes  that  a  major 
growth  area  in  the  incontinence  market  is  in 
home  healthcare.  For  this  reason,  Simcare  are 
promoting  their  intermittent  self- 
catheterisation  products  and  new  Uro-flo 
Xtend  leg  bag  which  have  been  developed 
specifically  to  meet  the  needs  of  the 
community  patient.  Free  explanatory  booklets 
are  available  from  Simcare.  Tel:  0903  761122. 

Unichem  repackage  in  1990 

Unichem  claim  to  have  been  the  first  company 
to  advertise  incontinence  products  on 


SYBASE  At 


British  Made 


HOME  NURSING 
&  HOSPITAL  REQUISITES 


•  Portable  Bidets 

•  Bed  Pans  &  Urinals 

•  Douches,  Syringes& Puffers 


•  Air  Rings  &  Ice  Packs 

•  Hot  Water  Bottles 

•  Heated  Feeding  dishes 

•  Drinking  &  Feeding  cups 

•  Commode  Buckets 

•  Inflatable  Toilet  Seat  Cushions 

•  Safety  Bath  &  Shower  Mats 


WILLIAM  FREEMAN  &  CO  LTD 

Suba-Seal  Works,  Staincross,  Barnsley,  S  Yorks,  S75  6DH 
Tel  0226  284081  Telex  547186  Fax  0226  731832 


The  Depend  range  launched  in  January 
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television  in  1983,  in  a  bid  to  remove  the 
stigma  attached  to  incontinence  aids. 

Bob  Scott ,  Unichem ' s  marketing  director, 
comments:  "The  stigma  remains,  but  we 
continue  to  look  for  ways  to  make  the  life  of  an 
incontinence  sufferer  less  difficult." 

The  "Confidential  Hygiene  Service  for 
Incontinence"  was  set  up  when  the  range  was 
launched  in  1983.  Pharmacists  identify  this 
service  with  a  window  sticker.  Consumers  can 
pick  up  a  leaflet  from  the  pharmacy  and  place 
their  order  by  telephone  or  by  handing  in  a 
completed  form  to  the  pharmacist. 

In  the  New  Year,  Unichem  will  be 
repackaging  their  incontinence  range,  with  a 
view  to  making  the  products  more  discreet. 
There  are  12  items  in  Unichem's  range,  and 
the  company  says  it  has  observed  a  significant 
increase  in  sales.  Unichem.  Tel:  01-391 2323. 

AAH's  reference  book 

AAH  Pharmaceuticals  say  that  an  increasing 
number  of  incontinence  sufferers  and  their 
carers  are  consulting  the  community 
pharmacist  for  advice.  They  launched  the 
AAH  Healthcare  Book  in  May,  to  provide  a 
reference  guide  and  to  ease  product  selection 
and  sourcing  problems. 

The  book  provides  product  information  on 
a  comprehensive  selection  of  incontinence 
aids  for  males  and  females,  adults  and 
children,  and  has  been  very  well  received,  say 
AAH. 

Pharmacists  and  district  nurses  can  work 
together  by  consulting  the  book,  AAH 
suggest .  "  It  also  helps  pharmacists  to  assist 
those  people  who  inquire  about  equipment 
used  during  hospital  care.  They  are  often 
unable  to  put  a  specific  name  to  the  product 


they  require,"  says  Healthcare  marketing 
manager  Nigel  Green.  AAH  Pharmaceuticals 
Ltd.  Tel:  0928  717070. 


Dignity  and  care 


Wallace  say  their  "philosophy  of  care" 
extends  to  packaging:  '  'All  Wallace  products 
are  packed  in  discreet  blue  and  silver  'digniti- 
care'  carriers.  We  like  our  patients  to  feel  as 
confident  collecting  our  products  from  the 
chemist  as  they  do  using  them." 


The  discreet  approach  from  Wallace 


Wallace's  latest  product  is  the  E500vm,  a 
500ml  leg  bag  with  a  8cm  inlet  tube.  They 
recommend  using  it  with  a  penile  sheath  The 
bag  is  available  on  prescription  from  this 
month. 

The  company  runs  a  voucher  scheme  to 
provide  technical  information  for  pharmacists 
and  other  professionals.  The  six  "Continence 
information  packs"  are  available  in  exchange 
for  vouchers  in  all  packs  of  Wallace 
prescription  products.  Distributors:  Medical- 
Assist  Ltd.  Tel:  0206572800. 

Robinson's  community  care 

Robinson  say  that  the  Government's  policy  of 
encouraging  care  in  the  community  is 
increasing  demand  for  supplies  locally.  The 
company  believes  pharmacies  are  the  answer. 

They  are  launching  a  range  of  products 
early  next  year,  with  supporting  literature  and 
advice.  Robinson  also  offer  an  education 
programme  for  pharmacists. 

Robinson  say  their  research  into  packaging 
requirements  found  that  the  word 
"incontinent"  should  not  appear  on  the 
outside  of  the  pack.  They  therefore  provide 
separate  leaflets  explaining  "in  layman's 
language"  the  problems  of  incontinence  and 
where  to  seek  help.  Robinson  Healthcare.  Tel: 
0246220022. 

Urisheath  seals  itself 

Coloplast's  latest  development  is  the  Conveen 
self-sealing  Urisheath  (C&D,  October  14, 
p624).  Application  does  not  involve  direct 
contact  with  the  penis,  making  the  sheath  one 
of  the  most  hygienic  for  patients  and  carers.  It 
has  a  plastic  cone  which  holds  it  in  place,  so 


OSTOMY  •  INCONTINENCE 

Products  and  Accessories.  All  makes,  types  and  sizes  immediately  available. 
In  addition  we  stock  a  wide  range  of 
REHABILITATION,  MEDICAL  and  DIAGNOSTIC  equipment 

  Telephone 


READING 

0734  393433 
Fax  0734  508241 


DUNDEE 

0382  480900 
Fax  0382  730131 


MANCHESTER 

061  941  4448 
Fax  061  928  7837 

SWANSEA 

0792472  823 
Fax  0792  43651 

Thames  Vallev  Medical  Ltd.  Chatham  Street, 
Reading,  Berkshire  RG1  7HT. 

now  incorporating  Bridge  Medical  Direct 
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that  it  can  be  unrolled  onto  the  penis  using  the 
new  Easiroll  tab. 

The  Coloplast  Foundation  runs  the 
Coloplast  Advisory  Service,  which  produces 
leaflets  as  an  educational  resource  to  sufferers 
and  their  carers.  The  service  also  has  a 
24 -hour  free-phone  number. 

Coloplast  produce  "A  pharmacist's  guide 
to  continence  care",  which  was  compiled  in 
collaboration  with  the  NPA.  Free  copies  are 
available  from  Coloplast  Ltd.  Tel:  0733 
239898. 

Aquadry's  extension 

The  Aquadry  range  of  male  incontinence 
products,  which  are  all  available  on  form  FP10, 
has  been  extended  this  year. 

Thackraycare  say  they  carried  out  market 
research  into  the  urine  drainage  bag  market, 
which  culminated  in  the  introduction  of  their 
own  range  on  October  1 . 

Aquadry  bags  consist  of  a  21  Aqua  4  night 
drainage  bag,  with  hanger,  and  Aquadry  leg 
bags  in  300ml,  500ml  and  750ml  capacities. 
There  are  hospital  and  community  styles:  the 
community  bags  feature  comfort  backing. 

The  leg  bags  can  be  linked  to  the  Aquadry 
penile  sheaths.  Freedom  and  Freedom  Plus 
(for  a  shorter  or  retracted  penis)  are, 
Thackraycare  say,  the  only  one-piece 
adhesive  sheaths  on  prescription. 

Samples  of  the  range  are  available  from 
Thackraycare.  Tel:  0532  744711. 


M.S.  George  plan  to  advertise  the  Neutradol 
room  deodoriser  range  on  television  next 
Spring.  The  range  was  extended  with  the 
introduction  of  a  larger  non-aerosol  pump 
spray  (125ml)  earlier  this  month.  M.S.  George 
Ltd.  Tel:  01-351  3465. 


m 


"After  many  years  of  research,  female 
catheterisation  has  changed,"  say  Bard, 
announcing  a  '  'breakthrough"  in  the  design  of 
indwelling  Foley  catheters  for  female  patients 
earlier  this  month  (C&D,  November  11, 
p785). 

Conformacath  has  a  thin-walled  section 
which  conforms  to  the  shape  of  the  urethra. 
Bard  say  clinical  trials  found  that  the  catheter 


Scott  &  Nelaton  catheters  from  Simcare 


should  increase  comfort  and  decrease  trauma 
to  the  urethra.  Other  stated  benefits  include 
the  need  for  only  one  Charriere  size,  because 
the  conformable  section  adjusts  itself  to  the 
size  of  the  patient.  The  catheter  is  not  yet 
available  on  FP10.  Bard  Ltd.  Tel:  029327888. 

Molnlycke  enter  pharmacy 

Molnlycke ,  a  subsidiary  of  a  Swedish  forestry 
corporation,  have  set  up  a  division  to  cover 
pharmacies  throughout  the  UK. 

The  company  is  backing  this  with  a  regional 
and  national  advertising  campaign,  supported 
below  the  line  with  point  of  sale  material,  and 
educational  back-up  in  the  form  of  leaflets  and 
fitting  guides  —  available  as  a  free  service  to 
customers. 

The  Tenasystem  range  of  pads  and  pants 
took  more  than  ten  years  to  develop, 
Molnlycke  say,  and  talk  of  "on  going, 
substantial  investment  in  research  and 
development".  Molnlycke  Health  Care  Ltd. 
Tel:  0582  600211. 

Environmental  Daisy 

LIC's  Daisy  pads  are  manufactured  from 
environmental  friendly  pulp  that  is  non- 
chlorine  bleached,  the  company  says. 

And  each  Daisy  pad  is  treated  with  a 
bacteriostatic  agent,  because  bacterial  urease 
interacts  with  urine  producing  ammonia,  with 
its  distinctive  odour  and  ability  to  dissolve 
natural  skin  oils.  The  inclusion  of  a 
bacteriostat,  LIC  say,  results  in  less  odour  and 
less  skin  irritation.  LIC  Ltd.  Tel:  0252 
377778. 

Education  and  time  needed 

Nicholas  say  the  total  adult  incontinence 
market  in  the  UK  is  thought  to  be  worth  about 
£180m.  They  feel  that  prospects  exist  for 
pharmacists,  who  must  grab  the  opportunity 
as  soon  as  possible.  Nicholas  still  see  the 
pharmacist  as  the  best  route  to  the  consumer, 
but  report  other  outlets,  such  as  Tesco 
supermarkets,  have  decided  to  test  out  the 
concept  of  selling  incontinence  products. 

The  company  says  that  their  campaign  to 
develop  direct  consumer  promotion  of  the 
Kanga  and  Kylie  ranges  through  retail 
chemists  led  to  the  conclusion  that  "the 
market  exists,  but  demand  must  be  developed 


by  education,  and  this  may  take  time." 

They  chose  pharmacists  for  their  campaign 
because  they  felt  that  where  possible,  patients 
should  be  given  professional  advice.  To 
increase  customer  awareness,  they  ran  a 
television  advertising  campaign  which  aimed 
to  deal  with  incontinence  in  a  sympathetic  way 
(calling  it  "lack  of  bladder  control"  at  the 
request  of  the  ITC  A) ,  and  indicating  that  help 
and  advice  were  readily  available  from  the  local 
chemist. 

Pharmacists  in  the  test  market  area  (Tyne 
Tees)  were  sent  an  information  pack  and 
invited  to  an  evening  seminar.  Kanga  and 
Kylie  were  repackaged  in  consumer  style, 
attractive  packaging,  and  pharmacists  were 
provided  with  POS  material.  Doctors  were 
provided  with  posters,  and  Press  articles  tried 
to  encourage  people  to  be  more  open  about 
the  subject. 

Nicholas  say  the  campaign  met  with 
moderate  success.  The  biggest  stumbling 
block,  they  felt,  was  overcoming 
embarrassment  on  the  part  of  the  purchaser. 
But  pharmacist's  attitudes  —  positive, 
indifferent  or  antagonistic  —  were  also  a  big 
factor,  say  Nicholas  Laboratories  Ltd.  Tel: 
0753  23971. 


Simpla's  Autocath 

Early  next  month,  Simpla  are  launching 
Autocath,  a  new  device  for  aiding  self- 
catherisation  in  females.  It  has  been 
developed  in  conjunction  with  the  Institute  of 
Urology  in  London,  and  will  enable  women,  in 
particular  those  who  experience  difficulty 
locating  the  urethral  opening,  to  practice  self- 
catheterisation. 

Autocath  consists  of  a  wide  support  with 
curled  handle  and  blade  with  a  guide  tube.  It  is 
gently  pushed  towards  the  body  so  that  the 
blade  divides  the  labia  and  eventually  the 
support  touches  the  skin.  This  parts  the  folds 
of  flesh  around  the  urethral  orifice  and  allow  a 
clean  passage  for  the  entry  of  the  catheter. 

Autocath  will  be  sold  with  a  pack  of  five 
catheters  designed  for  use  with  it.  The 
catheter  may  be  preloaded  into  the  Autocath 
before  use  or  at  the  point  of  insertion, 
depending  on  patient  preference.  Simpla  say 
clinical  trials  have  been  "extremely 
encouraging".  Autocath  and  its  catheters 
should  be  on  Drug  Tariff  during  early  1990. 
Simpla  Plasties  Ltd.  Tel:  0222  621000. 
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NPA  NW  CONFERENCE 


Crucial  questions  asked  of 
pharmacy's  future 

The  North  West  Regional  Conference  of  the  National  Pharmaceutical  Association,  held 
at  the  Lord  Daresbury  Hotel  just  outside  Warrington  last  Sunday,  was  fortunate  in  having 
as  one  of  its  speakers  the  uniquely  qualified  John  Merrills,  superintending 
pharmaceutical  officer  at  the  Department  of  Health.  In  a  personal  view  of  the 
"Challenge  of  the  '90s"  for  the  profession,  Mr  Merrills,  who  holds  a  sociology  degree 
and  is  a  qualified  barrister  as  well  as  an  ex-managing  director  of  a  small  retail  pharmacy 
chain  was  critical,  controversial,  but  ultimately  thought-provoking  as  he  raised  issues 
about  which  discussion  is  "essential  if  community  pharmacy  is  to  survive  far  into  the 
next  century".  The  following  is  an  extract  of  what  Mr  Merrills  had  to  say 


It  is  often  said  that  pharmacists 
somehow  combine  being  traders 
and  professionals.  This  is  absolute 
rubbish!  Pharmacists  are  either 
professionals  or  traders  —  they 
cannot  be  both.  I  believe  that 
pharmacy  is  a  profession  and  that 
its  future  lies  within  that  role. 
Retailing  is  an  honourable, 
exciting,  fulfilling  occupation.  But 
it  is  not  a  profession  and  many 
community  pharmacists  are 
amateurs  at  it. 

There  is  poor  merchandising, 
unclear  retail  environments.  Look 
at  the  proliferation  of  handwritten 
signs,  cluttered  counters,  poor 
lighting  and  dead  flies  in  the 
windows.  Look  at  the  dirty  pots 
and  milk  bottles  visible  on  the 
dispensary  bench.  Ask  yourselves 
—  would  you  eat  in  a  cafe  that 
looked  like  this? 

Pharmacists  are  not  better  at 
presenting  themselves  as 
professionals,  either.  Many 
pharmacists  reflect  this  —  giving 
confusing  signals  to  the  public  and 
to  other  healthcare  professionals. 
Why  does  the  pharmacist  open 
crates  of  hairspray  in  full  view  of 
the  public,  paint  the  woodwork, 
Hoover  or  dismantle  car  engines 
on  the  dispensing  bench? 

Why  does  the  pharmacist  like 
handling  the  cash;  not  something 
often  found  in,  say,  the 
optometrist,  who  has  no  problem 
with  his  identity.  He  is  a 
professional.  The  staff  are  clean, 
the  place  is  uncluttered  but 
relaxing. 

I  believe  it  is  possible  for  a 
professional  person  to  work  in  a 
retailing  area  without  diluting  his 
professionalism.  It  really  depends 
on  what  he  does,  and  how  he 
appears.  But  you  should 
remember  that  the  public  often 
judges  on  appearances,  and 
without  initimate  knowledge  of  the 
situation. 

How  many  of  you  still  respond 
to  the  question  "What  are  these 
for?"  with  a  cheery  "ask  your 
GP"?  How  many  of  you  were 
dispensing  to  residential  homes 
for  years,  never  asking,  never 


querying,  what  happened  to  the 
medicines  within  the  home? 

I  don't  know  where  the  right 
and  wrong  of  these  issues  lies,  but 
I  do  know  that  most  definitions  of 
a  professional  emphasise  some 
sort  of  altruistic  service  and  duty 
to  the  client.  This  may  mean 
accepting  that  good  practice 
sometimes  requires  a  task  to  be 
performed  before  it  is  paid  for  by 
the  NHS. 

What  is  the  role  of  community 
pharmacy?  Is  it  just  to  dispense? 
No?  Well  what  then?  Advise  on 
medicine?  Advise  on  health?  Who 
knows?  Certainly  not  Joe  Public!  It 
is  necessary  to  explain  to  the 
public,  in  considerable  detail, 
exactiy  what  the  pharmacist. does. 
This  is  not  just  a  job  for  the  NPA 
or  the  RPSGB  but  for  each  and 
every  one  of  us  in  the  profession. 

In  1984  the  NPA  said  it  wanted 
to  emphasise  the  value  of  visits  to 
the  pharmacist  where  professional 
unbiased  advice  is  readily 
available.  On  questions  such  as 
diet,  vitamins  and  dietary 
supplements,  the  NPA 
complained  that  many  members  of 
the  public  simply  do  not  want 
objective  advice  when  it  amounts 
to  '  'do  not  buy  that  —  it  is  a  waste 
of  money" .  So  if  the  public  rejects 
objective  advice  which  is 
presented  as  being  for  its  benefit , 
can  we  expect  it  to  see  advice  on 
'  'buy"  as  objective?  With  big  piles 
of  the  stuff  in  the  window! 


Recently  Unichem  —  owned 
and  managed  by  pharmacists  — 
concluded  a  deal  with  Mars, 
whereby  they  aim  for  every 
pharmacy  served  by  Unichem  to 
stock,  display  and  promote  six 
confectionery  lines.  This  at 
exactly  the  same  time  that 
RPSGB  agrees  with  the  BMA  and 
the  BDA  that  medicines  for 
children  should  no  longer  be 
diluted  with  syrup. 

Consider  the  terminology  we 
use  in  our  profession:  retail, 
chemist's  shop,  salesgirl, 
frontshop,  profit,  customers.  Is 
this  the  terminology  of  health 
care?  Why  do  we  not  use  the 
terms  other  health  professionals 
use:  practice,  patient,  client,  fee? 
Why  is  it  that  although  surveys 
show  that  between  33  per  cent 
and  50  per  cent  of  pharmacists 
counsel  most  of  their  patients, 
none  of  my  civil  service  colleagues 
ever  goes  to  one  who  does? 

I  believe  that  there  are 
rewards  for  good  quality  service, 
perhaps  in  the  increases  in  patient 
numbers  going  to  the  "good" 
pharmacy,  perhaps  by  contract 
payments  related  to  the  service 
provided  or  available. 

When  a  profession  becomes 
aware  that  its  very  reason  for 
existence  is  disappearing,  survival 
strategies  are  developed  which 
provide  new  reasons  for  its 
existence.  Clinical  pharmacy  is 
one  such  response  and  it  has  been 
very  successful  in  hospital. 

But  how  successful  can  clinical 
pharmacy  be  in  community 
pharmacy?  Kay  Roberts  did  a 
study  in  1984  in  which  community 
pharmacists  visited  patients  in 
their  homes  and  counselled  them 
in  an  effort  to  improve  patient 
compliance.  The  GPs' 
perceptions  of  the  pharmacist  as  a 
professional  were  considerably 
enhanced.  So  this  would  appear  to 
be  a  profitable  approach. 

At  last  year's  IPMI 
Conference,  Clement  Bezold  of 
the  Institute  for  Alternative 
Futures,  forecast  that  cost- 
containment  measures  in  the 


1990s  would  be  both  serious  and 
effective.  I  agree.  Advice  on 
formularies,  cost-effective 
prescribing  practices,  etc  can  be 
one  way  forward. 

When  a  profession  expands 
outside  its  traditional  boundaries  it 
does  this  most  easily  if  it  fills  holes 
left  by  other  professions. 
Sometimes  the  competitors  may 
not  be  professionals.  Health  food 
stores  are  making  claims  for  the 
provision  of  cholesterol  testing.  If 
they  succeed  they  will  certainly 
expand  into  associated  areas  — 
health  advice  generally,  diet,  and 
then  medicines.  I  know  they  are 
limited  to  GSL  products,  but  for 
many  conditions  there  are 
effective  GSL  medicines  available. 

We  must  address  and  resolve 
the  philosophical  problems  of  role 
extension  —  of  what  ought  to  be 
called  "good  practice".  There 
should  be  an  end  to  phrases  like 
"wider  role"  and  "extended 
role"  with  their  implication  that 
what  the  public  gets  now  is 
somehow  less  than  full.  There  are 
good  political  reasons  for  avoiding 
terms  which  imply  either  that  we 
are  poaching  on  other  territory,  or 
are  groping  for  a  "raison  d'etre". 

There  are  major  changes 
taking  place  at  FPC  level,  with  the 
establishment  of  smaller,  tighter 
committees  and  managers  with 
different  skills  replacing 
administrators.  They  have  a 
greater  interest  in  the  quality  and 
value-for-money  aspects  of  the 
services  provided  by  their 
professional  contractors.  How 
long  before  the  FPCs  turn  to 
pharmacies  and  begin  to  seek  the 
same  sort  of  reassurance? 

We  need  to  ensure  that  we 
have  nothing  to  fear  from  such  a 
searching  process.  We  need,  as  a 
profession,  to  initiate  the  process 
ourselves.  We  must  begin  to 
examine  ourselves,  to  examine 
our  services,  to  examine  the 
public's  need.  We  must  change  if 
necessary. 

Some  years  ago  the  RPSGB 
began  that  process  with  a 
document  called  the  "Guide  to 
self  assessment" .  This  was  said 
to  be  the  first  stage  in  a  full 
process  of  peer  review,  which  is 
one  component  of  audit. 
Unfortunately  little  has  happened 
since  then.  I  believe  the  College  of 
Pharmacy  Practice  has  a  vital  role 
to  play  here.  What  we  need  is  a 
system  where  we  can  help 
ourselves  to  check  how  well  we 
measure  up  to  some  objective 
standards  —  how  accurate  is  our 
dispensing,  what  is  our  waiting 
time,  do  we  counsel  the  patients 
who  need  help,  is  our  knowledge 
up-to-date? 

I  believe  the  NPA  and  the 
RPSGB,  with  the  assistance  of 
PSNC  and  CPP,  can  produce  the 
strategy.  The  commitment  is  up 
to  you.  The  challenge  of  the  '90s 
is  to  convince  the  public  that 
pharmacy  is  a  healthcare 
profession.  ' 
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Shop  design  needs  balance, 

PA's  Todd 


When  it  comes  to  assessing  a 
business,  the  key  word  is 
"balance",  the  National 
Pharmaceutical  Association's 
head  of  pharmacy  planning  Ray 
Todd  told  the  Conference. 

"How  formal  or  informal  do 
we  want  the  business  to  be?  Do 
we  want  to  pitch  our  merchandise 
up-market,  down-market  or 
'middle-of-the-road'?  How 
comprehensive  do  we  make  our 
stock,  or  are  we  going  to  be 
selective?  Once  we  have  the 
balance  right  on  these  three  areas 
we  can  formulate  how  a  business 
is  going  to  go, "  Mr  Todd  said. 

Mr  Todd  is  involved  in 
planning  around  300  refits  a  year; 
indeed  he  spends  much  of  each 
week  on  site  visits  to  NPA 
members  planning  upgrades  of 
their  pharmacies.  Mr  Todd's 
presentation,  "If  only  I  had  more 
space",  looked  at  the  planning 
considerations  uppermost  in  his 
mind  for  pharmacy  practice  in  the 
1990s. 

Convenience  for  the  customer 
is  important  and  is  affected  by  the 
type  of  pharmacy  business,  he 
said.  "If  you  are  very  close  to  a 
doctor's  surgery  and  you  are 
going  hard  for  the  prescription 
sector  then  obviously  you  don't 
want  to  put  gondolas  in  the  way  so 
customers  have  to  fight  their  way 
to  the  counter.  Customers  who 
have  just  visited  the  doctor  are 
under  a  certain  amount  of  stress 
and  they  just  want  to  get  straight 
in  and  out. 

"But  if  you  are  quite  a  distance 
from  a  surgery,  customers  have 
time  to  walk  off  their  tension  and 
they  will  be  happier  to  walk  around 
your  displays, ' '  Mr  Todd  said. 

For  customers,  everything 
starts  with  the  shopfront.  First 
impressions  count,  but  the 
cluttered  shopfronts  of  many 
British  pharmacies  do  not  go  down 
well  with  Mr  Todd.  "How  many 
people  look  at  your  shopfront  face 
on?  Five  per  cent?  Hopefully, 
potential  customers  are  going  to 
be  coming  along  on  your  side  of 
the  street.  It's  the  flanking  left  and 
right  of  the  window  that  is  going  to 
attract  the  eye  and  drag 
customers  into  the  shop." 

He  suggested  pharmacists 
look  down  the  high  street  where 
they  would  see  that  other  retailers 
are  removing  everything  from 
their  windows  so  that  potential 
customers  can  see  inside.  In 
contrast,  pharmacies  often  use 
their  shopfronts,  and  particularly 
their  doors,  as  a  repository  for  all 
manner  of  posters.  The  shopfront 
should  be  wwradvertisement,  Mr 
Todd  said. 


He  went  on  to  consider  traffic 
flow  around  a  shop.  Pharmacists 
with  the  typical  rectangular  shop, 
with  gondolas  down  the  centre 
and  a  squared  up  prescription 
counter  at  the  end,  should  ask 
themselves  if  the  gondolas  are  too 
long,  causing  queues  to  stagnate 
in  the  shop  and  turning  away 
potential  customers,  or  if  they  are 
too  high,  preventing  customers 
seeing  other  potential  purchases 
across  the  shop.  Does  the  layout 
of  the  gondolas  and  aisles  create 
the  right  customer  flow?  "If  not, 
while  your  regulars  will  know 
where  to  find  things,  your  non- 
regulars  won't,"  Mr  Todd  said. 
An  off-centre  door  is  a  help.  "It's 
nice  to  have  a  central  door,  but 
logistically  it '  s  the  worst  thing  you 
can  do.  Think  about  circulation. ' ' 

Mr  Todd  leans  heavily 
towards  offset  gondolas  in  the 
centre  of  a  shop.  "They  open 
everything  up,  allow  space  for  a 
secondary  counter  at  the  front  of 
the  shop,  create  good  customer 
circulation  and  cut  down  on  the 
blindspots  that  attract 
shoplifters." 

The  right  balance 

Creating  the  right  balance  applies 
to  stock  and  staff  too,  Mr  Todd 
said.  He  gave  an  example  of  how 
the  service  approach  many 
pharmacists  use  —  stocking 
anything  a  customer  asks  for  — 
can  be  used  to  advantage. 

"A  customer  asks  for  an  item. 
The  pharmacist  says  he  will  stock 
one;  he  buys  two  and  ends  up  with 
one  of  everything  sitting  on  the 
shelves  where  it  will  fit.  He's 
retained  the  goodwill  of  the 
customer  who  asked  for  the 
product  in  the  first  place,  but 
confused  probably  ten  others 
because  they  can't  find  what  they 
want. 

"In  this  situation,  think  in 
terms  of  putting  the  second  item 
in  a  'back-up  stock'  area.  When 
the  original  customer  asks  for  the 
product  again  she  will  feel  you 
have  thought  of  what  she  needs. 
You  haven't  cluttered  up  the  shop 
and  if  another  customer  asks  for 
that  same  product  then  it  gives  an 
idea  of  what  customers  need. ' ' 

Table  1:  Average  sales  and 
space  allocations  for 
community  pharmacy 

%  total     %  shelf 
sales  space 
(recommended) 


Haircare  13 
Perfumes/ 
Cosmetics  11 
Baby  goods  8 
Baby  foods  5 
Films/Phot- 
ographic 3 
Health  foods  4 
First  aid  1 


13 

12 
Id 
4 

3 
4 
1 


OTC 

medicines 
Toiletries 


35 
16 


33 
15 


Shelf  space  allocations  should 
be  matched  closely  to  the 
proportion  of  sales  particular 
market  sectors  contribute  (see 
table),  always  allowing  for 
differences  in  local  population 
dynamics  —  you  wouldn't  expect 
more  than  a  token  baby  section  on 
an  estate  with  a  high  proportion  of 
geriatric  residents,  Mr  Todd  said. 

The  most  crucial  part  of 
pharmacy  business  is  the  ethical 
approach,  Mr  Todd  said,  and  the 
pressure  will  be  on  in  the  future  to 
improve  on  this  aspect.  He 
preferred  creating  a  separate  area 
of  counter,  preferably  offset  and 
away  from  the  till,  for  the  signing 
of  prescriptions.  "And,  if  you 
have  got  the  opportunity,  please 
make  sure  that  the  sink  is  not  the 
focal  point  of  the  dispensary. ' ' 

He  likes  to  include  in  plans  for 
pharmacy  refits  an  ethical  corner, 
somewhere  the  pharmacist  can 
have  a  quiet  word  with  a  patient, 
which  can  also  provide  the  focus 
for  health  education  leaflets  — 
anything  that  is  related 
professionally  to  the  well-being  of 
the  patient.  Pharmacists 
considering  offering  blood  testing 
facilities  should  think  of  a  second 
sink  in  quiet  enclosed  corner  so 
that  such  work  is  kept  out  of  the 
dispensary. 

On  the  question  of  specific 
consultation  points ,  Mr  Todd  said 
this  was  another  idea  that  required 
balance.  He  suggested  90  per  cent 
of  consultation  isn't  really  a 
confidential  matter,  but  a  special 
area  might  be  valuable  in 
pharmacies  where  appliance 
measuring  and  fitting  was 
commonplace.  Pharmacists 
should  consider  dual  usage  of  such 
areas,  for  interviewing  reps,  doing 
paperwork,  etc. 

One  major  problem  which  was 
causing  some  anxiety  was  the 
likely  consequence  of  original  pack 
dispensing  on  dispensary  space. 
Mr  Todd  estimated  that  a  50  per 
cent  increase  in  shelf  space  would 
be  required  to  keep  pace  with 
demand  (not  300-400  per  cent  as 
we  incorrectly  stated  in  our 
shopfitting  feature,  C&D 
November  11,  p793).  Various 
continental  drawer  systems  are 
available  and  are  becoming  more 
commonplace  in  refits. 


PSNC  assistant  secretary  Dr 
Gordon  Geddes  harks  back  to 
the  war  at  the  end  of  his  talk  on 
avoiding  the  financial  pitfalls  in 
the  Drug  Tariff.  '  'Don  7  carry  it 
in  your  head,  but  know  where  to 
find  it ' '  says  the  poster.  NPA 
business  services  manager  John 
Gouldingand  his  team  were  on 
hand  for  the  NPA  mini-show 
which  gave  conference  attenders 
little  chance  to  relax  during  the 
lunch  interval 


Kingswood 
take  lead 
with  NPA  help 

"We  at  Kingswood  know  what 
business  we  are  in.  Do  you?" 
asked  superintendent  pharmacist 
Alain  Chairi.  He  outlined 
Kingswood's  Pharmacy  Action 
'89  programme  (C&D  September 
2,  p364)  which  sees  the  NPA's 
"Ask  your  pharmacist:  You'll  be 
taking  good  advice"  slogan  used 
at  the  centre  of  the  multiple's  own 
professional  planning  scheme. 

Mr  Chiari  says  the  strategy 
was  developed  to  combat 
competition  from  supermarkets 
and  drugstores  and  to  highlight 
that  the  pharmacist  is  the  expert  in 
medicinces. 

A  major  refurbishment 
programme  had  led  to  the 
development  of  the  serveover 
concept  of  dispensary  design 
allowing  the  pharmacist  to  be 
seen.  A  '  'Health  care  charter' '  is 
now  displayed  prominently  in 
waiting  areas,  GSL  medicines  are 
on  self-selection  shelves  close  to 
the  medicines  counter,  and  20in 
window  panels  incorporating  the 
NPA  slogan  on  a  carboy  device, 
carry  details  of  the  professional 
services  available  inside. 

Kingswood  is  the  first 
company  to  embark  on  such  a  I 
promotion  of  the  professional  side  i 
of  pharmacy,  Mr  Chiari  said.  "I 
would  hope  the  NPA,  PSNC  and 
the  Society  come  forward  with  a 
hard-hitting  campaign  to  bring  the 
message  home  to  the  public." 
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Cupal  in  India 

Cupal  Ltd  have  signed  a  licensing 
agreement  for  India  with  J.L. 
Morison  (India)  Ltd  covering  a 
wide  range  of  their  OTCs.  with 
exclusive  rights  for  India  and 
rights  to  export  to  neighbouring 
countries,  including  the  USSR. 

Joint  managing  director  of 
Cupal,  Mr  Ian  Woolley,  says: 
"This  agreement  is  one  of  a  series 
of  overseas  licensing 
arrangements.  We  have  recently 
signed  a  similar  arrangement  in 
Indonesia." 

Chairman  of  J.L.  Morison,  Mr 
Raghu  Mody  stated:  "I  am 
impressed  with  the  wide  range  of 
pharmaceuticals  available  from 
Cupal  and  the  development 
programme  which  will  give  us  new 
products  for  the  future . ' ' 

Queen  bee 
quits  Regina 
hive 

Irene  Stein  has  resigned  as 
chairman  and  chief  executive  of 
USM-listed  Regina  Health  & 
Beauty  Products  Ltd  after  a  board 
room  dispute.  She  is  replaced  by 
financial  director  Gerry  Simler. 

Ms  Stein  founded  the  company 
15  years  ago  from  her  front  room 
with  a  £'1,000  bank  loan. 
Energetic  marketing,  and  a 
sustained  and  astutely  handled  PR 
campaign  saw  sales  grow  rapidly. 
By  the  time  the  company  was 
launched  on  the  Unlisted 
Securities  Market  in  March  1987 
there  were  20  staff  and  turnover 
was  approaching  £3m. 

Her  resignation  is  believed  to 
be  the  result  of  disagreements 
over  escalating  expenses.  New 
premises  and  staff  recruitment  are 
thought  to  have  cost  the  group 
£lm  in  the  last  year,  according  to 
the  Evening  Standard.  Ms  Stein 
holds  a  23.5  per  cent  stake. 


Celltech  Group  pic  say  the  British  & 
Commonwealth  Holdings  pic  are 
seeking  a  buyer  for  their  holding  of 
36.4  pc  share  capital. 


Beecham  to  call  on 
40pc  more  pharmacies 


From  this  month  Beecham  Health 
Care's  sales  force  will  be  calling  on 
2,000  more  pharmacies  taking  the 
number  visited  to  7,000  and  will 
be  selling  Beecham  toiletries  as 
well  as  the  company's  OTC 
medicines  range. 

No  new  sales  staff  are  being 
taken  on  to  deal  with  extra  calls 
but  the  pharmacy  reps  will  no 
longer  be  calling  on  non-pharmacy 
accounts.  Beecham  have  also 
invested  in  new  computer 
technology  which  will  help  plan  the 
most  efficient  journey  patterns  for 
representatives  to  follow  and  help 
with  administration. 

Pharmacists  will  be  offered 
three  main  promotional  deals  on 
toiletries  and  three  on  OTC 
medicines  each  journey  cycle,  say 
Beecham.  On  this  first  journey 
cycle,  for  example,  pharmacists 
are  to  be  offered  a  free  300ml 
Badedas  with  any  three  cases  of 
shower  gel  ordered;  5  per  cent 
discount  on  Resolve ;  5  per  cent  off 
Eno;  three  units  of  FenjaJ  talc  free 
with  any  three  packs  of  Fenjal;  a 
bonus  price  on  Silvikrin  for  which 
some  added  value  packs  are 
available,  and  special  packs  for 
coffrets  of  Fenjal,  Pure  &  Simple, 
Slazenger  Sport  and  Brvlcreem 
Black. 

Terms  are  the  same  as  before 
except  there  will  be  a  minimum 
order  of  1 5  cases  across  toiletnes 
and  OTC  medicines  combined, 
which  compares  with  the  previous 
minimum  of  ten  cases  for  OTC 
medicines  and  12  for  toiletries, 
separately. 

Direct  and  transfer  ordering  is 
to  be  used.  The  transfer  order 
service,  particularly  for  the  extra 
2,000  pharmacies,  will  be  through 


a  nominated  wholesaler.  The 
year-round  programme  of 
wholesaler  promotions  and  special 
deals  continues. 

The  new  scheme  went  down 
well  with  pharmacists  who  were 
visited  as  part  of  a  pilot  trial  - 
they  were  very  positive  about  the 
idea  of  seeing  one  representative 
instead  of  two,  say  Beecham. 

The  company's  toiletries  and 
health  care  ranges  are  to  be 
supported  by  £32m  of  media 
advertising  in  1990  and  the 
company  is  optimistic  that 
pharmacies  can  increase  their 
sales,  particularly  of  toiletry  lines. 

Peter  Jensen,  managing 
director  for  toiletries  and  health 
care,  claims  pharmacists  could 
increase  their  sales  of  Beecham 
products  by  at  least  25  per  cent  if 
they  seized  on  the  opportunities 
available  to  them. 

He  claimed  that  despite  talk  of 
a  recession  next  year,  Beecham 
commissioned  research  among 
271  housewives  aged  18  to  59 
years  showed  that  while  many 
families  plan  to  delay  buying 
expensive  items  like  cars,  "white 
goods"  and  other  capital  items, 
they  intend  to  spend  more  on 
basic  toiletries  as  "treats"  to 
compensate  having  to  put  off 
having  a  holiday,  new  television  or 
car. 

He  identified  three  areas  in  the 
toiletries  market  where  he 
believed  pharmacists  had 
underestimated  potential  — 
"specialist"  toothpastes  such  as 
Macleans  sensitive,  premium 
priced  "every-day"  toiletries  like 
the  Pure  &  Simple  range,  and 
men's  products  such  as  the 
Brylcreem  range. 


Battery  recycling  on  trial 


Crompton  Vidor  are  hoping  to  see 
whether  recycling  batteries  is 
feasible  by  getting  involved  with 
part  of  the  UK  2000  Recycling 
City  project  started  in  Sheffield  by 
Friends  of  the  Earth. 


Vidor  are  putting  £8,000  into  a 
kerbside  collection  project 
launched  this  week.  Batteries  are 
to  be  collected  in  "blue  boxes" 
from  10,000  homes  in  the 
Sheffield  area  each  week. 


Superdrug 
takes 
Medicare 

The  Superdrug  chain  has  this 
week  grown  by  some  86  outiets  as 
Kingfisher  buy  Medicare  from 
Gateway.  Superdrug  now  have 
around  680  outlets. 

Gateway  announced  on 
Monday  they  had  sold  Medicare  to 
Kingfisher,  parent  company  of 
Woolworth,  for  an  undisclosed 
sum,  said  by  analysts  to  be  about 
half  the  £llm  net  book  value. 

Kingfisher  told  C&D  that  once 
the  Medicare  outlets  had  been 
integrated  and  the  duplicate  sites 
either  converted  to  other  formats 
or  sold  off,  they  would  have  a 
chain  of  about  650  outlets. 
Kingfisher  control  the  majority  of 
chain  drug  stores,  having 
previously  purchased  Tip  Top  and 
Share,  all  of  whom  now  trade  as 
Superdrug. 

Share  of  the  toiletnes  market 
was  what  it  all  about,  the 
spokesman  said,  with 
Superdrug's  biggest  rivals  being 
supermarkets,  and  Boots. 
Kingfisher  would  now  expect  to 
add  a  further  percentage  point  to 
bring  their  toiletry  sales  to  1 7  per 
cent  of  total  market. 

Any  staff  displaced  by  the 
changes  will  be  offered  jobs  in 
other  stores  or  operations  in  the 
area.  '  'We  do  our  best  to  try  and 
accommodate  and  keep  the 
staff,"  say  Kingfisher. 

Under  the  Isoceles 
consortium  the  results  of 
Medicare  have  been  absorbed  into 
the  figures  for  the  Gateway 
foodmarket  but,  it  is  understood 
that  Medicare  were  making  a  loss 
of  around  £5m  in  1988-9.  In  the 
previous  year  ending  April  1988  it 
had  made  a  profit  of  some  £lm 
before  it  was  acquired  by 
Gateway. 

This  is  the  second  major 
disposal  that  the  Isoceles  group 
have  made  since  the  Gateway 
buy-out;  the  super  stores  have 
already  been  sold  to  Asda.  Chief 
executive  David  Smith  is  reported 
to  have  said  that  Isoceles  would 
make  further  disposals  before  the 
end  of  the  year. 
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Retrovir  sales  up 
9pc  lift  Wellcome 


EfcS  for 
the  smai! 

Barclays  launched  a  new 
electronic  point-of-sale  terminal 
this  month,  which  they  claim  will 
bring  EPoS  to  even  the  smallest 
retail  outlet. 

CalJed  the  PDQ4,  the  terminal 
combines  portability  with  low  cost 
and  will  be  the  first  "electronic 
imprinter".  Barclays  say,  it 
accepts  ail  major  credit  cards 
which  are  wiped  through  the 
reader  to  capture  the  transaction 
on  a  removable,  card-sized 
memory  device.  The  memory 
card  is  then  handed  in  at  a 
Barclays  branch  for  computer 
processing  and  the  retailer  is 
handed  a  replacement  memory 
card. 

The  PDQ4's  memory  has  a 
"hot  list"  capacity  to  detect 
stolen  cards  and  the  terminal  has 
a  key-in  facility  for  damaged  cards, 
telephone  or  mail  order 
transactions.  The  terminal  is 
battery  operated  and  does  not 
require  any  telephone  links  and 
therefore  is  fully  portable. 

Barclays  say  they  have 
announced  plans  to  double  the  size 
of  their  national  PDQ  network. 

OTCs  to  grow 
in  SE  Asia 

The  over-the-counter  medicines 
market  in  South-East  Asia  will 
emerge  as  a  major  sector  for 
pharmaceutical  companies  in  the 
next  decade,  says  an  Arend 
report,  because  of  the  size  of  the 
population  and  increases  in  gross 
national  product. 

Advertising  and  presentations 
overdubbed  with  several 
languages  will  dilute  the  message, 
but  the  report  says  satellite 
television  will  play  a  major  role. 
That  full  consumer  penetration, 
will  only  be  attained  by  investment 
in  distribution. 

The  report  analyses  each 
country  with  demographics, 
market  and  brand  share, 
consumer  awareness  and 
penetration,  distribution  and 
types  of  illness.  Health  Care 
Report  No  130,  Arend,  Church 
Street,  Amesbury,  Wiltshire  SP4 
7ES.  Price  £2, 750 plus  VAT. 


Booker  Cash  and  Carry  opened  a  new 
£lm  warehouse  at  Featherbed 
Lane,  Shrewsbury  on  November 
13.  The  ceremony  was  performed 
by  managing  director  Bob  Muir 
together  with  sporting  celebrity 
Dennis  Law.  To  celebrate  the 
opening  Booker  donated  £200  to 
the  Shropshire  and  Mid-Wales 
Hospice  appeal. 


Wellcome  last  week  reported  full 
year  results  with  pre-tax  profits 
up  28  per  cent  to  £282. 8m.  Sales 
of  Retrovir  moved  up  49  per  cent 
to  £134m.  Group  turnover 
increased  13  pc  to  £1 ,408.4m. 

The  group  sale  figure  includes 
a  nine  months  turnover 
contribution  of  £154m  from 
Coopers  Animal  Health  which  was 
sold  during  the  year. 

The  results  drew  a  mixed 
reaction  in  the  City,  but  their 
share  price  closed  up  on  the  day. 

Chairman  Sir  Alfred  Shepperd 
said:  "The  development  of 
Retrovir  is  a  remarkable 
demonstration  of  industry  and 
governments  working  together  in 
order  to  make  available  therapy 
within  only  a  few  years  of  the 
AIDS  virus". 

He  said  Wellcome  will 
continue    to    devote  R&D 


resources  to  other  antiviral 
studies,  and  noted  a  recent 
application  to  the  regulatory 
authorities  for  Zovirax  to  be  used 
in  preventing  neuralgic  pain  that 
may  follow  outbreaks  of  shingles, 
particularly  in  the  elderly. 

Wellcome's  balance  sheet 
shows  that  36  per  cent  of  the 
group's  R&D  expenditure  is  being 
spent  on  antivirals  and  other 
infectious  diseases,  a  5  per  cent 
lift  over  1988. 

Zovirax,  the  balance  sheet 
shows,  is  still  Wellcome's  top 
selling  product  with  sales  up  36 
per  cent  to  £293m. 

In  other  fields,  Sir  Alfred 
commented  on  the  introduction  of 
the  antidepressant  Wellbutrin  in 
the  USA  at  the  end  of  the  financial 
year  as  representing  a  "new 
presence  in  the  field  of  psychiatric 
medicine". 


Indexes  all  up 

The  general  index  of  retail  prices 
(RPI)  for  October  increased  by 
0.8  per  cent  on  September  and  7.3 
per  cent  since  October  1988. 

Reporting  that  October's  RPI 
was  117.5  (January  1987  =  100) 
the  Central  Statistic  Office  said 
the  increases  were  for  a  wide 
range  of  goods  and  services  in 
particular  food,  clothing  and 
footwear,  alcoholic  drinks  and 
tobacco. 

The  housing  index  also 
showed  an  increase  partly  due  to 
the  first  effects  of  the  latest  rises 
in  mortgage  interest  rates. 


COMING  EVENTS 


Hants  LPC  to 
meet  on  Dec  3 

Hampshire  Local  Pharmaceutical 
Committee  is  holding  a  local 
conference  on  December  3  in 
Eastleigh. 

Speakers  include  PSN'C 
secretary  Steve  Axon,  Hampshire 
LPC  chairman  and  Rural 
Dispensing  Committee  member 
David  Plumb  and  Hampshire 
FPC's  new  general  manager 
Gerald  Hayne. 

Cost  of  places  is  £7.50  to 
include  lunch.  Further  details  from 
secretary  Jeff  Hollowav.  Tel:  0794 
513314.' 
Coming  events 
Tuesday,  November  28 

Croydon  Branch,  RPSGB.  The 

Medical  Centre.  Mayday  Hospital  at 
8pm.  "Compliance  in  the  elderly." 
Speaker  Mrs  K.  Roberts. 
Northumbrian  Branch,  RPSGB. 
Postgraduate  Teaching  Centre. 
Newcastle  General  Hospital  at 
7.30pm.  "Patient  records. ' '  Speaker, 
Mr  M.  Sprince,  Park  Systems. 
Ayrshire  Branch,  RPSGB. 
Piersland  House  Hotel.  Troon  at  8pm. 
'  '-Murder  investigation. ' '  Speaker  Mr 
J.  McKelvie. 

Wednesday,  November  29 

Brighton    Branch,  RPSGB. 

Postgraduate  Medical  Centre. 
Brighton  General  Hospital,  Elm 
Grove,  Brighton  at  8pm.  "EPoS". 
Speaker.  Mr  Colin  Bell.  Fairscan  Ltd. 
West  Metropolitan  Branch, 
RPSGB.  Joint  meeting  with  the  West 
London  Branch  NPA.  The  Brompton 
Hospital,  Fulham  Rd.  London  SW3  at 
7 . 30pm. ' ' Current  developments  with 
patient  medication  records"  by  Mr  E. 
Downing,  assistant  secretary.  NPA. 

Thursday,  November  30 

Bradford  Branch,  RPSGB.  The 

Victoria  Hotel.  Bridge  Street, 
Bradford  at  8pm.  "What's  my 
business  worth. ' '  Speaker,  Mr  Brian 
Dosser.  Finance  Officer,  NPA. 
Cardiff  Branch,  RPSGB.  Junior 
Common  Room.  Joint  Students' 
Union.  Park  Place  at  7.30pm. 
Sorcerers  &  Apprentices  social  night 
with  first  year  students,  Cardiff 
Comedv  Explosion. 
See  p898  for  NPA  courses 


Retail  growth  slow  and 
steady  to  year  2000 


Steady  but  subdued  growth  in 
consumer  demand  is  forecast  by 
Retail  Business  in  its  review  of 
prospects  up  to  the  year  2000. 
The  short  term  position  is 
described  as  more  pessimistic,  as 
consumer  spending  comes  to  a 
halt  around  the  turn  of  the  year 
with  only  a  modest  recovery  in 
1990. 

The  report  sees  the  next  four 
years  as  one  of  adjustment  after 
six  years  of  very  rapid  growth,  to 
be  followed  by  a  resumption  of  the 
growth  trend.  It  says  inflation  will 
increase,  but  not  become  a  major 
problem.  Pharmaceutical 
products  are  set  to  grow  by  2.9 
per  cent  during  1989-2000 
compared  with  3.6  per  cent  during 
1983-88,  the  report  says,  with 
NHS  payments  predicted  to 
increase  by  3 . 6  per  cent  compared 
with  5.4  per  cent  to  1988. 

Spending  in  the  last  few 
months  of  1989  could  actually  fall, 
says  the  report,  but  the  average 
spend  over  the  year  should  still 
show  a  sizeable  increase  over 
1988.  Growth  in  real  income  will 
remain  quite  strong  as  wages 
outpace  price  inflation.  However, 
as  prices  catch  up,  so  this  source 
of  growth  will  ease.  The  demand 
fof  consumer  credit  still  refnains 
surprisingly  buoyant  in  view  of  the 
higher  level  of  interest  rates, 
comments  the  report.  A  useful 
forward  indicator  of  the  economy 
is  the  position  of  the  housing 
sector  and  the  recent  slowdown 


suggests  there  will  be  a  sharp  fall 
in  consumer  demand. 

The  current  overall  picture  is 
distorted  for  durables  by  the 
buoyancy  of  the  car  sector  and  by 
other  goods  and  other  services 
among  non-durables,  says  the 
report  referring  to  recent 
developments. 

Furniture,  radio,  television 
and  electrical  goods  have  fared 
badly  and  spending  on  other 
durables  may  fall  by  as  much  as  2 
per  cent  in  1989.  Beer  and 
tobacco  have  shown  a  good 
recovery,  but  wines  and  spirits 
only  grew  modestly  in  1988. 

Expenditure  on  food  shows  an 
average  growth  of  0.75  per  cent 
over  the  last  five  years,  says  the 
report.  Sales  of  bread,  fruit, 
potatoes,  vegetables,  soft  drinks 
and  other  manufactured  foods 
have  grown  more  rapidly  with 
spending  on  meat,  dairy  products, 
oils  and  fats ,  sugar  and  coffee  and 
tea  in  decline. 

Retail  Business  says  that 
revision  of  statistics  now  shows 
that  the  fall  in  the  proportion  of 
income  saved  was  nowhere  as 
dramatic  as  earlier  evidence 
suggested,  and  the  savings  ratio 
now  appears  less  exceptional. 
This  implies  that  growth  in 
consumption  has  been  less  rapid 
than  previously  thought,  says  the 
report .  Market  Report  No  381  The 
Economist  Intelligence  Unit,  40 
Duke  Street,  London  IV  1 A  DW 
Cost  £275. 
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At  Boots  we  understand  individuals  have 
different  career  needs.  That's  why  the 
opportunities  we  provide  are  varied,  with  the 
high  standards  we  insist  upon  reflected  in 
thoroughly  trained  support  staff  and  well 
equipped  dispensaries. 

We  now  have  opportunities  for  qualified 
Pharmacists  at  the  locations  helow. 

You  will  be  secure  in  the  knowledge  that 
you're  part  of  the  UK's  most  extensive 


Community  Pharmacy  group.  So,  if  you 
should  decide  you  want  to  move,  we  may  be 
able  to  find  you  a  professional  role  in  one  of 
our  other  locations. 

The  rewards  will  also  appeal. 

If  you  have  the  commitment  and 
professional  skills,  you  can  look  forward  to 
attractive  rates  of  pay  together  with  a  wide 
range  of  company  benefits,  including  staff 
discounts,  and  profit  sharing. 


ASHFORD  High  Street 
FULLTIME 
Mr  Dicken  0233  25528 


WATFORD  High  Street 
FULLTIME 
Mr  P  White  0923  225337 


BASILDON  Town  Sq  uare 
FULLTIME 
Mr  J  Pumfrey  0268  521816 


Because  there's  more  to  Pharmacy. 


LOOKING  FOR  STAFF? 
LET  CHEMIST  &  DRUGGIST  HELP  YOU 
CALL  STEWART  TAYLOR  OEH)732  364422  EXT  472 
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APPOINTMENTS 


John  Mchardion 
Computer!  Ud 


THE  COMPANY 

Our  Client,  John  Richardson  Computers  Limited,  is  the  undisputed  and  trusted  market  leader  in  terms  of  pharmacy 
computer  labelling/patient  medication  record  systems.  Since  its  launch  in  1982,  the  Company  has  gained  an  enviable 
reputation  in  terms  of  product  quality  technological  innovation  and  continued  service,  thereby  earning  the 
description  of '  'THE  PROFESSION'S  MOST  TRUSTED  PHARMACY  SYSTEMS" . 

Following  its  successful  history  in  its  first  market  sector,  the  Company's  strategic  plans  involve  the  launch  of  major 
new  products  in  the  pharmacy  sector  and  a  new  market  sector,  namely  dentistry. 


THE  POSITIONS 

To  achieve  the  Company's  ambitious  but  realistic  growth  objectives,  it  has  been  decided  to  embark  upon  a 
significant  expansion  of  its  Senior  Management  structure  to  ensure  the  combined  expansion  of  its  current  product 
range  and  the  successful  launch  of  its  new  products.  The  Company  is  seeking  three  Senior  Managers  in  the  newly 
created  positions  of:  — 

★  GENERAL  MANAGER 
★  SALES/MARKETING  MANAGER 
★  EPOS  PROJECT  MANAGER 


Each  position  is  associated  with  a  highly  competitive  salary  package  commensurate  with  experience  and  there  is 
the  added  job  satisfaction  of  working  in  a  friendly,  privately-owned  Company  specialising  in  selling  computer 
systems  to  the  healthcare  and  other  industries  in  the  UK  and  overseas. 

THE  CANDIDATES 

The  successful  candidate  for  the  GENERAL  MANAGER  position  will  be  an  experienced  Senior  Manager,  aged 
between  33  and  45,  with  a  proven  track  record  and  a  strong  commercial  bias.  Previous  experience  in  the  UK 
healthcare  industry  is  essential  and  knowledge  of  the  pharmacy  market  would  be  advantageous. 

The  successful  candidates  for  the  SALES/MARKETING  MANAGER  and  the  EPOS  MANAGER  positions  will 
be  aged  28  to  40  with  successful  track  records  in  marketing  products  to  the  pharmacy  sector  of  the  healthcare 
industry.  Knowledge  of  computer  systems  would  be  an  additional  benefit. 

II  >ou  are  Interested  in  these  opportunities  in  a  Company  with  truly  exciting  growth  potential,  please 
contact  our  Recruitment  Consultant.  John  Davies,  at  Tridasat  the  address  below.  Initial  interviews  will  be 
held  at  the  end  of  November,  1 98f). 


Recruitment  Division 

55  High  Street,  Marlow,  Bucks  SL7  1BA 


MARLOW  (06284)  75671 
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TECHNICAL  &  TRAINING  MAN  AG 


Pierre  Fabre  Ltd,  the  UK  subsidiary  of  a  major  French 
pharmaceutical,  cosmetic  and  toiletry  company  whose 
brands  include  Elancyl,  Klorane  and  Elgydium,  has  major 
plans  for  expansion  in  the  U.K.  These  have  created  the 
need  for  the  new  position  of  Technical  &  Training  Manager. 

Reporting  to  the  Managing  Director,  you  will  work 
closely  with  the  marketing  and  sales  departments,  and 
with  the  Company's  international  laboratories  and  training 
department  in  France.  Major  responsibilities  will  include: 

jk  Product  training  for  the  sales  force,  consultants  and 
pharmacy  staff 

Jk  Liaison  with  the  Press,  including  product 
presentations 

Jk  Involvement  with  new  product  planning 

jk  Running  the  consumer  advisory  service 

4  Liaison  with  the  medical  profession  and  relevant 
authorities 

Suitable  candidates,  with  relevant  technical 
background  in  pharmacy  or  cosmetics,  will  ideally  have 
retail  or  training  experience  and  a  good  working 
knowledge  of  French. 

Currently  located  in  High  Wycombe,  a  move  within 
the  High  Wycombe/Oxford  area  is  planned  for  1990. 

Our  competitive  package  offered  for  this  important 
post  includes  company  car,  BUPA  and  pension  scheme. 

Please  write  with  full  CV  to: 

The  Managing  Director,  Pierre  Fabre  Ltd,  The  Old  Coach 
House,  Amersham  Hill,  High  Wycombe,  Bucks  HP13  6NQ 


ELANCYL 

Body  Care 


KLORANE 

Hair  Care  &  Toiletries 


ELGYDIUM 

Dental  Care 


Pierre  Fabre  Limited 

From  Health  to  Beauty 
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BUSINESS  WANTED 


:     C  \  -  1  S 


"Community  and  Hospital" 
Lorum  and  Permanent  Staff  required 
throughout  (lie  L'K 

•  EXCELLENT  RA  :  ' 

•  PR(  IMFT  WEEKLY  PAYMENTS 

•  FRIENDLY  PROFESSIONAL  SERVICE 


tment  Consultant  r.  inrM\/lL7P\ 
treet,  London  W1X1AH  tUKUIVItU 


■  dl-287  0880. 


DISTRIBUTORS 


ARGON  LABORATORIES  LIMITED 

SHIRLEY  CHOSE  FLORIDA  BRONZE  -  SEE  IT  IN 
Tk-SE  NO.  1  FILM  -  BEST  SUPPORTING  SUN 
RANGE.,  AFTER  6  YEARS  SUCCESSFUL  SELLING 
OF  HIS  EXCELLENT  RANGE  OF  PRODUCTS  (ONLY 
IN  HIS  OWN  SHOPS),  WE  ARE  NOW  LOOKING 
FOR  A  NATIONAL  DISTRIBUTOR. 

FOR  FURTHER  INFORMATION 

TEL:  0254-393506  or  FAX:  0254-871  716 


RECRUITMENT 
AILMENTS? 
USE 

CHEMIST  &  DR  UGGIST 

THE  RIGHT  MEDICINE 
THE  RIGHT  MEDIUM 


STEWART  TAYLOR 
ON 
0732-364422 
for  your  remedy! 


PHARMACIES 
WANTED 


A  client  of  Chantrey  Vellacott  is  keen  to  acqfjire  one 
or  more  independent  retail  pharmacy  outlets  in  the 
Birmingham  area. 

Will  interested  parties  please  contact  in  writing: 
Chantrey  Vellacott 
Chartered  Accountants 
Post  &  Mail  House 
Colmore  Circus 
Birmingham  B4  6  AT 
Reference:  RAMB/DAS 

Giving  details  of  location,  basic  property  and  trading 
information,  and  required  purchase  consideration.* 


CHANTREY 

1 

VELLACOTT 

BUSINESS  FOR  SALE 


FOR  SALE 

Well  established  and 
rapidly  expanding  Parallel 
Import  Company. 

Over  100  Product 
Licences. 

Extensive  Customer  List. 

Reply 
Box  C&D3349 


IRELAND  N/W 

PHARMACY 
FOR  SALE 


COUNTRY  TOWN,  CERTIFIED  TURNOVER  IN 
EXCESS  OF  £150,000  GMS  STOCK  ORDERS. 
LOCK  UP  WITH  SUPERB  EXTENSION  FACILITIES. 
REPLIES  TO  BOX  C&D  3348 
OR  TELEPHONE  DUBLIN  (0001)  383937  (PM) 
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PRODUCTS  &  SERtftCl 


OR Al ABEL  PL 

The  Ultimate  in  pharmacy  systems... 

*  Versatile,  uncomplicated  labelling. 

*  Quickly  updated  patient  records. 

*  Full  BNF  warnings.  *  Latin  dosages. 

*  Unique  "owings  book"  facility . 

*  Complete  systems  or  software  only . 

For  leaflets  or  a  demonstration,  phone  or  write 


Computer  Systems  Limited 


Village  Workshops,  Prestwich,  Manchester,  M25  8WB 
Tel:  061  773  7909 


LABELLING  SYSTEMS 


Simply  the  best 


PMR  LABELLING  SYSTEMS 

A  FULL  RANGE  OF  P  C  BASED  L  ABELLING  SYSTEMS 
■  Faster    ■  Easier  to  use    ■  Full  Drug  interaction 
■  Full  BNF  Warning    ■  Direct  order  entry 

FREE  VIDEO  CASSETTE  AVAILABLE 


sa 


mp\eP 


Contact  David  Coleman  or 
Mike  Sprince  MR  Phann  S 
lor  a  demonstration  or  trial 
PARK  SYSTEMS  LTD 
6  Vulcan  Street 
Liverpool  13  7BG 


051-298  2233 


THE  ONLY  NPA  RECOMMENDED  COMPUTER  LABEL  SYSTEM 


SHADOW  LABELLING  /<&"A 

SHADOW  PLUS  /199Q5^ 

PATIENT  RECORDS  /299^2 

PATIENT  RECORDS  PLUS  /3999j^ 

SHADOW  CONTROL  DOSAGE  A 

r    tor  your  nursing  home  business! 

SHADOW  HOSPITAL  /ito^ 

r 

COMPLETE  PATIENT  RECORDS  SYSTEM  Xl,39595 

Gl     tr^T%Af           ?7  Waterloo  Place                      hardware  b  software^ 
m  %  \  J             Leamington  Spa 

i  >{  Image  Mj<  ro  Systems  1  id  ^^^u^BkBSb^^^^ 

"/  had  m  idea  ONE  computer  could  do  BOTH  PMR  and  EPoS" 

Our  professional  PMR  and  EPoS  systems 
may  be  run  on  separate  computers  or.  for 
maximum  cost  effectiveness,on  one  computer 
FOR  FULL  DETAILS  CONTACT  US  ON... 

r    '-t  t-n  n  (042-128)3222 

^SMIiIIIIIIIIII       14a  High  Street,Lyndhurst, 


5  "0  3188  5"0  09  5  1  1 


Hants.S043  7BD 


FRESH  START 
COSMETICS 

164  CHEETHAM  HILL  ROAD,  MANCHESTER  M8  8LQ 
TEL:  061-834  1387 
FAX:  061-832  0891 

FOR  A  LARGE  RANGE  OF  FRENCH 
A  ND  ENGLISH  ERA  GRA  NCES  A  ND 
ACCESSORIES. 


SH0PFITTINGS 


CREATIVE  DESIGNS  AND 
QUALITY  FITTINGS  WITH 
INEXPENSIVE    PRICES  AND 


LEASING 


0 


10/89 


John  Rirfiardion 
Computet!  Lid 


In  Pharmacy  Labelling 


BK       In  Auto-Order  Stock  Control 

m 

**  In  Customer  Service 

In  Systems  Development 

Full  patient  records 

with  drug  interactions 

FREEPOST,  Preston  PR5  6BR  Telephone:  (0772)  323763 


and  *De4i$Kt, 


Webb  Shopf  itters 


offer  the  following  services 
Shelving,  Display  Fittings,  Made  to  Measure  Counters  and  Showcases,  Card  Units. 
Suspended  Ceilings,  Floors,  Fronts,  Shutters.  All  types  of  Signs,  Decorative  and 
Modernisation  Works.  The  Complete  Shopfitting  Service. 
For  a  fast  reliable  competitive  job  telephone 
PAUL  WEBB  ON  HIGH  WYCOMBE  0494-716516 
n  HOUR  fiKSWER  SERVICE 
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the  specialists  in  pharmacy 
shopfitting  design  and  construction 

8  Commerce  Way,  Leighton  Buzzard,  Bedfordshire 
Telephone:  (0525)  381356  Fax:  (0525)  382761 


marsoec 

\       HOPFITTING  LTD 

A  complete  shopfitting  and  design 
service,  at  competitive  prices  for  the 
pharmacist 


Southern  Office: 

Marspec  Corner, 
Grace  Road, 
Marsh  Barton, 
Exeter,  Devon 

Tel:  0392  216606 


Northern  Office: 

4  Prestwood  Court, 
Leacroft  Road, 
Risley,  Warrington, 
Cheshire 

Tel:  0925  827292 


STOCK  FOR  SALE 


FOR 
PRICE  LIS 

QUOTES 
GENERAL  ADVICE 

PLEASE  CONTACT 
MERVYN  GREEN  MPS 

EURIMPHARM 

UNIT  A6.  83  COPERS  COPE  ROAD 

BECKENHAM,  KENT  BR3  1  NR 
TEL:  Ol  658  2255.  TELEX:  263832 
FAX:  Q1-658  868O   


NOVEMBER  OFFERS 


URIMPHARM  LTD 


NORAST  LIMITED 

Pharmaceutical  Distributors 

50,  Friars  Stile  Road,  Richmond, 
Surrey  TW10  6NQ 
01-948  0431 


C0-PR0XAM0L  OVAL 

100 

0.65 

ERYTHROMYCIN  250mg 

500 

13.99 

ERYTHROMYCIN  500mg 

100 

6.90 

IBUPROFEN400mg 

250 

2.69 

CO-DYDRAMOL 

500 

4.16 

DIHYDROCODEINE  30mg 

500 

7.50 

DIPYRIDAMOL  lOOmg 

100 

4.30 

PLUS  FURTHER  REDUCTIONS 


Subject  to  availability 


/^SPECIAL  OFFERS  N 

'     D.M.  WHOLESALE  SUPPLIES  LTD 


Unit  B,  277  Abbeydale  Road, 

off  North  Circular  Road, 
WEMBLEY.  Middx  HA0  1WQ 
Tel:  01  991  2522 


Opening  Hours: 
Mon-Fri  10am-8pm 
Sat-Sun  10am-4pm 
Till  Christmas 


KODAK  FILMS 

Discount 

REDOXON  EFFERVERSCENT  Discount 

Gold  100  135/24 

25% 

All  flavours  1x10 

5  99 

Gold  100  135/36 

Gold  200  1 10  24 

Off  Trade 

VICKS  THROAT  LOZENGES 

30% 

Gold  200  1  35/24 

Prices 

Lemon  &  Menthol 

Off  Trade 

Gold  200  135  36 

20% 

VICKS 

Gold  400  1  35/24 

Gold  400  1  35/36 

Vaoorub 

15% 

*  Price  increase  December 

89 

Inhaler 

Off 

Sinex  Spray 

Trade 

COLOURCARE  FILMS 

MAC  EXTRA  LOZENGES 

1 10/24  x  10 

7  50 

Original  &  Honey  Lemon 

30% 

135/24*  10 

7  50 

Off  Trade 

POLAROID  FILMS 

SUPER  25 

600  Single 

5  50 

Cigarette  Minifilter  1x36 

15  00 

SX  70  Single   15%  Off 

5  50 

Image  Single  Trade 

5  50 

VASELINE 

*  Price  increase  December 

89 

Intensive  Care  Regular  200rr 

1      8  99 

Petroleum  Jelly  No.  1 

4.50 

FLASHES^ 

Magicubes  1  x20 

17  00 

PONDS 

Flashcubes  1  x5 

4  50 

3  Variants  100ml  1x12 

13  20 

Flipflash  10's  1x12 

15  00 

HARMONY  HAIRSPRAY 

Flashbar  Twinpack 

2  00 

200ml  -  25ml  EXTRA  1x12 
TIMOTEI  SHAMPOO 

7  92 

600  Flashbar 

1  50 

DURACELL  BATTERIES 

300ml  1x12 

7  80 

MN1300  1x10 

13  00 

MN1400  1x10 

12  00 

STUDIO  LINE 

MN150O  1x20 

22  00 

Design  Gel  1x12  30% 

10  80 

MN1604  1x10 

13  00 

Wet  Look  Gel  1x12  Off 

10  80 

MN2400  1x10 

13  00 

Fixing  Gel  1x12  Trade 

10  80 

Plus  a  wide  range  of  branded  perfumes 
Gift  sets  —  Toiletries  and  Sundries  Available 
All  Offers  are  subject  to  availability 
rices  are  subject  to  change  without  prior  notice 
*  E.&O.E. 
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STOCK  FOR  SALE 


Europkarm 

LADYSAVE  HOUSE 
DECOY  ROAD,  WORTHING 
WEST  SUSSEX  BN14  8ND 
TEL:  WORTHING  (0903)  213303 
FAX:  (0903)  203255 


EUROPHARM  FRAGRANCES 

CHRISTMAS  BONANZA 


Tl  SCAM  50ml  EDT 
£11.18 


CABOCHARD  30ml  EDT SPRAY 
£2.95 


L  AIR  (lu  TEMP  48ml  EDP 
£7.95 


XKRYIS  50ml  aftershave 


BEAUTIFUL  15ml  EDP  SPRAY 
£14.95 


PACO  RABAIVE  60ml  EDT 
£8.23 


ESTEE  65ml  EDP  SPRAY 
£15.60 


ARPEGE  30ml  EDT  SPRAY 
£3.65 


ARAMIS  60ml  EDC  SPRAY 
£13.95 

LACOSTE  50ml  aftershave 
£5.95 


GIFT  W  RAP  -  METALLIC 

lOVfepper  sheet 

GIFT  WRAP  -  JIMBO  ROLLS 

60p  each 


CALL  OUR  FREEPHONE  LINES  FOR  ALL  OF  OUR  LATEST 

OFFERS 

0800-262149  0800-525381  0800-590102 

NORTHERN  SOUTHERN  NORTH  EASTERN 

ALL  ORDERS  UNDER  £100.00  ARE  SUBJECT  TO  A  £3  CARRIAGE 
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T  PEOPLE 


Lederle  Laboratories  Pharmacy  Scholarship  Award  being  presented  by 
Professor D  'Arcy  to  Ian  Sharkey,  the  1989  winner,  with  Paul  Rayner 
of  Lederle  Laboratories 

Pharmacist  wins  award 


Principal  pharmacist  Ian  Sharkey 
of  the  Paediatric  Services 
Department  of  the  Royal  Victoria 
Infirmary,  Newcastle,  is  the 
winner  of  the  inaugural  Lederle 
Pharmacy  Scholarship  Award 
worth  £1,000. 

Entrants  were  asked  to  write 
an  essay  outlining  the  way  in 
which  the  Award  could  further 
their  research  into  cytotoxic 


drugs.  Ian's  essay  discussed  his 
work  on  uririary  adenosine 
deaminase  as  a  marker  of  renal 
tubular  toxicity  in  children 
receiving  cytotoxic  drug  therapy. 

The  Award  will  allow  a  visit  to 
St  Jude's  Children's  Research 
Hospital,  Tennesse,  USA  to 
discuss  new  developments  and 
techniques  in  the  treatment  of 
paediatric  cancers. 


Cox 's  '  'Back  to  Brighton ' '  150th  anniversary  competition  ended  with 
the  five  winners  spending  a  night  in  Brighton.  Seen  here  are  four  of  the 
winners  and  their  spouses  with  Cox's  managing  director ,  David  Green 
(front  right)  and  his  wife  Sylvia  (far  left),  outside  the  Grand  Hotel. 
Pictured  here  are:  Pharmacist  Sandy  Morris  (Colchester),  buyer  Keith 
Benson  (Bristol)  and  Mrs  Benson ,  pharmacist  Neil  Youd  with  his  wife 
Margaret  (Newcastle,  Staffordshire),  Mrs  Morris  and  pharmacist 
Alan  Haydon  (Exeter)  with  his  wife.  The  fifth  winner,  Mrs  Jo  Anne 
Butler  (Morecambe)  took  advantage  of  her  prize  on  another  weekend 


New  NPA  courses  in  1990 


The  National  Pharmaceutical 
Association's  Medicines  Counter 
Assistants  training  programmes 
are  in  planning  for  over  30  sites  up 
and  down  the  country  early  next 
year. 

The  courses,  which  run  on  six 
weekly  afternoon  or  evening 
sessions,  were  launched  in  June, 
but  the  NPA  says  the  logistics  of 
matching  up  those  prepared  to 
organise  locally,  with  assistants 
prepared  to  attend  and  pharmacist 
tutors  prepared  to  teach  has 
delayed  the  setting  up  of  a  full- 
scale  programme. 

The  following  is  a  list  of 
courses  were  venues  highlighted. 
The  first  half  of  the  list  includes 
courses  for  which  start  dates  are 
arranged.  The  second  half  are 
courses  in  planning  with  no  start 
date.  Organisers  are  given  with 
telephone  numbers. 
Bristol,  from  January  2,  Mr  A.J. 
Rutherford,  Tel:  0272  741348 
Derby,  from  January  3,  Mr  M  Brennan, 
Tel:  0332  763331 

Basingstoke,  from  January  9,  Mrs 
Bonfield,  Tel:  0256  54141 
Scunthorpe,  from  January  15,  Mrs 
Keyworth  Tel:  0724  281111  ext  285 
Taunton,  from  January  16,  Mr  Janes, 
Tel:  0823  283956 

Stevenage,  from  January  19,  Dr  R. 
Gomm,  Tel:  0438  312822 


^7 ,. 


Intercare 's  ' '  Win  a  Mountain 
Bike"  competition  at  Chemex 
was  won  by  Mrs  Jackie 
Kermode,  pharmacist  at 
Fiveways  Pharmacy, 
Bournemouth  who  is  pictured 
receiving  the  bike  from  Steve 
Clegg,  senior  product  manager, 
Intercare,  at  the  pharmacy 


Swansea,  from  January  22,  Mr  D. 
Beynon,  Tel:  0792  405747 
Oxford,  from  February  1,  Mrs  K.  Yorke 
Tel:  0235  21585 

Norwich,  from  February  6,  Mrs  Ganley 
Tel:  0603  810149 

Kingstonupon-Hull,  from  February  6,  Mrs 

Dobbs  Tel:  0482  25281 

Carshalton,  from  February  13,  Mrs  M. 

Robbins  Tel:  01-770  6833 

Doncaster,  from  February  20,  Mr  R. 

Skidmore  Tel:  0302  340794 

Billingham,  from  February  21,  Mrs  A. 

Smith  Tel:  0642  552101 

Cardiff,  from  February  27,  Mrs  E. 

James  Tel:  0222  784226 

Derby  and  Nottingham,  Mrs  V.  Kingsbury 

Tel:  0602  813229 

Solihull,  Mrs  Byworth  Tel:  0564  777813 
Wittering,  Mr  G.R.  Curry  Tel:  0751 
76329 

Whitstable,  R.  Draper  Tel:  0227263046 
Portsmouth,  Mrs  P.  Fray  Tel:  0705 
379451 

Highworth,  Wilts,  Eric  Grubb  Tel:  0793 
762220 

Harpenden,  Mr  I.  Hughes  Tel:  05827 
60624 

Benfleet,  Mr  M.  James  Tel:  0702 
559901 

Frome,  Dr  B.  Jaques  Tel:  0373  51346 
Aylesbury,  Mr  K.  Jenkins  Tel:  0296 
623555 

Colwyn  Bay,  Mrs  W.  Coole  Tel:  0492 
46666 

Bromsgrove,  Mr  A.  Eccleston  Tel:  0527 
79500 

Minchinhampton,  Mr  S.  Smith  Tel:  0453 
882146 

Thurrock,  Mrs  J.  James  Tel:  0375 
391199  ext  616 


APPOINTMENTS 


Fuji  Photo  Film  (UK)  Ltd  have  appointed 
Peter  Holloway  as  marketing 
manager  and  Roy  Sealey  as 
national  sales  manager,  to  its  film 
and  camera  division. 
Hanimex  UK  Ltd  have  appointed  Mike 
Lane  as  managing  director  as  from 
January  1 ,  1990  when  his  current 
duties  as  divisional  manager  for 
Fujimex  Consumer  Products 
cease.  Graham  Fenton rejoins  the 
company  as  national  sales 
manager,  consumer  products. 
Vivitar  UK  Ltd  have  appointed  Tony 
Limerick  as  area  manager  for 
London  and  the  South  East. 
Steriseal  have  appointed  Alison 
Scott  wound  management  product 
manager  for  woundcare  and 
needle  manufacture. 


Typesetting  and  graphics  by  Magset  Ltd,  Sidcup,  Kent.  Printed  by  Riverside  Press  Ltd,  Whitstable,  Kent.  Published  by  Benn  Publications  Ltd,  Sovereign  Way,  Tonbndge,  Kent  TN9  1RW. 
Registered  at  the  Post  Office  as  a  Newspaper  25/23/8s  Contents  ©  Benn  Publications  Ltd  1989.  All  rights  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system  or  transmitted  in,  any 
form  or  by  any  means,  electronic,  mechanical,  photocopying,  recording  or  otherwise  without  the  pnor  permission  of  Benn  Publications.  Benn  Publications  Ltd  may  pass  suitable  reader  addresses  to  other  relevant 
suppliers  If  you  do  not  wish  to  receive  sales  information  from  other  companies,  please  write  to  Fraser  Murdoch.  Benn  Publications  Limited,  Sovereign  Way,  Tonbndge,  Kent  TN9  1 RW. 
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Manufacturing  &  Distributing  Services > 


^  PARACETAMOL  TABLETS^ 

IN  BULK,  BLISTER  PACKS,  BOTTLES  OR  STRIP 
CONSUL T 

THE  WALL1S  LABORATORY  LTD 

1 1  CAMFORD  WAY,  SUNDON  PARK 
LUTON  LU3  3AN 
Tel  0582  584884 
Telex  825335  WALLAB  G 


EUROPE'S  LEADING  MANUFACTURER  OF 
PARACETAMOL  TABLETS  BP 


THE  TRIANGLE  TRUST 

The  Triangle  Trust  1949  fund  is  an  independent  charitable 
trust  administered  by  a  Board  of  Trustees.  Its  primary  aim 
is  the  relief  of  hardship  or  distress  in  the  case  of  people  and 
their  dependents  employed  or  formerly  employed  in  the 
pharmaceutical  industry  in  Great  Britain.  Such  relief  may 
include  assistance  with  educational  expenses. 
The  Trustees  will  also  consider  on  their  merits  any  applica- 
atrons  for  assistance  beyond  the  scope  of  an  employer's 
responsibilities,  conce  ning  education  or  training  at 
recognised  centres  of  study  for  general  or  special  subjects. 
For  additional  information, 
or  to  apply  for  assistance,  write  to:- 

The  Secretary  Dept  CD 
THE  TRIANGLE  TRUST  1949  FUND 
Clarges  House.  6-12  Clarges  Street 
London  W1Y  SDH 


Shopfitting  styles 
for  modern  selling 


APEILS-UMDASCH- 

—  A  unique  approach  to 
shopfitting. 

*  Individual  styling 

*  Attractive  designs 

*  System  based 

*  Unsurpassed  quality 

*  Competitive  prices 

*  Limitless  choice  of 
finishes  to  suit  all 

Dispensary  fittings  for  the 
professional 

*  Incredible  space  saving 
+  Easy  access  and  vision 

*  Extensive  capacity 

*  Stock  control  Feature 

*  No  jamming,  No  fall  out 


FAMA 


tastes 


a 


APEiLS 


Apeils  Systems  Limited, 
Unit  F,  Dalroad  Industrial  Estate, 
Dallow Road,  Luton,  Beds LU1  ISP 
Telephone:  Luton  105821  456633 


Umdasch 


FAMA 


m  24HOUBSI 


CONTACT  LENS  SOLUTIONS 

single  ^^onthW 


in 


Ava,lab'eupdatedP"ce 


"s,(bE;citing^uS 


offe^ 


MID-OPTIC  LTD.,  FREEPOST,  DERBY  DE2  8 Bp 
PHONE:  (0332)  360464  . 


modifasr" 

the  professional  diet 

Meets  all  the  C.O.M.A.  working  party  minimum 
recommendations  for  a  safe  low  calorie  diet  for 
women  —  50  grams  Protein,  445  Calories  per  day* 

modifasr  is  NOT  available 
from  Health  Food  Shops. 

modifasr  is  NOT  available 
from  "Home  Counsellors". 

To  encourage  your  customer  to  lose  weight  whilst 
you  gain  prestige,  recommend  I  modifasr 

fKENT  Letraset  Site  Wotton  Road,  Ashford,  Kent  TN23  2LL 
"""" Telephone:  (0233)  41802  Fax  No:  (0233)  46899 

'Average  value.  Flavours  vary   —  full  details  on  every  pack 


^PETASAFE 


Wipes  and 
Disinfectants 

Ear,  Eye,  Cage  and  General  Wipes 
Supersafe  Disinfectant. 

The  perfect  item  for 
over  the  counter*  accessory  sales 

Interpet  Ltd  Dorking  Surrey  0306  88I033 


Pet 
Wipes 


Products  that  work... 

for  you  and  your  customers 


CHARCOAL  COMPOUND  TABLETS 

For  the  treatment  ot  indigestion, 
flatulence,  dyspepsia,  hyperacidity 
Available  in  packs  ol  50 
and  250  tablets 


ORAL  PROCAINE 
CAPSULES 

Available  in  boxes 
ol30and  150 

These  products  are  available  trom  yr 
local  wholesaler  and  promoted  direc 
lo  your  customers 
'Trade  Mark 


TORBETOL* 


ACNE  LOTION 

A  non-keratolytic  bacterial  lotion  lor 
spots,  pimples  and  Acne  Promotes 
rapid  healing  by  destroying  pimple- 
producing  bacteria,  so  reducing 
intlamation  and  clearing  blocked 
pores  Now  available  in  new  50ml 
pack  lor  over  the  counter  sale 


T0RBET  LABORATORIES  LTD. 

Maidstone  Kent  ME15  900  Tel  0860  319350 
A  British  owned  company 


I  I 
I  m 


BALANCED  INGREDIENTS 

THE  pPure  ANSWER  TO  BODY  CARE  AND  HAIR  CARE 
 (^simple  


oPurex 

pPure 

-x^simp 

body  cleansing 

moisturising 

gel 

body  lotion 

simple 

gentle 
bo<iy  scrub 


Pure 

imp! 


gentle  cleansing 
shampoo 


gentle  hair 
conditioner 


pPure 

^^simple 

deeP  moisturising 
conditioner 


Balanced  ingredients  are  key  to  the  phenomenal  success  of  the  Pure  &  Simple 
skin  care  range.  Now  Pure  &  Simple  bring  this  recipe  for  success  to  hair  care 

and  body  care:  a  careful  balance  of  the  ingredients  your  customers  need. 
With  3V2  million  national  T.V.  support,  your  customers  can't  miss  the  news. 

Be  sure  you  stock  enough. 

THE  pPUTe    ANSWER  TO  SUCCESS  IN  YOUR  PHARMACY. 

— (SO 


s  1  m  p  I  e 


*TR ADE  MAI 


Effervescent 

The  First  Vitamin  B  Group 
.  in  an  effervescent  form  , 


Effervesce! 


•  Formulation  superior  to  all  major 
brands 

•  The  only  brand  with  all  the  vitamins 
associated  with  the  relief  of  stress 

B  vitamins  ■  Vitamin  C. 
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Training  matters 


If  you  inquired  about  the  National  Pharmaceutical 
Association's  Medicines  Counter  Assistants  Training 
Courses  and  were  wondering  what  had  happened  to  them 
you  are  not  alone .  The  NP A  says  that  over  4 , 500  of  you 
asked  for  information,  but  that  level  of  enthusiasm  has 
sadly  not  been  matched  by  your  bosses,  the  pharmacists. 

In  a  few  days  time ,  one  of  the  first  sets  of  six  evening 
sessions  will  start  in  Manchester,  but,  having  sown  the 
seeds ,  the  NPA  has  yet  to  reap  the  crop  of  courses  it  was 
hoping  would  be  organised  when  it  launched  the  scheme 
back  in  July. 

The  course  itself  deals  in  depth  with  everyday 
subjects  like  coughs  and  colds,  indigestion  and  heartburn, 
and  constipation  and  diarrhoea.  It  is  designed  to  teach 
assistants  to  respond  to  customers  by  asking  the  right 


questions,  recommending  the  right  medicines  and 
knowing  when  to  call  on  the  pharmacist's  expertise. 
Assistants  who  attended  the  pilot  courses  had  nothing  but 
praise  for  the  content  of  the  evenings,  which,  they  said, 
had  made  training  an  enjoyable  experience. 

At  Over  the  Counter  we  agree  with  the  NPA  that  well- 
trained  staff  can  do  nothing  but  good  for  the  image  of 
pharmacy,  and  we  will  continue  to  do  our  bit  with 
informative  articles  each  month.  As  the  NPA  approaches 
pharmacists  again  about  its  new  course,  it  may  just  be  the 
time  to  nudge  your  boss  in  the  right  direction  again.  If  you 
are  keen  enough  to  give  up  six  evenings  to  improve  your 
skills,  he  or  she  ought  to  be  able  to  come  up  with  the  £90 
course  fee  to  improve  their  business  and  your  job 
satisfaction. 
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BEAUTY  BASICS 


Read  on  if  you  want  to  know  how  to  show  your  customers  ways  to  scrunch, 
shape,  rattle  and  roll  their  hair,  using  a  range  of  accessories  to  create 
stunning  party  effects  this  Christmas 


After  years  of  loose,  unfinished  hairstyling, 
sleek  looks  are  suddenly  big  business  again. 
You  will  see  in  magazines,  or  on  television, 
that  the  popularity  of  waxes  and  mousses  has 
brought  in  sharper  and  more  modern  lines  — 
or  what  the  fashion  industry  moguls  like  to  call 
properly  dressed  hair. 

It  is  easy  to  experiment  with  these 
different  techniques  at  home,  either  to  liven  up 
a  tried  and  trusted  style,  or  to  create  a 


completely  different  look  for  a  special 
occasion .  Let '  s  look  at  some  of  the  options . . . 


Finger  drying 


Short  styles  can  often  fall  flat  after  they  have 
dried.  Hair  can  be  given  extra  bounce  by  lifting 
and  drying  carefully  with  the  fingers. 
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•  First  towel  the  hair  carefully  so  that  it  is  just 
damp.  If  the  customer  tries  to  finger  dry  when 
the  hair  is  wet,  it  will  take  a  very  long  time,  and 
excess  handling  of  the  hair  can  make  it  very 
greasy. 

•  Work  the  hair  in  the  direction  that  it  is  to  go, 
using  one  hand  after  another.  Be  careful  to 
work  upwards  to  get  a  short  and  layered 
effect,  off  the  face. 

•  When  the  middle  and  the  end  of  the  hair  are 
reached,  turn  the  hands  over  to  achieve  a 
slightly  curled  effect  at  the  ends. 


Blow  drying 


Blow  drying  is  an  ideal  way  to  put  volume  into 
the  roots  of  the  hair,  and  is  especially  effective 
with  blunt-cut  styles.  You  can  find  a  range  of 
blow  dryers  in  the  shops  these  days,  with  a 
number  of  attachments.  Some  have  several 


blower  speeds  and  different  temperature 
settings,  and  others  have  an  integral  circular 
brush  which  can  make  the  whole  process 
much  easier. 

•  Again,  start  with  hair  at  the  damp-dry 
stage,  after  it  has  been  combed  until  it  is 
smooth  and  tangle-free.  Finger  dry  the  hair  if 
it  is  a  short  and  ragged  style,  but  let  hair  dry 
naturally  if  it  is  permed. 

•  For  blow  drying,  a  hair  dryer  should  be  light 
and  not  too  cumbersome.  It  should  also  have 
900w  or  more  power,  which  is  best  for  random 
blow  drying.  Keep  the  dryer  at  least  six  inches 
away  from  the  hair  to  avoid  overheating. 

•  The  aim  is  to  lift  the  hair  to  give  it  increased 
volume.  Take  either  a  full  or  half  radial  styling 
brush,  and  pull  out  the  hair,  stretching  it 
section  by  section  while  drying  with  the  dryer. 

•  Keep  hair  not  being  worked  on  out  of  the 
way  with  pins  or  clips.  It  is  generally  best  to 
start  with  a  hot  setting,  gradually  switching  to 
cold  as  each  section  gets  drier. 


•  Keep  the  stream  of  hot  air  from  the  dryer 
running  from  the  root  to  the  end  of  the  hair, 
lifting  it  in  the  process.  Start  v/ith  underneath 
sections  of  your  hair  and  then  move  onto  the 
sides,  bringing  in  other  sections  as  you  dry  the 
front,  and  the  fringe  last  of  all. 

•  Brush  from  above  for  flicked-up  curls,  and 
underneath  to  curl  the  hair  in. 

•  Another  method  is  to  pull  the  hair  over  the 
head  in  the  opposite  direction  to  the  way  in 
which  it  will  finally  fall;  this  will  create  a  really 
full  look. 


Rollers 


Rollers  come  in  a  variety  of  shapes  and  sizes 
—  use  them  to  shape  the  hair  when  it  is  either 
wet  or  dry. 

•  Use  lightweight  plastic  rollers,  heated 
rollers  or  sponge  rollers  if  planning  to  set  your 
hair  when  it  is  dry. 

•  For  wider,  looser  curls  use  rollers,  that  are 
3.5cm  or  more  in  diameter.  Smaller,  tighter 
curls  can  be  achieved  with  smaller  rollers. 

•  Twist  each  section  of  the  hair,  then  wrap  it 
around  the  roller,  if  waves  are  preferred  to 
curls.  Then  the  hair  unwraps  in  a  spiral. 

•  Make  sure  that  each  section  is  no  wider 
than  the  diameter  of  the  roller,  and  that  it  is 
combed  through  carefully  and  parted  neatly. 

•  Make  sure  the  hair  is  lying  smoothly 
against  the  roller  before  it  is  rolled  up.  Any 
snags  or  tangles  here  could  result  in  an  uneven 
hairline,  so  try  to  avoid  this  by  wrapping  a 
small  piece  of  tissue  paper  around  the  roller 
before  placing  it  in  your  hair. 

•  Make  sure  that  rollers  are  fastened 
securely  with  pins,  so  that  they  will  not  sag  as 
the  hair  dries.  Try  clipping  each  roller  to  the 
one  below,  and  add  a  little  hair  spray  for  extra 
body. 

•  For  wet  setting  hair,  dry  off  excess 
moisture  before  putting  in  rollers. 

•  Make  sure  that  the  hair  is  completely  dry 
before  removing  your  rollers  or  the  result  will 
be  frizzy  and  hard  to  manage. 

•  Heated  rollers  are  often  temperature 
controlled,  but  frequent  use  can  damage  the 
hair  and  make  it  dry  and  difficult.  Always  heat 
them  for  a  specified  time ,  then  leave  them  on 
until  the  roller  is  cool,  otherwise  the  curl  will 
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be  likely  to  drop  out  almost  immediately. 
®  Bendable  foam  strips  have  become  very 
popular  in  recent  years  as  an  alternative  to 
rollers.  The  hair  is  curled  around  the  long 
plastic  "chopstick"  when  it  is  still  damp,  and 
curled  round.  Then  the  ends  of  the  stick  are 
twisted  together  to  hold  the  hair  in  place. 
Foam  strips  are  soft  to  sleep  in,  and  are  very 
effective  on  long  hair  as  they  are  a  kind  of 
plastic  version  of  Victorian  "rags".  They  also 
come  in  bright  colours  and  are  very  popular 
with  young  people. 

Pin  curls 

Pin  curls  are  useful  to  curl  wisps  of  hair  too 
short  to  be  set  by  rollers,  so  as  to  make  wispy 
tendrills  all  round  the  face,  and  to  add  body  to 
a  set  of  rollers  when  a  single  row  is  placed 
behind  the  ears  and  at  the  nape  of  the  neck. 

•  Pin  curls  are  very  long  lasting  when  they 
are  wet.  To  make  a  pin  curl,  take  a  section  of 
the  hair  in  the  centre  of  the  strand  and  wind  the 
hair  around  the  finger.  Then  slide  the  coiled 
curl  off  the  finger,  and  turn  in  towards  the 
scalp,  fastened  with  a  pin  curl  clip.  Also  try 
putting  a  tiny  piece  of  cottonwool  on  the  end 
of  each  hair  to  keep  it  smooth  before  pin 
curling.  The  art  of  good  pin  curling  is  to  take 
the  time  to  catch  every  stray  hair  and  wind  it 
in  before  securing  with  the  pin  curl. 

Curling  tongs 

Curling  tongs  can  be  used  for  any  length  of  hair 
and  can  be  found  in  a  variety  of  models,  some 
battery  or  gas  cylinder  powered,  so  that  you 
can  refresh  your  style  anywhere! 

•  Curling  tongs  are  used  for  most  hair  styling 
effects  —  to  curl,  straighten  or  to  add  waves . 
They  are  especially  useful  on  greasy  hair 
which  drops  between  washes,  and  they  can 
also  be  used  to  add  more  movement  and  body 
to  the  hair  immediately  after  blow  drying. 
Some  curling  tongs  have  a  spiked  surface  that 
can  get  caught  up  in  the  hair,  so  beware!  Also 
prolonged  or  daily  use  of  hot  brushes  or  tongs 
to  the  hair  can  have  an  extremely  drying 
effect. 

•  Part  the  hair  into  sections  5cm  in  diameter, 
and  work  on  one  section  at  a  time. 

•  For  added  volume,  wind  the  hair  towards 
the  scalp,  section  by  section,  and  leave  in  rolls 
all  over  the  head  until  the  hair  has  cooled 
down.  If  you  brush  the  hair  out  before  it  has 
had  a  chance  to  settle  it  could  well  come  out 
looking  frizzy  and  full  of  "static"  instead  of 
shiny  and  lovely. 

•  To  wave  the  hair,  place  the  tongs  near  the 
end  of  each  section.  Then  unwind,  and  leave 
in  a  ringlet  to  cool.  Be  careful  to  go  right  down 
to  the  ends  of  the  hair  or  there  will  be  an  ugly 
imprint  from  the  tongs  halfway  down  the  hair, 
making  it  clear  that  the  curls  are  anything  but 
natural! 

Setting  a  trend 

To  help  achieve  a  look,  you  can  use: 
Mousse:  Applied  to  towel  dried  hair,  then 
worked  through.  Use  a  small  blob  at  first,  then 
add  more  later  if  needed .  Some  mousses  have 
a  temporary  colourant  just  for  a  special 
occasion,  and  which  will  wash  out  within 
several  shampoos. 

Gels:  gels  are  quite  stiff,  and  are  used  on  towel 
dried  hair  to  give  it  body  and  shine. 
Setting  lotions:  Help  to  keep  the  hair  in  place 
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once  it  is  dry  and  are  applied  to  clean,  dry  hair. 
They  give  fine  hair  more  body,  and  come  in 
different  strengths  for  different  types  of  style. 
Hairspray:  Always  use  a  softer,  rather  than  a 
harsher  hold  hairspray.  There  is  also  a  great 
tendency  to  over  spray  the  hair,  so  be  sparing: 
AJso,  brush  the  hairspray  out  of  the  hair  every 
night,  otherwise  it  can  cause  dryness  and 
damage. 


Hair  accessories 


Big,  bold  bows,  silk  knots  at  the  nape  of  the 
neck,  coloured  clips  in  various  shapes  and 
sizes,  brightly  coloured  ribbons.  These  are 
just  a  few  of  the  ways  that  you  can  brighten  up 
your  looks  with  a  huge  range  of  accessories 
now  on  offer. 

•  Plait  the  hair  and  decorate  with  a  brightly 
coloured  ribbon,  to  match  clothes. 

Over  the  Counter 


•  Curl  the  hair  into  a  chignon,  tying  with  aj 
band  at  the  nape  of  the  neck  and  decorating 
with  a  velvet  bow  for  evening. 

•  Pull  your  hair  back  with  brightly  —  coloured)) 
combs  for  a  smart  daytime  look. 

•  Choose  accessories  that  blend  in  with 
clothes  but  stand  out  from  hair.  Dark 
accessories  will  obviously  not  work  as  well  for 
dark-haired  women. 

•  Use  hair  accessories  to  sweep  hair  off  the:: 
face  for  a  sophisticated  daytime  look,  or  with 
glittery  touches,  beads,  feathers  or  stones  for 
evening  wear.  They  can  be  used  to  hold  back; 
a  style  that  is  "growing  out' ' ,  to  decorate  ani 
otherwise  plain  bob  or  to  hold  back  fringes. 

So  now  there  is  no  excuse  for  you  not  I 
being  able  to  advise  customers  on  changes. I 
How  to  sweep  hair  up  for  evening  or  keep  ittf 
full  and  straight  for  day.  Whatever  method  of  !> 
hairstyling  is  chosen  your  customer's  hair  will 
look  better  for  it,  and  feel  perfectly  groomed1:; 
all  day  long. 
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Bob  Champi 


will  be  a  carrot 


your  customers 


What  better  way  to  make  sales  of  VitaBrit  jump, 
than  to  use  former  top  jockey  Bob  Champion  to 
help  promote  it? 

And  because  Bob  actually  takes  VitaBrit  every 
day,  he  is  an  ideal  personality  to  feature  in  our  new 
heavyweight  advertising  and  PR  campaign  which 
will  run  through  to  next  Spring  in  leading  women's 
magazines. 

Like  most  people,  Bob  associated  Beta  Carotene 
with  carrots.  In  fact,  you  can  get  it  from  eating  most 
fruit  and  vegetables,  but  to  get  as  much  as  in  a 
capsule  of  VitaBrit  you'd  have  to  eat  rather  a  lot  of 
them.  Just  one  small  capsule  of  VitaBrit  contains 
15mg  of  Beta  Carotene  -  the  daily  intake  suggested 
by  many  nutritionalists. 

That's  the  equivalent  of  4V20Z  of  carrots  or  41/2lb 
of  tomatoes  or  21b  of  apricots  or  3301b  of  potatoes  - 
every  day. 

You  can  certainly  see  why  Bob  prefers  to 
supplement  his  diet  with  VitaBrit  Beta  Carotene. 


Weight  for  weight  VitaBrit  has  over  400  times 
more  Beta  Carotene  than  carrots.  And  it  gives  a 
controlled  amount  and  consistent  quality  every  time. 

When  it  comes  to  the  crunch,  you  can't  beat 
VitaBrit  for  Beta  Carotene. 

Britannia  Health  Products  Ltd.,  Forum  House, 
41-51  Brighton  Rd,  Redhill,  Surrey  RH1  6YS.  Tel:  (0737)  773741. 


3ritannia 

4ealth  Products 


VitaBrit.  Champion  for  your  daily  Beta  Carotene, 


'actfile 


ipdate  our  information  on  AIDS  in  the  first  issue  of 
fertile  Counter,  and  look  at  condoms,  the  once 
unmentionables  of  the  pharmacy  counter  top 


Subject:  Condoms 

1.  The  condom  is  one  of  the  oldest  methods 
of  contraception  and,  apart  from  a 
vasectomy,  is  the  only  reliable  method  that 
men  can  use. 

2.  Over  one  million  couples  use  condoms  for 
contraception,  the  Family  Planning 
Information  Service  estimates.  Condom 
users  are  more  likely  to  be  young  and  single 
—  among  married  couples,  sterilisation  is 
the  most  common  form  of  contraception. 

3.  Since  1987,  sales  of  condoms  have 
increased  dramatically  as  a  result  of 
declining  Pill  use  among  women  and,  with 
facts  about  AIDS  becoming  known,  for  use 
in  "safer  sex"  to  prevent  sexually 
transmitted  diseases  (STDs). 

4.  As  a  "barrier"  contraceptive,  condoms 
typically  show  up  in  surveys  as  97  per  cent 
effective,  with  the  main  advantages  being 
ease  of  purchase  and  ease  of  use ,  protection 
against  some  STDs  and  possibly  protection 
of  the  woman  against  cancer  of  the  cervix. 

5.  The  main  disadvantages  of  condoms  is 
that  they  can  come  off  with  careless  use,  the 
man  may  experience  a  slight  loss  of 
sensitivity  and  they  can  be  seen  as  an 
interruption  during  sex. 

6.  Condoms  are  made  of  latex  (rubber) 
typically  0.06-0. 07mm  thick.  Brand  leaders 
Durex  comprise  two  layers,  the  second  of 
which  may  be  coloured.  A  typical  Durex  will 
hold  40  litres  of  air  without  bursting  and  a 
one  inch  cross-section  will  take  a  weight  of 
nine  pounds  and  stretch  to  eight  and  a  half 
inches  without  breaking. 

7.  Only  condoms  bearing  the  British 
Standards  Institute  'Kitemark'  conform  to 
British  Standard  3704,  which  is  an  approved 
standard  under  the  Consumer  Protection 
Act,  so  it  is  recognised  in  law  as  the  safety 
standard  required  for  all  condoms. 

8.  When  using  a  condom,  the  packet  should 
be  opened  carefully.  Condoms  must  be  put 
on  (using  a  new  one  each  time)  before  the 
penis  touches  any  part  of  the  woman's 
vaginal  area,  and  held  in  place  when  the 
penis  is  withdrawn. 

9.  For  added  safety,  the  woman  should  use  a 
spermicidal  cream,  jelly,  pessary  or  foam 
placed  high  in  the  vagina.  Condoms  should 
not  be  used  after  the  date  on  the  packet. 
Vaseline  or  grease,  like  baby  oil,  hand  cream 
or  olive  oil  should  not  be  used  for  lubrication 
as  it  can  cause  the  rubber  to  bubble  and  split. 
A  water-based  spermicide  or  jelly,  like  K-Y, 
Duragel  or  Orthoforms,  can  be  used  if 
necessary,  though  most  condoms  are  pre- 
lubricated. 

10.  Many  sheaths  now  contain  the 
spermicide  nonoxynol-9,  to  give  added 
contraceptive  protection.  It  is  also  active 
against  the  AIDS  virus. 

11.  With  the  everday  usage  of  the  word 
"condom"  brought  into  fashion  —  and  out 
into  the  open  —  by  the  Government's  AIDS 
information  campaign,  the  words 


'  'contraceptive  sheath' '  have  fallen  out  of 
favour.  Condoms  are  also  known  by  a 
variety  of  names  —  johnnys,  rubbers,  french 
letters,  protectives  and,  as  a  generic  term, 
Durex. 

Subject:  AIDS  update 

1.  AIDS  stands  for  acquired  immune 
deficiency  syndrome.  It  is  caused  by  the 
human  immunodeficiency  virus  (HIV)  which 
attacks  the  defence  system,  making  people 
vulnerable  to  illnesses  they  would  normally 
be  able  to  fight  off.  Most  die  as  a  result.  The 
latest  figures,  up  to  the  end  of  August,  are 
2,561  UK  cases,  of  whom  1,352  have  died. 

2.  Infected  people  pass  on  the  virus  through 
sexual  contact  —  vaginal  or  anal  intercourse 
—  or  if  their  blood  gets  into  another 
person's  body.  Babies  can  be  infected  by 
their  mother  before  or  during  birth  or  from 
breast  milk.  It  can  take  several  years  for 
AIDS  to  develop  after  a  person  has  caught 
the  virus. 

3.  Normal  everyday  contact  with  an  infected 
person  is  safe.  The  virus  does  not  live  long 
outside  the  body  and  cannot  be  transmitted 
by  air  or  touch,  but  it  is  wise  not  to  share 
razors  or  toothbrushes. 

4.  The  more  sexual  partners  a  person  has, 
the  greater  the  risk.  Using  a  condom 
reduces  the  risk.  Anyone  can  catch  the 
virus,  though,  at  present,  most  people 
infected  are  homosexuals  and  injecting  drug 
abusers. 

5.  A  blood  test  called  the  HIV  antibody  test 
shows  if  a  person  has  been  in  contact  with 
the  virus  by  discovering  if  they  have  any 
antibodies  to  it.  The  test  cannot  predict 
whether  the  person  will  go  on  to  develop 
AIDS,  though  the  chances  are  thought  to  be 
very  high.  Anyone  wanting  a  test  should  ask 


a  GP  or  go  to  any  STD  (sexually  transmitted 
disease)  clinic. 

6.  There  is  no  vaccine  as  yet  to  the  virus,  but 
one  drug,  zidovudine  (trade  name  Retrovir) 
which  is  also  known  as  AZT,  has  been 
shown  to  slow  the  progression  of  the 
disease  in  AIDS  sufferers.  Trials  are  now 
underway  in  patients  who  have  not  yet 
developed  AIDS  but  who  are  infected  with 
the  virus  to  see  whether  AZT  will  prevent 
the  progression  to  AIDS  itself.  Early  results 
are  encouraging. 

7.  In  a  two  year  trial  conducted  by  the 
National  Institute  of  Allergy  and  Infectious 
Diseases  in  the  United  States,  the  non- 
treatment  part  of  the  trial  was  abandoned 
and  the  patients  transferred  onto  the  active 
drug  as  the  results  called  into  question  the 
ethics  of  non-treatment  when  AZT  appeared! 
to  be  working. 

8.  Side-effects  from  AZT  have  been  reduced  I 
by  a  new  lower  dose  and  manufacturers 
Wellcome  have  dropped  the  price  of  the 
drug  too. 

9.  The  second  largest  group  to  be  affected 
by  AIDS  are  the  injecting  drug  abusers. 
They  have  been  advised  not  to  share 
equipment  —  needles  and  syringes. 

10.  Many  pharmacies  throughout  the  UK  are 
taking  part  in  needle  and  syringe  exchange 
schemes,  whereby  addicts  can  get  clean 
equipment  cheaply ,  or  in  exchange  for  used 
equipment.  The  Royal  Pharmaceutical 
Society  says  the  supply  of  syringes  and 
needles  and  the  receipt  of  used  equipment 
should  always  be  dealt  with  by  the 
pharmacist,  but  you  should  be  aware  of  what 
the  "sharps"  box  is  for  and  where  it  is  kept, 
so  you  can  take  appropriate  precautions.  All 
inquiries  should  be  referred  to  the 
pharmacist. 
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FOCUS  ON  COLDS 


sneez 


Community  pharmacist  Jeremy  Clitherow,  of  Knotty  Ash, 
Liverpool,  takes  a  look  at  the  common  cold,  spotlights 
some  of  the  complications,  and  picks  out  some 
treatments  for  symptoms 
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A  cold  is  an  infection  whose  symptoms  are 
fever,  headache,  general  malaise,  a  runny 
nose  and  reddened  eyes,  and  which  is 
sometimes  complicated  by  a  sore  throat 
and/or  cough.  A  cold  is  an  acute  illness  (it 
doesn't  last  very  long),  and  is  self-limiting  (it 
cures  itself). 

The  infection  is  caused  by  one  or  more  of 
1  ()( )  different  members  of  the  rhino-  or  coryza 
virus  family  (Rhino-nose;  coryza  —  the 
common  cold).  After  infection,  there  is  an 
incubation  period  of  up  to  three  days.  The 
onset  is  dramatic,  and  is  dominated  by  the 
effect  on  the  nasal  membranes.  The  lining  of 
the  nose  swells,  engorges  and  begins  to 
discharge,  producing  the  symptom  of  a  runny 
nose.  The  discharge  may  be  watery  or  thick 
and  sticky.  Sneezing  is  a  common  factor. 
Pyrexia  (a  high  temperature)  and  shivering 
soon  follow.  Weakness  and  depression  often 
develop  but  depend  largely  on  the  individual 
patient,  his  environment  and  his  psychological 
make-up. 


Complications 


Many  other  conditions  may  occur  at  the  same 
time  as  a  simple  common  cold  because  of  the 
lowering  of  the  sufferer's  resistance  to 
otherwise  superficial,  invading  organisms. 

Bacteria]  infections  may  complicate  a  cold. 
The  physical  properties  of  the  discharge  can 
cause  discomfort  and  nausea. 

For  example,  blockage  of  the  Eustachian 
tubes,  which  equalise  the  pressure  between 
the  back  of  the  throat  and  the  inner  ears, 
produces  a  physical  distortion  of  the  ear  drum. 
This  can  result  in  anything  from  discomfort  to 
agony.  Popping  of  the  ears  when  blowing  the 
nose  during  a  cold  infection  is  a  demonstration 
of  this  effect  and  its  clearance.  Persistent 
drainage  of  the  nasal  mucus  down  the  throat 
into  the  stomach  often  produces  nausea, 
sometimes  vomiting. 

Asthma  attacks  may  occur  or  be  made 
worse,  and  other  dormant  and  stable 
conditions  aggravated. 

Other  viral  organisms  may  attack  the  cold 
sufferer  at  the  same  time  as  the  primary 
infection,  for  example  adenoviruses  produce 
sore  throats  and  the  influenza  virus  produces 
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flu.  Most  cases  of  flu  described  in  pharmacies 
are  really  colds.  A  bout  of  flu  is  a  serious  illness 
which  leaves  the  patient  literally  unable  to  get 
out  of  bed.  It  is  severe  and  is  certainly  not  a 
trivial  infection. 

People  with  chronic  bronchitis  are  prone  to 
colds  and  need  careful  counselling.  It  is 
advisable  to  monitor  their  needs  and  medicinal 
requirements  with  even  more  vigilance  than  all 
others.  An  acute  cold  infection  can  threaten 
the  life  of  a  patient  with  long-term  chest 
conditions  such  as  bronchitis  and  emphysema. 

People  just  back  from  exotic  holidays 
frequently  ask  for  cold  remedies,  having 
caught  a  '  'chill"  on  their  return  to  our  damp 
and  cold  climate.  In  such  cases,  be  careful.  It 
is  possible  that  the  cold  symptoms  are 
masking  some  other,  possibly  potentially 
dangerous,  condition.  Always  think:  foreign 
travel  —  serious  illness? 

Perennial  rhinitis  is  a  condition  in  which  the 
nose  runs  because  of  the  action  of  an  allergy 
producing  substance  triggering  the  response 
in  the  nose  (Overthe  CounterMay).  Exposure 
to  the  chemical  trigger  causes  the  pre- 
sensitised  patient  to  exhibit  the  classical 
symptoms  of  runny  nose  and  reddened  eyes . 
This,  however,  is  a  histamine-type  allergic 
response  and  not  a  viral  infection.  The  patient 
will  have  no  temperature. 

Treatment 


Before  treatment  starts,  remind  the  customer 
that  a  cold  is  an  infectious  disease  and 
appropriate  steps  should  be  taken  to  prevent 
other  people  catching  it,  particularly  the 
elderly  and  weak  and  sick  people.  Soldiering 
on  helps  no-one.  The  sufferer  should  go  home 
and  keep  warm.  Warm  well-ventilated  rooms 
are  best  in  the  first  instance,  preferably  with 
the  sufferer  in  bed.  Plenty  of  drinks  ideally 
warm,  are  essential.  Food  takes  second  place 
to  drinks. 

There  is  no  specific  cure  for  a  viral  infection 
such  as  a  cold.  The  infecting  organism  is  a 
minute  pathogenic  body  more  closely  related 
to  a  chemical  than  a  bacterial  cell.  A  virus  can 
only  live  within  the  cells  of  its  host  organism, 
which  is  why  it  is  insensitive  to  antibiotics,  and 
why  the  only  "treatment"  for  cold  infections 
is  to  treat  the  symptoms.  These  are  pain, 
headache,  temperature,  nasal  congestion  and 
irritation,  cough,  sore  throat,  hoarseness,  loss 
of  voice,  earache,  depression,  dehydration, 
loss  of  appetite  and  sleeplessness. 
Pain  will  be  described  as  aches  and  pains  all 
over  or  at  specific  sites  of  discomfort  eg  hips 
and  knees  or  headache. 

Products  to  recommend  are  those  which 


have  temperature  reducing  and  painkilling 
activity,  the  "Antipyretic"  analgesics  like 
aspirin  and  ibuprofen  or  those  which  are 
painkillers  only  like  paracetamol. 

If  the  painkilling  property  is  insufficient  or 
there  is  pain  between  doses  at  the 
recommended  doses  and  intervals,  a  more 
powerful  analgesic  may  be  needed  such  as  the 
codeine  combinations. 

Bear  in  mind  that  the  patient  may  have 
forgotten  to  tell  you  that  he  also  has  a  sore 
throat  and,  therefore,  cannot  swallow  tablets, 
particularly  large  uncoated  ones.  In  this  case 
a  dispersible  formulation  is  preferable .  Many 
elderly  people  hold  great  faith  in  the  remedy 
of  soluble  aspirin;  two  tablets  in  half  a  glass  of 
warm  water,  gargled  and  swallowed. 

If  recommending  aspirin,  remember  to 
check  that  the  patient  does  not  have  stomach 
ulcers,  is  not  under  12  years  of  age  (because 
of  the  possibility  of  causing  Reye's 
Syndrome),  or  is  not  allergic  to  it. 
Nasal  congestion  may  be  treated  with  steam 
inhalations  quite  safely.  The  addition  of  the 
volatile  constituents  of  eucalyptus  and  menthol 
gives  a  pleasant  aroma  to  the  therapy  and  does 
no  harm.  The  usual  method  used  is  to  add  one 
teaspoonful  to  a  pint  of  hot,  not  boiling  water, 
and  inhale  the  vapour  when  necessary,  say 
morning,  noon  and  bedtime.  A  towel  over  the 
head  and  covering  the  bowl  containing  the 
inhalation  increases  the  effectiveness. 

Decongestant  nasal  drops  containing 
oxymetazoline  or  xylometazoline  are  useful, 
but  with  limitations.  The  more  potent  ones 
produce  a  rebound  congestion  after  long-term 
use,  thus  defeating  the  object.  They  can  be 
particlarly  dangerous  if  certain  types  of 
antidepressant  classified  as  mono  amine 
oxidase  inhibitors  (MAOIs)  or  certain 
medicines  for  high  blood  pressure  are 
concurrently  being  prescribed. 

Oral  decongestants,  like 
phenylpropanolamine  and  brompheniramine, 
affect  the  nasal  mucosa  and  reduce  their 
inflammation.  Many  of  these  products  interact 
with  alcohol,  produce  drowsiness  or  impair 
driving  ability.  The  sedative  action  varies  from 
product  to  product  depending  on  the  active 
constituent.  Some  formulations  have  the  suffix 
SA  or  LA  for  sustained  action  or  long  acting. 
The  property  is  the  same;  the  drug  delivery 
system  is  tailored  by  the  manufacturer  to 
produce  a  therapeutic  blood  level  throughout 
the  day.  Once  or  twice  a  day  dosage  is  far 
more  convenient.  Some  oral  decongestants 
are  combined  with  analgesics  in  the  same 
tablet. 

Cough  when  accompanying  a  cold  may  be 
unproductive  or  productive  depending  on 


Colds  are  caused  by  any  one  of  over  100  different  members  of  the  rhinovirus  family.  Typical 
symptoms  are  runny  nose,  sneezing,  high  temperature  and  shivering. 
While  colds  are  no  more  than  an  inconveniencce  for  most  of  us,  for  the  weak  and  the  elderly  then 
can  be  more  serious.  As  carriers  of  an  infectious  disease,  cold  sufferers  should  be  told  to 
avoid  these  people.  An  acute  cold  can  threaten  the  life  of  a  patient  with  a  serious  lung  disease, 
like  chronic  bronchitis  or  emphysema. 

There  is  no  specific  cure  for  a  viral  infection  such  as  a  cold.  The  cold  remedies  available  treat  only 
the  symptoms  —  pain,  headache,  temperature,  nasal  congestion,  sore  throat. 
Painkillers  are  often  used,  but  a  patient  with  a  sore  throat  may  find  swallowing  tablets  difficult, 
so  dispersible  or  soluble  products  may  be  preferred. 

Nasal  congestion  can  be  treated  with  steam  inhalations;  adding  menthol  and  eucalyptus  or  Friar's 
balsam  does  no  harm.  Decongestant  drops  are  useful,  but  have  their  limitations  and  should 
be  used  short-term  only. 
Oral  decongestants  can  cause  drowsiness. 

Earache  should  not  be  treated  with  ear  drops.  Patients  complaining  of  earache  should  see  a  doctor. 
Ask  your  pharmacist  if  you  have  any  suspicions  or  are  unsure. 
Remember  to  ask  if  any  other  medicines  are  being  taken. 


whether  mucus  and  phlegm  can  be  dislodged 
by  the  action  of  coughing.  Customers  will  tend 
to  describe  their  coughs  as  tickly  or  chesty. 
Tickly  coughs  are  best  treated  with  syrups, 
simple  linctus,  glycerin  type  mixtures  and 
warm  drinks.  Chesty  coughs  will  produce 
requests  for  old  favourites  such  as  mist 
expect,  mist  tussi  nig,  and  the  original  brown 
cough  mixtures  of  days  gone  by.  These  are 
often  formulated  with  chlorodyne  and  produce 
a  warming  sensation  on  the  way  down.  They 
do,  however,  have  an  abuse  potential.  Coughs 
will  be  dealt  with  in  greater  detail  next  month. 
Sore  throats  may  be  treated  by  soluble 
preparations  eg,  soluble  aspirin  —  gargle  and 
swallow  —  proprietary  local  anaesthetic 
lozenges,  anaesthetic  throat  sprays,  phenolic 
gargles  and  sprays  or  by  sipping  soothing 
syrup  mixtures.  Resist  any  requests  for 
crystal  violet  paint  and  throat  brushes.  The 
Department  of  Health  no  longer  recommends 
the  application  of  crystal  violet  to  mucous 
membranes.  It  is  unsightly,  possibly 
dangerous  and  does  not  work. 
Hoarseness  and  loss  of  voice  are  the  result  of 
inflammation  of  the  throat  near  the  vocal 
chords.  Time  will  solve  the  problem,  but 
syrups  soothe  the  affliction.  Silence  helps! 
Earache  may  be  a  result  of  the  unequal 
pressures  on  either  side  of  the  eardrum 
caused  by  mucus  blocking  the  Eustachian 
tubes,  or  a  result  of  an  infection  travelling  from 
the  throat  up  into  the  ear.  The  remedy  is 
certainly  not  eardrops.  The  damage  possible 
by  pouring  unsterile  eardrops  down  the  ear 
canal  and  through  a  perforation  in  the  ear  drum 
into  the  middle  ear  is  unthinkable  and 
irreversible. 

Sadly,  many  people  still  ask  for  olive  oil  and 
other  ear  drops  and  attempt  to  do  just  this. 
Earache,  temperature  and  perforated  ear 
drums  go  together.  The  person  to  treat  an 
inner  ear  infection  is  the  doctor  — 
immediately! 

Depression  is  best  treated  by  supportive  therapy 
within  the  family  assisted  by  a  sympathetic  ear 
and  helpful  advice  in  the  pharmacy.  Most 
people  get  better  and  get  over  it. 
Dehydration  is  caused  when  the  water  excreted 
and  lost  from  the  body  is  greater  than  the 
water  absorbed.  Sweating,  vomiting, 
diarrhoea  and  inadequate  intake  of  fluids  will 
cause  dehydration.  Vital  salts  and  minerals  are 
lost  and  must  be  replaced.  For  effective 
rehydration  it  is  infinitely  better  to  use  sachets 
of  scientifically  formulated,  branded  products 
than  to  attempt  to  replace  the  fluid  by  water 
alone. 

Sleeplessness  is  common  with  colds.  The  patient 
often  forgets  that  with  bed-rest  he  will  not 
sleep,  nor  need  to  sleep,  through  the  night.  As 
we  age,  our  sleep  requirements  also  alter. 
Hypnotics  and  sedatives  on  a  long  term  basis 
are  dangerous  and  ill-advised.  Re- 
establishment  of  the  normal  sleeping  pattern 
will  soon  come  about.  A  warm  bath  and  a 
warm  milk  drink  half  an  hour  before  turning  out 
the  light  often  helps.  A  sensible  suggestion 
would  also  be  to  avoid  caffeine-containing 
drinks  like  tea,  coffee,  cola  etc,  after  teatime. 

Certain  of  the  proprietary  cold  cures  are 
formulated  to  contain  sedative  antihistamines 
to  ensure  sleep.  Long  term  use  is  not  intended 
and  must  be  avoided. 

With  treatment  the  cold  will  be  better  in 
seven  days.  Without  it  will  take  a  week!  It  will 
just  feel  like  a  fortnight! 

Action 


Are  you  familiar  with  the  ingredients  of  the  cold  remedies 
in  your  pharmacy?  Do  you  know  which  are  simple 
analgesics  and  which  are  analgesic/decongestant 
combinations?  Our  list  on  pl3  will  help  you  check. 
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ADVERTISEMENT 


C5> 


_  ,  BEAT  THE  WiMTER  BLUES 

w/ra  Strepsils 


Competition  prizes  will  be:- 
F/rs/  pr/ze. 

A  night  at  a  West  End  show  of 
your  choice, 

dinner  at  Bertorellis,  Covent  Garden 

a  night  at  the  Waldorf, 

travel  to  and  from  London 

(all  subject  to  availability 

on  day  of  choice) 

STREPSILS  mug 

25  runners-up: 

STREPSILS  mug 

"Soothing  Sips"  leaflet 


RULES 


1 .  The  competition  is  open  to  all  readers  in  Great  Britain.  Northern 
Ireland,  The  Channel  Islands  and  the  Isle  of  Man,  other  than  employees 
of  Crookes  Healthcare  Ltd.,  Blackburn  Willett  Associates  and  Benn 
Publications  or  their  parent  companies  or  subsidiaries 

2  All  entrants  must  answer  questions  1  -3  correctly  and  final  judgement 
will  be  made  on  the  most  original  and  appropriate  answer  to  the 
tiebreaker. 

3.  Prizes  must  be  accepted  as  offered.  There  can  be  no  alternative 
award,  cash  or  otherwise 

4.  The  competition  organisers  will  not  be  responsible  for  entries  lost, 
delayed  or  damaged  in  the  post.  Proof  of  posting  will  not  be  accepted  as 
proof  of  delivery. 

5.  No  correspondence  can  be  entered  into 

6.  The  prize  winners  will  be  notified  by  post.  The  results  and  list  of 
winners  can  be  obtained  by  sending  a  S.  A.  E  to  the  competition  address 
after  1  st  January 

7.  All  entries  belong  to  Crookes  Healthcare  Ltd.  and  will  not  be  returned 

8.  Entry  implies  acceptance  of  rules  as  final  and  legally  omding 


Win  yourself  and  a  partner 
an  evening  at  a  West  End 
Show,  dinner  at  Bertorellis, 
Covent  Garden  and  a  night 
at  a  top  London  Hotel 


STREPSILS  is  the  No.  1  soothing  and  effective  sore 
throat  treatment  for  when  you  have  a  throat  infection. 
Recent  comparative  studies  have  shown  that 
STREPSILS  have  a  superior  anti-bacterial  action. 
They  effectively  relieve  the  symptoms  of  a  sore  throat 
and  each 
competition 
entrant  will 
receive  a  copy 
of  these 
studies  as  well 
as  STREPSILS' 
new  consumer 
leaflet,  "Soothing  Sips" 
and  a  STREPSILS  mug 


r 


All  you  have  to  do  is  answer  the  following  three  questions  correctly  and  complete  the 
tiebreaker: 

1  How  much  saliva  does  the  human  mouth  produce  per  day9 
a.  0-500  ml  □       b.  500  -  1 500  ml  I  I       c  1 500  -  2000  ml  □ 

2.  The  epiglottis  is  in  your: 

a.  eyes  □      b.  nose  □      c.  throat  □ 

3.  What  is  the  medical  term  given  to  an  acute  throat  infection'' 
a.  pharyngitis  :  i       b.  gastroenteritis  I  I       c  appendicitis  □ 

Now  tell  us  in  less  than  25  words  which  West  End  show  you  d  like  to  see  and  why 


(Judges  will  be  looking  for  the  most  original  answer  to  the  tiebreaker) 

Then  fill  in  your  name  and  pharmacy  s  name  and  address  and  send  this  coupon  no 
later  than  30th  November  to:  STREPSILS  C&D/OTC  Competition,  PO  Box  78, 
London  SW18  1  PP 

Entrant's  name  


Pharmacy  s  name. 
Address  


Postcode. 


Tel  No 


Questions 
&  Answers 

The  National  Pharmaceutical  Association's  syndicated  '  'Ask  your 
pharmacist"  column  appears  in  dozens  of  local  newspapers  and 
freesheets  on  a  regular  basis.  Each  month,  Over  the  Counter 
features  the  coming  month's  questions  and  answers. 


My  father  suffered  a  heart  attack  last  year.  He  read  in  the  paper  that 
eating  fish  would  help  prevent  another  one.  Should  he  eat  fish  every  day? 
Does  it  matter  which  fish? 

Recent  research  has  shown  that  eating  oily  fish  will  reduce  the  risk  of  a  second  heart 
attack.  It  will  probably  offer  protection  first  time  round  as  well  but  research  on  this 
is  still  going  on.  Twice  or  three  times  a  week,  your  father  should  eat  mackerel,  herring, 
kippers,  pilchards  or  sardines.  If  he  prefers  to  fake  three  capsules  of  fish  oil  every  day, 
these  will  give  him  the  same  protection.  His  pharmacist  will  be  able  to  suggest  a 
suitable  product. 

My  baby  is  now  two  months  old  but  I  am  feeling  less  and  less  able  to  cope 
with  him.  Iam  not  eating  or  sleeping  very  well  and  am  tearful  whenever 
anything  goes  wrong.  Can  anything  be  done,  or  should  I  just  pidl  myself 
together. 

It  sounds  as  if  you  have  post-natal  depression.  There  is  help  available,  so  don't  ignore 
it  any  longer.  Your  doctor  can  treat  your  symptoms  if  necessary,  and  your  health  visitor 
will  be  able  to  put  you  in  touch  with  local  mothers  who  have  been  through  the  same 
experience.  Try  to  get  out  of  the  house  as  much  as  you  can. 

The  skin  on  my  hands  has  reacted  badly  to  my  tww  washing  powder.  How 
can  I  ease  the  itching  and  dryness? 

There  are  several  creams  which  will  soothe  the  itching  on  your  hands.  Some  of  them 
are  available  only  from  pharmacies,  so  ask  your  pharmacist  to  suggest  the  best  one 
for  you.  In  future,  you  might  find  it  helpful  to  apply  a  moisturising  hand  cream  every 
day  and  to  wear  protective  gloves  or  apply  a  good  barrier  cream  when  using  household 
detergents. 

Is  it  true  that  chewing  gum  after  a  meal  is  good  for  your  teeth? 
After  a  meal  or  a  snack,  it  can  take  up  to  two  hours  for  the  body  to  neutralise  acids 
which  the  food  produces  and  which  are  harmful  to  the  teeth.  Chewing  sugar-free  gum 
for  twenty  minutes  after  eating  can  help  to  speed  the  process  by  increasing  the  flow 
of  saliva  in  the  mouth.  Chewing  gum  is,  however,  no  substitute  for  thoroughly  brushing 
your  teeth  at  least  twice  a  day. 

Is  cancer  preventable? 

There  is  no  way  of  ensuring  that  you  will  not  develop  cancer.  By  choosing  a  healthy 
lifestyle,  however,  you  can  help  to  protect  yourself  from  certain  types  of  the  disease. 
Avoid  tobacco  altogether  and  don't  drink  too  much  alcohol.  Take  care  in  the  sun  and 
observe  all  the  Health  and  Safety  rules  at  work.  Eat  sensibly  —  less  fat  and  more  fresh 
unrefined  foods.  Don't  let  yourself  become  overweight.  Women  should  examine  their 
breasts  monthly  and  have  smear  tests  every  three  to  five  years.  See  your  doctor  if 
there  is  any  unexplained  change  in  your  health  which  lasts  for  more  than  two  weeks. 

My  baby  has  caught  a  cold  and  is  finding  it  difficult  to  sleep.  Is  there 
anything  I  can  do  to  make  him  more  comfortable? 
Try  to  discourage  your  baby  from  lying  on  his  back.  Otherwise  his  runny  nose  will  make 
him  cough.  Ask  your  pharmacist  to  suggest  nose  drops  or  a  vapour  rub  to  ease  his 
symptoms.  If  his  cold  doesn't  get  better  in  a  few  days,  take  him  to  see  the  doctor. 

/  am  trying  to  give  up  taking  sleeping  pills.  How  can  I  make  it  easier  for 
myself? 

If  you  have  been  taking  the  pills  regularly  for  some  time,  ask  your  doctor  to  help  you 
give  them  up  slowly.  Take  a  course  in  relaxation  and  try  not  to  catnap  during  the  day. 
At  bedtime,  try  a  warm  bath,  a  book  and  a  hot,  milky  drink.  Avoid  stimulants  such  as 
alcohol,  coffee  and  tea.  The  National  Tranquilliser  Association  (Tel:  01-427  2065) 
offers  counselling  and  advice  if  you  need  more  help. 


My  friend  says  I  ought  to  check  my  blood  pressure.  Where  can  I  get  it  done 
and  what  causes  high  blood  pressure? 

Blood  pressure  is  often  checked  during  a  routine  visit  to  your  doctor.  Some  pharmacies 
also  provide  a  measuring  service.  Blood  pressure  increases  normally  with  age,  but  many 
other  factors  causes  it  to  increase  abnormally  —  high  salt  diet,  obesity,  alcohol, 
stress,  smoking  and  some  medicines.  One  high  reading  does  not  necessarily  mean  you 
have  a  problem.  Your  doctor  will  take  more  measurements  before  taking  any  action. 

My  daughter  has  multiple  sclerosis.  She  is  thinking  about  starting  a 
family,  but  does  not  want  to  pass  the  disease  to  her  child,  or  to  worsen  her 
own  condition.  Is  she  right  to  worry? 

There  is  no  evidence  that  your  daughter  will  pass  multiple  sclerosis  directly  to  her  child. 
In  addition,  most  women  with  the  disease  keep  very  well  during  pregnancy.  They  can 
find  it  exhausting  looking  after  a  new  baby,  however,  so  if  your  daughter  does  decide 
to  start  a  family,  she  will  need  all  the  help  and  support  you  can  give  her. 

/  am  giving  up  smoking.  A  friend  suggested  that  I  should  switch  to 
decaffeinated  coffee.  Is  she  right? 

Yes,  you  might  find  it  will  help  you  to  give  up  successfully.  Caff ine  is  a  stimulant,  and 
affects  smokers  for  a  much  shorter  time  than  non-smokers.  When  smokers  give  up, 
the  caffeine  levels  in  their  blood  can  double,  even  if  they  continue  to  drink  the  same 
amount  of  coffee  or  tea.  Higher  caffeine  levels  can  contribute  to  the  headaches  and 
stress  associated  with  giving  up.  By  drinking  decaffeinated  coffee,  you  might  make 
it  easier  for  yourself.  Ask  your  pharmacist  about  the  range  of  products  available  to 
help  you  kick  the  habit. 

From  time  to  time  this  Summer,  my  feet  and  ankles  have  been  covered 
with  flat  round  bites.  Could  they  be  flea  bites?  (My  cat  has  been  suffering 
badly  from  fleas  this  year.)  What  should  I  do  about  them? 
It  certainly  sounds  as  if  you  have  flea  bites.  This  Summer's  hot  weather  has  encouraged 
cat  fleas,  in  particular,  to  breed  profusely.  Ask  your  pharmacist  for  a  soothing  cream 
to  relieve  your  itchiness  —  and  a  flea  powder  for  your  cat. 

My  daughter  lias  just  has  her  ears  pierced.  Should  she  bathe  her  ears,  and 
if  so,  how  long  should  she  keep  it  up? 

Your  daughter  should  keep  her  ears  dry  and  clean.  She  should  avoid  creams  and  lotions 
altogether,  and  use  a  disinfectant  —  surgical  spirit  only  if  her  ears  become  inflamed. 

Why  is  it  that  every  time  I  get  a  cold,  I  develop  a  cold  sore?  This  does  not 
happen  to  anyone  else  in  my  family. 

Your  cold  sores  are  caused  by  a  virus  which  lies  dormant  in  your  system  for  most  of 
the  time.  When  you  get  a  cold,  or  feel  under  the  weather,  the  virus  is  reactivated,  and 
you  develop  a  cold  sore.  If  your  cold  sores  are  troublesome,  ask  your  pharmacist  for 
a  suitable  treatment.  It  would  seem  that  you  are  the  only  one  in  your  family  to  carry 
the  virus,  so  make  sure  you  don't  pass  it  on.  When  you  have  a  cold  sore,  don't  kiss 
anyone,  especially  a  child,  and  don't  share  towels  or  eating  and  drinking  utensils. 

My  grandson  is  being  treated  for  asthma.  Is  it  safe  for  him  to  take 
everyday  painkillers  when  he  needs  them? 

Your  grandson  should  be  careful  about  taking  medicines  other  than  those  he  needs  to 
treat  his  asthma.  The  painkillers  aspirin  and  ibuprofen,  for  example,  can  occasionally 
trigger  an  asthma  attack.  If  your  grandson  needs  treatment  for  a  minor  ailment,  he 
should  ask  his  pharmacist  to  suggest  something  suitable. 

/  was  shocked  to  read  that  some  food  additives  can  make  children 
'  'high ' '.  Should  I  stop  giving  my  sons  foods  with  artificial  additives? 
Only  a  few  children  are  sensitive  to  food  colourings.  If  you  want  to  avoid  them, 
children's  favourites  which  contain  them  include  certain  brands  of  sweets,  bubble  gum, 
fizzy  drinks,  squashes,  ice  cream,  fish  fingers,  sausages  and  burgers.  However,  any 
additives  will  be  mentioned  in  the  list  of  ingredients  printed  on  the  packet  or  bottle. 
Colours  which  occasionally  cause  a  reaction  are  E102  (tartrazine),  E160b,  E110,  E123, 
E127,  E131  and  E133. 

/  would  like  to  try  some  new  skincare  products,  but  I  have  a  sensitive 
skin.  Is  there  any  way  of  finding  out  in  advance  whether  I  will  react  to 
them? 

You  should  test  new  products  by  applying  a  thick  layer  of  the  cream  to  a  small  area  of 
skin  the  size  of  your  thumb  nail.  Leave  it  as  long  as  you  can  before  removing  it,  and 
reapply  it  every  morning  for  three  days.  If  there  is  no  reaction  by  then,  it  is  probably 
safe  to  assume  that  the  product  suits  you.  If  you  react  badly  to  the  new  products, 
either  revert  to  old  favourites,  or  ask  your  doctor  to  refer  you  to  a  dermatologist,  who 
will  find  out  what  is  at  the  root  of  your  reaction. 


?Can  you  suggest  a  new  question  for  the  National  Pharmaceutical 
Association  to  answer  in  its  provisional  Press  series?  If  you 
j-j  have  a  poser,  perhaps  one  that  your  pharmacist  routinely  faces, 
and  the  NPA  chooses  to  answer  it  through  the  media,  C&D  will  pay 
you  £25.  Questions  please,  to  the  Editor,  marked  "NPA  Q&A",  Over 
the  Counter, 'Chemist  &  Druggist,  Benn  House,  Sovereign  Way, 
Tonbridge  KentTN9  1RW. 
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OTC  PRODUCT  LISTING 


Colds  and  flu  symptoms 

A  review  of  the  treatment  of  colds  and  flu  symptoms  can  be  found  on 
pages  9  and  10  of  this  issue  of  Over  the  Counter.  Many  of  the  analgesics 
featured  in  our  OTC  listing  part  7  in  July  are  also  indicated  for  cold 
symptoms.  The  listing  below  contains  products  specifically  indicated  for 
colds.  Cough  products  will  be  featured  next  month.  There  is,  inevitably, 
some  crossover  between  the  two  lists. 

We  have  listed  the  more  general  cautions  in  a  box,  and  not  under 
each  product. 


Actifed  Tablets  © 

Wellcome 

White,  scored  tablets  each 
containing  triprolidine  2. 5mg 
and pseudoephedrine  60mg 
Decongestant  for  cold 
symptoms 

Adults  and  children  over  12:  One 

tablet  three  times  a  day 
12  £1.35 

Actifed  Syrup  © 

Clear,  golden-yellow  syrup 
containing  tnprolid  ine  1 . 25mg 
and  pseudoephedrine  30mgin 
each  5ml 

Adults  and  children  over  12: 10ml 
Children  aged  6  to  12: 5ml  Children 
aged  2  to  5: 2 .5ml,  all  three  times 
a  day 

100ml  £1.75 


Afrazine 


Kirby- Warwick 

Clear  isotonic  drops  or  solution 
containing oxymetazoline  0. 05%. 
Nasal  congestion  associated  with 
colds  and  allergic  rhinitis 
Adults  and  children  over  5: 2-3  drops 
or  spray  into  each  nostril  in  the 
morning  and  at  bedtime 
Spray  15ml  £1.29  Drops  15ml 
£1.29 

Afrazine  Paediatric 

Drops  containing  oxymetazoline 
0.025% 

Children  up  to  5: 2-3  drops  morning 
and  at  night 
15ml  £1.25 


Aller-eze  Tablets  © 

Intercare 

Which,  uncoated,  round  tablets 
each  containing  clemastine 
hydrogen  fumarate  1.34mg 
Allergic  rhinitis  including 
hayfever,  perennial  rhinitis 
Adults  and  children  over  12:  One 
tablet  night  and  morning  Children 
7-12:  Half  to  one  tablet  night  and 
morning  Children  3-6:  Half  a  tablet 
night  and  morning 
10  £1.62  30  £3.85 

Aller-eze  Elixir  © 

Clear,  peach-flavoured  sugar- 
free  liquid  containing  clemastine 
hydrogen  fumarate  0. 67mg  in 
each  5ml 

Adults  and  children  over  12: 10ml 
night  and  morning  Children  aged 
7-12:  7.5ml  before  breakfast  and 
at  bedtime  Children  aged  3-6: 5ml 


before  breakfast  and  bedtime 
100ml  £1.85 

Aller-eze  Plus  © 

White,  uncoated  tablets  each 
containing  clemastine  hydrogen 
fumarate  0. 67mg  and 
phenylpropanolamine  25mg 
Nasal  and  sinus  congestion, 
hayfever,  and  allergy  symptoms 
Adults:  One  tablet  every  six 
hours.  Maximum  four  a  day 
12  £1.68  24  £2.80  36  £3.95 


Beecham  Hot  Lemon 


Beecham 

Lemon-flavoured  powders,  each 
containing  paracetamol  600mg 
and  vitamin  C  40mg 
Colds  and  flu 

Adults  and  children  over  12:  One 

sachet  every  4  hours,  up  to  six 

sachets  in  24  hours. 

5  £1.15, 10  £1.85, 20  £3.15,  single 

£0.27 

Beecham  Hot  Blackcurrant 
Beecham  Hot  Honey  &  Lemon 

Flavoured  powders,  same 
ingredients  as  Hot  Lemon 
5  £1.15, 10  £1.85,  single  £0.27 


Beecham's  Powders 


Beecham 

White  cinnamon-flavoured 
powders,  each  containing  aspirin 
600mg,  caffeine  50mg 
Colds,  flu  and  headaches 
Mix  a  powder  with  a  little  water 
and  stir  before  drinking.  At  the 
first  symptoms  take  one 
powder.  Repeat  every  three  to 
four  hours  as  necessary. 
Caution:  Do  not  give  to  children 
under  12  unless  your  doctor  tells 
you  to.  Do  not  exceed  six  doses 
in  24  hours 
8  £0.99  20  ©£1.79 

Beecham's  Powders  Capsules 

Capsules  each  containing 
paracetamol  300mg,  caffeine 
25mgand  phenylephrine  5mg 
Colds  and  flu  with  added 
decongestant  for  catarrh 
Take  at  the  first  signs  of  a  cold  or 
chill.  Adults  and  children  over  12: 
Two  every  3-4  hours,  not 
exceeding  12  in  24  hours.  Children 
6-12:  One  every  3-4  hours,  not 
exceeding  six  in  24  hours.  10 
£1.03, 20  £1.74 

Beecham's  Powders  Tablets 

Tablets,  each  containing  aspirin 

300mg  and  caffeine  25mg 

At  the  first  signs  of  colds  and  flu, 


take  two.  Repeat  every  3-4 

hours  as  necessary 

Caution:  See  Beecham's  Powders 

above 

18  £1.13, 36(g)  £1.69 


Benylin  Day  &  Night  © 

Warner-Lambert 

Yellow  daytime  tablets  (15)  each 
containing  paracetamol  500mg 
and  phenypropanolamine  25mg, 
and  blue  nightime  tablets  (5)  each 
containing  paracetamol  500mg 
and  diphenhydramine  25mg 
Colds  and  flu 
Adults:  One  yellow  tablet 
morning,  midday  and  afternoon, 
and  one  blue  tablet  at  night.  Not 
suitable  for  children  under  12 
20  £2.19 


Prices  in  this  section  are  correct 
at  the  time  of  going  to  press.  For 
latest  packs  and  prices,  see 
C&D  Price  Service. 


Catarrh-Ex  © 

Thompson  Medical 

Tablets  each  containing 
paracetamol  500mg  and 
pseudoephedrine  60mg 
Congestion  associated  with  pain 
and  fever 

Dose  three  times  a  day.  Adults  and 
children  over  12:  One  tablet  Children 
6-12:  Half  a  tablet 
16  £1.49 


Coldrex 


Sterling  Health 

Two  layered,  orange  and  white 
tablets,  each  containing 
paracetamol  500mg, 
phenylephrine  5mg,  caffeine 
25mg,  terpin  hydrate  20mg and 
vitamin  C  30mg 
Colds  and  flu 


Adults:  Two  tablets  up  to  four 
times  a  day.  Children  6-12:  One 
tablet  up  to  four  times  a  day 
12  £1.09, 24  £1.79 

Coldrex  Powders 

Blackcurrant  or  lemon-flavoured 
granules  containing,  in  each  5g 
sachet,  paracetamol  750mg, 
phenylephrine  lOmgand  vitamin 
C  60mg. 

Adults:  One  sachet  up  to  four 
times  a  day 
5  £1.09 


Congesteze  © 

Kirby-Warrick 

Clear  syrup,  containing 
a za tad ine  Imgand 
pseudoephedrine  30mg  in  5ml 
Relief  of  symptoms  of  mucus 
congestion 

Children  aged  6-12: 2.5-5ml  twice  a 
day. 

Caution:  May  cause  drowsiness 
120ml  £1.99 

Congesteze  Paediatric  Syrup  © 

Clear  syrup  containing  azatadine 
2.5mgand  pseudoephedrine 
7.5mgin  5ml 

Children  aged  1-6:  5ml  twice  a  day. 
120ml  £1.99 


Contac  400  © 

Wellcome 

Capsules  each  containing 
phenylpropanolamine  50mg and 
chlorpheniramine  4mg 
Colds 

One  capsule  each  morning  and 
one  at  bedtime.  Not  for  children 
under  12 

Caution:  Do  not  chew  or  crush  the 
"time  pills"  as  this  will  interfere 
with  the  12  hour  action. 
Drowsiness  warning 
6  £1.69  12  £2.69  24  £3.99 


There  is  no  specific  cure  for  a  viral  infection  like  a  cold.  Cold  remedies 
relieve  symptoms  like  headache,  pain,  high  temperature,  nasal 
congestion,  sore  throat  etc 

Patients  with  sore  throats  may  find  swallowing  tablets  difficult,  and 
dispersible  or  soluble  products  may  be  preferred 

Decongestant  drops  and  tablets  should  be  used  in  the  short-term 
only,  as  prolonged  use  may  lead  to  a  rebound  congestion 

Many  of  the  cold  products  in  the  list  can  cause  drowsiness.  Patients' 
attention  should  be  drawn  to  the  warning,  which  says  that  alcohol 
should  be  avoided,  and  driving  skills  may  be  impaired 

Earache  associated  with  colds  should  not  be  treated  using  eardrops. 
Patients  complaining  of  earache  should  see  a  doctor.  Ask  your 
pharmacist  if  you  are  unsure. 

Ask  patients  if  any  other  medicines  are  being  taken.  The  ingredients 
of  many  cold  remedies  interact  with  some  prescription  medicines. 
If  a  customer  says  they  are  taking  medicines  prescribed  by  their 
doctor,  ask  your  pharmacist  to  have  a  word. 
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Cupal  Baby  Chest  Rub 

Cupal 

Clear  ointment  containing 
camphor  5%,  oil  of  turpentine 
5%,  menthol  2%,  oil  of 
eucalyptus  2%,  in  a  base  of 
cedarwood,  nutmeg  and  thyme 
Bronchial  congestion  and  catarrh 
in  babies  and  children. 
Apply  to  the  chest,  throat  and 
back  morning  and  night 
Caution:  Do  not  apply  to  the 
nostils.  Keep  away  from  the 
eyes 
28g£1.05 


Day  Nurse  (F) 

Beecham 

Orange-yellow  capsules,  each 
containing  paracetamol  500mg, 
phenylpropanolamine  12. 5mg 
and  dextromethorphan  7.5mg 
Day-time  cold  remedy 
Adults  and  children  over  12:  Two 
capsules  every  4  hours  as 
required,  but  not  more  than 
eight  in  24  hours,  or  no  more 
than  six  if  Night  Nurse  is  being 
taken  before  bed-time  Children 
6-12:  One  capsule  every  4  hours 
as  required,  up  to  four  in  24 
hours,  or  three  if  Night  Nurse  is 
being  given 
20  £2.29 

Day  Nurse  Liquid  (P) 

Orange  liquid  containing,  in 
10ml,  the  same  ingredients  as  one 
capsule 

Adults  and  children  over  12: 20ml 
Children  6-12: 10ml 
160ml  £2.60 


imoiapp  LI  Tablets  (P) 

Robins 

Maroon,  coated  tablets,  each 

containing  bromphenira  m  i  n  e 

12mg,  phenylephrine  ISmgand 

phenylpropanolamine  15mg 

Nasal  congestion 

Adults:  One  tablet  night  and 

morning 

6  £1.05, 12  £1.89, 30  £3.89 

Dimotapp  Elixir  (P) 

Sugar-free  liquid  containing 
brompheniram  ine  4mg, 
phenylephrine  5mgand 
phenylpropanolamine  5mg  in  5ml 
Adults:  5-  10ml  three  times  a  day 
Children  6-12:  5ml  three  times  a 
day.  The  interval  between  doses 
should  not  be  less  than  4  hours 
100ml  £1.79 

Dimotapp  Paediatric  Elixir 

Sugar-free  liquid  containing 
b  ro  mphen  ira  mine  1  mg , 
phenylephrine  2. 5mg  and 
phenylpropanolamine  2.5»ig  in 
5ml ' 

Children  6-12: 10ml  three  times  a 
day  2-6:  5ml  three  times  a  day 
100ml  £1.69 


Dristan  Spray 

Whitehall 

Liquid  containg  oxymetazoline 
0.05%  camphor,  menthol  and 
eucalyptus 

Catarrh  and  nasal  congestion 
due  to  head  colds,  hayfever 
Spray  once  or  twice  into  both 
nostrils,  and  repeat  every  8  to  10 
hours  as  necessary 
15ml  £1.49 

Dristan  Tablets  (P) 

Yellow  and  white  tablets  each 
containing  phenyleph  rine  5mg, 
chlorpheniramine  2mg,  aspirin 
325mgand  caffeine  I6.2mg 
Two  tablets  every  4  hours,  not 
to  exceed  eight  in  24  hours 
Caution:  Not  to  be  given  to 
children  under  12.  May  cause 
drowsiness 
12  £1.05  24  £1.79 


Eskornade  Spansule  ® 

Smith,  Kline  &  French 

Clear,  sustained-release 
capsules,  grey  capped  each 
containing  phenylpropanolamine 
50mgand  diphenylpyraline  5mg 
Congestion  association  with 
colds,  flu  and  allergic  rhinitis 
One  capsule  every  12  hours 
Caution:  May  cause  drowsiness 
12  £2.28  30  £4.00 

Eskornade  Syrup  (P) 

Pale  green ,  greengage -fla  vou  red 
syrup  containing 
phenylpropanolamine  12. 5mg 
and  diphenylpyraline  1.5mgin 
each  5ml 

Dose  up  to  four  times  a  day 
Adults  and  children  over  12: 10ml 
Children  aged  6-12: 5ml  2-5: 2.5ml  < 
150ml  £4.12 


Fennings  Lemon  Mixture 

Fennings 

Lemon-flavoured  mixture 
containing  sodium  salicylate 
250mg  in  5ml 

Symptomatic  relief  of  influenza, 
feverish  colds 

20ml  every  four  hours  with  equal 

quantities  of  water 

No  more  than  four  doses  in  24 

hours 

100ml  1.36 


Flurex  Bedtime  Cold  Remedy 

 © 

Cupal 

Clear,  green  liquid  containing 
paracetamol  500mg, 
diphenhyd ram  ine  1  Omg, 
ephedrine  15mgand  codeine 
phosphate  1  Omg  in  each  5ml 
Flu  and  colds  at  night 
Adults  and  children  over  12: 20ml  at 
bedtime 

Caution:  Asthmatics  should 


consult  their  doctor.  May  cause 

drowsiness 

140ml  £1.95 

Flurex  Hot  Lemon  Concentrate  (P) 

Clear,  yellow  liquid  containing 
codeine  phosphate  5mg,  ephedrine 
7.5mg  and  diphenhydramine  5mg 
Colds,  flu  and  associated  dry 
< oughs 

Adults  and  children  over  12: 10ml 
three  or  four  times  a  day,  at  3 
hour  intervals 

Caution:  As  above.  Drowsiness 

warning 

100ml  £1.95 


Galpseud  (p) 

Galen 

Orange  coloured  and  flavoured 
sugar  free  linctus  containing 
pseudoephednne  30mg  in  5ml 
Nasal,  sinus  and  upper 
respiratory  congestion 
Adults:  10ml  three  times  a  day 
Children  aged  6-12: 5ml  three  or 
four  times  a  day  2-6: 2.5ml  three 
or  four  times  a  day 
100ml  £1.10 

Galpseud  Tablets  ~ (P) 

White  tablet  containing 
pseudophedrine  60mg 
Adults  and  children  over  12:  One 

tablet  three  times  daily 
100  £5.83 


dan/ill  (p) 

Crookes 

Clear  capsules  filled  with  an 
orange  fluid  containing  menthol 
35.9mg,  chlorbutol  30mg, 
cinnamon  oil  12.3mg,  pine  oil 
85.5mg,  terpineol  67.4mgand 
thymol  3.2mg 
Nasal  congestion 
For  young  children:  Snip  top  off 
capsule  and  dab  contents  onto  a 
handkerchief  tied  securely  in  the 
vicinity,  but  out  of  the  reach,  of 
the  child  Older  children  and  adults: 
Dab  contents  on  to  bedding 
nearby,  but  avoid  the  possibility 
of  direct  skin  content.  Or 
squeeze  contents  onto  a  tissue 
or  into  a  pint  of  water  and  inhale 
the  vapour  freely 
Caution:  Avoid  contact  with  eyes 
and  prolonged  contact  with  skin. 
Do  not  take  internally. 
10  £1.29  20  £2.35 


Lem  Plus  Capsules 

Wallis 

Green/yellow  capsules  each 
containing  paracetamol  300mg, 
caffeine  25mgand  phenylephrine 
5mg 

Cold  and  flu  symptoms 

Adults:  One  to  two  capsules  every . 

3  to  4  hours .  Maximum  of  eight 

in  24  hours 

24  £1.59 

Lem  Plus  Powders 

Sachets  of  powder  containing 


paracetamol  650mgand  vitamin 
C50mg 

Adults  and  children  over  12:  One 

sachet  every  4  hours  up  to  a 
maximum  of  four  in  24  hours. 
5  £0.89  10  £1.45 


Lemsip  Cold  Relief 

Reckitt  &  Colman 

Yellow  or  purple  powder  (lemon 
or  blackcurrant  flavour)  in  6.9g 
sachets,  each  containing 
paracetamol  650mg, 
phenylephrine  5mg,  sodium 
citrate  500mg  and  vitamin  C 
lOmg 

Stuffy  nose,  body  aches  and 
pains,  headache  and  fever 
Adults  and  children  over  12:  One 

sachet  every  4  hours 

Caution:  Do  not  exceed  six  doses 

in  24  hours. 

5  £1.15, 10  £1.85, 16  (Lemon) 
£2.65 

Lemsip  Junior 

Purple  powder  in  sachets,  each 
containing  paracetamol  21 7mg, 
phenylephrine  1.7mg,  sodium 
citrate  167mgand  vitamin  C 
3.3mg  in  a  base  containing  whole 
real  blackcurrant  and  lemon 
Children  3-6:  One  sachet  6-12:  Two 
sachets.  Pour  contents  into  a 
small  beaker  and  half  fill  (two 
sachets  fill)  with  hot  water.  Stir 
until  dissolved  and  sweeten  to 
taste.  Repeat  after  4  hours,  but 
no  more  than  than  four  doses  in 
24  hours 

6  £0.85 


(P)  denotes  that  a  product  is 
Pharmacy  only  can  only  be 
supplied  under  the  supervision 
of  a  pharmacist 


Mackenzies  Decongestant  (p) 

Cox 

Tablets  containing 
methylephedrine  15mg,  menthol 
lmg,  paracetamol  250mg, 
guaiphenesin  50mgand 
chlorpheniramine  2mg 
Catarrh  and  blocked  sinuses 
Adults:  One  tablet  three  of  four 
times  a  day  as  required 
Children  10-15:  One  tablet  twice 
daily.  Children  5-9:  Half  a  tablet 
once  or  twice  a  day 
Caution:  May  cause  drowsiness 
24  £1.52 


Mentholatum  Balm 


Mentholatum 

Ointment  with  greasy  texture, 
containing  menthol  1.35%, 
camphor  9%  and  methyl 
salicylate  0.33% 
Colds,  catarrh  and  hayfever 
Rub  on  chest,  throat  and  back, 
or  melt  one  teaspoonful  in  hot 
water  and  inhale  vapour 
Caution:  Keep  area  of  application 
uncovered  or  loosely  covered. 
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There  is  no  specific  cure  for  a  viral  infection  like  a  cold.  Cold  remedies 
relieve  symptoms  like  headache,  pain,  high  temperature,  nasal 
congestion,  sore  throat  etc 

Patients  with  sore  throats  may  find  swallowing  tablets  difficult ,  and 
dispersible  or  soluble  products  may  be  preferred 

Decongestant  drops  and  tablets  should  be  used  in  the  short-term 
only,  as  prolonged  use  may  lead  to  a  rebound  congestion 

Many  of  the  cold  products  in  the  list  can  cause  drowsiness.  Patients' 
attention  should  be  drawn  to  the  warning,  which  says  that  alcohol 
should  be  avoided,  and  driving  skills  may  be  impaired 

Earache  associated  with  colds  should  not  be  treated  using  eardrops. 
Patients  complaining  of  earache  should  see  a  doctor.  Ask  your 
pharmacist  if  you  are  unsure. 

Ask  patients  if  any  other  medicines  are  being  taken.  The  ingredients 
of  many  cold  remedies  interact  with  some  prescription  medicines. 
If  a  customer  says  they  are  taking  medicines  prescribed  by  their 
doctor,  ask  your  pharmacist  to  have  a  word. 


Keep  clear  of  eyes  and  nose  and 
delicate  skin.  Do  not  use  on 
children  under  one  year  of  age 
Jar  30g  £1.10,  tube  25g  £1.05 

Mentholatum  Nasal  Inhaler 

A  nasal  applicator  enclosing  a 
wad  of  cotton  wool  containing  a 
volatile  solution  of  menthol  40%, 
camphor  40%,  eucalyptus  oil  5%, 
pumilio pine  oil  4%  and  methyl 
salicylate  11% 
Use  as  often  as  needed 
£0.69 


Mucron  Tablets  (p) 

Ciba 

Scored,  capsule-shaped  tablets 
each  containing  paracetamol 
500mgand  phenylpropanolamine 
25mg 

Sinus  pain  and  congestion,  nasal 
congestion  and  catarrh 
One  tablet  two  to  four  times 
daily,  at  4  hourly  intervals. 
Maximum  four  in  24  hours. 

12  £1.39  30  £2.39  

Junior  Mu-Cron 

St  ra  wbe  rry-fla  vou  red  syrup 
containing  phenylpropanolamine 
lOmgand guaiphenesin  25mg  in 
5ml 

Catarrh,  runny  nose,  chestiness 

and  nasal  congestion 

Children  2-6  years:  2 .  5ml  6-12  years: 

5ml.  Doses  to  be  taken  up  to  five 
times  a  day,  with  at  least  4  hours 
between  doses 
100ml  £1.79 


Prices  in  this  section  are  correct 
at  the  time  of  going  to  press.  For 
latest  packs  and  prices,  see 
C&D  Price  Service. 


Night  Nurse  ® 

Beecham 

Green/white  capsules,  each 
containing  paracetamol  500mg, 
promethazine  Wmg  and 
dextromethorphan  7. 5mg 
Night-time  cold  remedy 
Adults  and  children  over  12:  Two 
capsules  just  before  bedtime 
Children  6-12:  One  capsule  just 
before  bedtime 

Caution:  May  cause  drowsiness. 
Do  not  take  with  any  other  cold 
or  decongestant  medication  at 
night 
10  £1.69 

Night  Nurse  Liquid  (P) 

Green  liquid  containing,  in 
10ml,  the  same  ingredients  as  one 
capsule 

Adults  and  children  over  12: 20ml 
Children  6-12ml:  10ml 
160ml  £2.60 


Otrivine  Nasal  Spray 

Ciba 

Liquid  containing  xylometazoline 
0.1% 


Nasal  congestion,  perennial  and 
allergic  rhinitis  and  sinusitis 
One  application  in  each  nostril 
two  or  three  times  daily 
Caution:  Do  not  use  continuously 
for  more  than  seven  days 
10ml  £1.19 

Otrivine  Nasal  Drops 

As  above 
10ml  £1.19 

Otrivine  Paediatric  Drops 

Liquid  containing  xylometazoline 
0.05% 
As  above 
10ml  £1.19 


Penetrol 


Crookes  Healthcare 

Clear,  colourless  thick  liquid 
containing  menthol  17.5% 
cajuput  oil  2.5%,  lavender  oil 
8%,  otto  lavend 4% ,  eucalyptus 
oil  7.5%  and  peppermint  oil  0.2% 
Nasal  congestion  and  hayfever 
Sprinkle  a  few  drops  on  a 
handkerchief  and  inhale 
Caution:  Avoid  contact  with  eyes. 
Not  to  be  taken  internally 
15ml  £1.20 


Potter's  Pastilles 


Booker 

Red,  oval-shaped  pastilles 
containing sylvestris pine  oil 
0. 41  % ,  pulmilio  pine  oil  0. 41  % , 
eucalyptus  oil  0.02%,  creosote 
0.2%,  menthol  0.83%,  thymol 
0.02%,  aqueous  extract  from 
marshmallow  0.5%  bases  to 
100% 

Colds,  coughs  and  hayfever 
Suck  one  as  often  as  required 
45g  £0.99 


Procol  (p) 

Wellcome 

Pink/colourless  capsules,  with 
pink  and  white  beads,  each 
containing  phenylpropanolamine 
50mg 

Cold  symptoms 

One  in  the  morning  and  one  at 

bedtime.  Swallow  whole  with  a 

glass  of  water.  Not  for  children 

under  12 

8  £1.99 


Sine-0ff  ® 

Wellcome 

Tablets  each  containing  aspirin 
325mg,  phenypropanolamine 
12.5mgand  chlorpheniramine 
2mg 

Sinus  congestion  and  headache 
Adults:  Two  tablets  every  4 
hours.  Maximum  of  eight  in  24 
hours. 

Caution:  Drowsiness  warning 
12  £1.49  24  £2.29 


Sinitol  ® 

Nicholas 

Orange  and  white  capsules,  each 
containing  paracetamol  500mg 
and  pseudoephedrine  20mg 
Pain  and  congestion  in  sinus 
headache,  colds,  flu  and  catarrh 
Adults:  Two  capsules  three  times 
daily  as  required  up  to  a 
maximum  six  in  24  hours.  Caution: 
Should  not  be  taken  if  you  suffer 
from  prostate  symptoms  or 
glaucoma 
12  £1.30 


Sinutab  ® 

Warner-Lambert 

Tablets  each  containing 
paracetamol  500mg  and 
phenylpropanolamine  12. 5mg 
Nasal  and  sinus  congestion, 
headache  and  pain 
Adults:  Two  tablets  three  times  a 
day.  Maximum  of  six  in  24  hours 
Children  6-12:  One  tablet  three 
times  a  day .  Maximum  of  three 
in  24  hours. 

Caution:  Overdose  is  dangerous 
—  seek  medical  attention 
immediately 
15  £1.59  30  £2.45 


Snufflebabe 


Pickles 

Ointment  containing  eucalyptus 
oil 2%,  menthol  1.5%  and  thyme 
oil  0.5%. 
Congestion 

Lightly  rub  onto  the  chest, 
throat  and  back.  Leave 
bedcovering  loose  so  that 
vapours  may  be  inhaled  during 
the  night 

Caution:  Do  not  use  on  infant '  s 

nostrils 

25g  £1.05 


Sudafed  Elixir  (p) 

Wellcome 

Yellow  elixir  containing 
pseudoephedrine  30mg  in  5ml 
Cold  and  flu  symptoms 
Adults  and  children  over  12: 10ml 
three  times  a  day  Children  6-12: 
5ml  three  times  a  day  2-5: 2.5ml 
three  times  a  dav 
100ml  £1.63 

Sudafed  Tablets  (V) 

Tablets  each  containing 
pseudoephedrine  60mg 
Adults  and  children  over  12:  One 

tablet  three  times  a  day 
12  £1.29 

Sudafed  Co  (P) 

Tablets  each  containing 
paracetamol  SOOmgand 
pseudoephed vine  60mg 
Cold  and  flu  symptoms  with 
aches  and  pains 
Adults  and  children  over  12:  One 
tablet  three  times  a  day.  Children 
6-12:  Half  a  tablet  three  times  a 
dav 

12  £1.45 


Triogesic  (p) 

Intercare 

Pink,  biconvex  tablets  each 
containing  paracetamol  500mg, 
and  phenylpropanolamine 
12.5mg 

Nasal  and  sinus  congestion  and 
associated  pain 
Take  up  to  four  times  daily, 
leaving  at  least  4  hours  between 
doses  Adults  and  children  over  12: 
One  or  two  tablets  Children  6-12: 
One  tablet 

Caution:  Not  to  be  taken  during 
pregnancv  or  breastfeeding 
12  £1.32  30  £2.35 

Triogesic  Elixir 

Clear,  deep  red,  sugar-free  liquid 
tasting  and  smelling  of  cherries, 
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containing  paracetamol  125mg 
and  phenylpropanolamine  3mg  in 
5ml 

Take  up  to  four  times  daily, 
leaving  at  least  4  hours  between 
doses.  Adults  and  children  over  12: 
20-40ml  Children  6-12: 20ml 
100ml  £1.79 


Triominic  © 

Intercare 

Yellow  tablets  each  containing 
phenylpropa  nolam  ine  25mg  and 
pheniramine  maleate  25mg 
Nasal  congestion  and  allergic 
rhinitis 

Adults  and  children  over  12:  One 
tablet  Children  6-12;  Half  a  tablet. 
Doses  to  be  taken  up  to  four 
times  a  day  leaving  4  hours 
between  doses. 
Caution:  May  cause  drowsiness 
12  £1.25  30  £2.15 

Triominic  Syrup 

Clear,  orange-red,  citrus- 
flavoured  syrup  containing  above 
ingedicnts  in  each  10ml 
Adults  and  children  over  12: 10ml 
Children  6-12: 5ml 
100ml  £1.69 


Uniflu  with  Gegovite  G  (p) 

Unigreg  

Each  magenta,  oblong,  sugar- 
coated  Uniflu  tablet  contains 
paracetamol  500mg,  codeine 
phosphate  Wmg, 
diphenhydramine  15mg, 
phenylephrine  Wmgand caffeine 
30mg.  Each  yellow,  lemon- 
flavoured,  chewable  Gregovite  C 
tablet  contains  vitamin  C  300mg 
Flu,  blocked-up  nose,  sinus 
congestion,  headache,  fever, 
aching  limbs,  sneezing,  sore 
throat,  coughing  and  runny  nose 
Take  as  soon  as  symptoms  start, 
and  continue  until  they 
disappear.  Adults:  One  of  each 
tablet  every  6  hours.  Maximum 
of  four  Uniflu  tablet  in  24  hours 
Children  over  12:  One  of  each  tablet 
every  8  hours.  Maximum  of 
three  Uniflu  tablets  in  24  hours 
Caution:  Drowsiness  warning 
6  +  6  £1.88, 12 +  12  £3.28 


Vapex 

Fisons 

Clear  liquid  containing  menthol 
17.5%,  linalyl  acetate  0.468%, 
eucalyptus  oil  4.687%>,  lavender 
oil  4.6879o,  bornyl  acetate 


0.416%,  essentia!  oil  of  camphor 
1.5%  and  alcohol  70. 742% 

(76%v/v) 

Nasal  congestion  in  head  colds 
and  catarrh 

Sprinkle  a  few  drops  on  a 
handkerchief  then  inhale  vapour 
often  during  the  day 
14ml  £0.91 


(P)  denotes  that  a  product  is 
Pharmacy  only  can  only  be 
supplied  under  the  supervision 
of  a  pharmacist 


Vicks  Cold  Care  ® 

Proctor  &  Gamble 

Capsules  each  containing 
paracetamol  325mg, 
dextromethorphan  Wmgand 
phenylpropanolamine  12. 5mg 
Cold  and  flu  symptoms 
Adults  and  children  over  12:  Two 
capsules  every  4  hours. 
Maximum  of  eight  in  24  hours 
Children  6-12:  One  capsule  every  4 
hours.  Maximum  of  four  in  24 
hours 

10  £1.12, 20  £1.99  

Vicks  Inhaler 

Inhaler  containing  menthol 
41.5%,  camphor  4 1.5%,  methyl 
salicylate  12.3%  and  oil  of  pine 
needles  4. 7% 
Nasal  congestion 
Insert  well  into  nostril,  holding 
the  other  nostril  closed.  Inhale 
deeply.  Use  when  necessary 
0.5ml  £0.99 

Vicks  Medinite  (P) 

Green  liquid  containing,  in  each 
30ml  dose,  dextromethorphan 
15mg,  ephedrine  8mg, 
doxylamine  7.5mgand 
paracetamol  600mg,  with  alcohol 
18.94% 

Night-time  cold  medicine 
Adults  and  children  over  12: 30ml  at 
bedtime  Children  1012: 15ml  at 

bedtime 

Caution:  May  cause  drowsiness. 
Asthmatics  should  consult  their 
doctor  before  using  this  product 
180ml  £2.35 

Vicks  Sinex  (P) 

Nasal  spray  containing 
oxymetazoline  0.05%,  menthol 
0.025%.,  camphor 0.015%, 
eucalyptol  0.0075%  in  buffered 
aqueous  solution 
Decongestant  nasal  spray 
Adults  and  chilren  over  6:  One  to  two 
sprays  into  each  nostril  every  six 
to  eight  hours 
20ml  £1.59 


Vicks  VapoRub 

Ointment  containing  menthol 
2.82%,  camphor  5.46%, 
eucalyptus  oil  1.35%  and 
turpentine  oil  4.71% 
Children  and  adults:  Rub  liberally 
into  chest,  throat  and  back  — 
especially  at  bedtime.  Leave 
nightclothes  loose  to  allow 
vapours  to  be  inhaled  easily. 
Babies  (over  6  months):  Apply  lightly 
to  chest  and  back.  Rub  in  gently. 
Inhalation  method:  Melt  two 
teaspoonfuls  in  a  bowl  of  very 
hot  (not  boiling)  water.  Inhale 
the  vapours  for  10-15  minutes 
Caution:  Do  not  swallow  or  place 
in  nostrils.  Never  reheat  the 


mixture  after  inhalation 
50g£1.25 


Wright's  Vaporizer  Fluid  (p) 

LRC 

Liquid  contaianing  chlorocresol 
10% 

Common  colds,  coughs  and 
other  upper  respiratory  tract 
infections 

For  use  in  Wright's  Vaporizer 
Caution:  Not  to  be  used  for 
children  under  2  years  except  on 
medical  advice 
50ml  in  complete  kit  £10.99. 
Refill  kit  £4.99 


Cold  sores 


Cold  sores  are  highly  contagious  with  the  initial  infection  occurring 
during  childhood,  probably  by  kissing  an  infected  adult. 

Cold  sores  are  a  viral  infection  which  reappears  several  times  during 
the  year.  An  attack  usually  begins  with  a  tingling  sensation,  which  swells 
into  a  painful  blister,  then  collapses  to  form  a  weeping  sore  which  dries 
to  form  a  scab. 

Treatment  involves  relief  of  pain  and  the  application  of  soothing 
products  which  help  the  sore  to  dry  up.  Products  containing  iodine  claim 
to  affect  a  cold  sore's  progress  if  used  immediately  the  "tingling"  stage 
appears. 

Sufferers  should  be  advised  to  avoid  physical  contact  with  others  and 
wash  their  hands  often  during  an  attack.  Recurrent  or  severe  cold  sores 
may  be  treated  by  using  antiviral  agents. 

A  factfile  on  cold  sores  was  included  in  our  March  issue, 
■■^■^^^■■■^■^i^i^i^i^*     tannic  acid  5%,  camphor  0.1%, 

phenol  1  %  and  menthol  0.5% 
Cold  sores 

Apply  as  necessary,  frequently 
during  the  day  and  at  bedtime 
Caution:  Avoid  eyes 
5g  £1.05 


Blisteze  Cream 


ODD 


White  cream  containing  strong 
ammonia  solution  0.2%, 
ammonia  solution  aromatic 
6.04%'  and  liquefied  phenol 
0.494% 

Cold  sores,  chapped  lips 
Apply  every  hour  on  first 
symptoms 
3.5g  £0.99 

Brush  Off  Cold  Sore  Treatment 


Napp 


Colsor  Lotion 

Alcoholic  solution  containing 
tannic  acid  5%,  camphor  0.1%, 
phenol  0.5%  and  menthol  0.5% 
Apply  sparingly  two  or  three 
times  a  dav 
10ml  £1.05 


Cupal  Cold  Sore  Lotion  (?) 


Alcoholic  solution  of  povidone 
iodine  10% 
Cold  sores 

Apply  twice  daily  to  the  affected 
area  and  allow  to  dry.  Rinse 
brush  thoroughly  after  use 
Caution:  Avoid  in  rare  cases  of 
suspected  iodine  sensitivity 
8ml  £1.69 


Cupal 


Colsor  Cream 


Pickles 


Water-based  cream  containing 


Alcohol-based  lotion  containing 

salicylic  acid  1%,  tannic  acid  5% 

and  myrrh  10% 

Cold  sores 

Apply  frequently 

Caution:  For  external  use  only 

14ml  £1.05 

Cupal  Cold  Sore  Ointment 

Smooth  ointment  containing 
diperodon  hydrochloride  1%, 
allantoin  1%,  camphor  1  %  and 
zinc  oxide  5% 

Apply  five  or  six  times  a  day 
3.5g£1.05 


For  health  conscious  customers 

NATURAL  CHOICE 


mm 

Natural  and 
Toasted 


....it'st 


m 

Toasted 
Wheat  Germ 


John  H.  Heron  Ltd.,  1 4 5  Boothferry  Road,  Goole  DNI4  6AX.  Tel:  (0405)  4271 
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In  one  of  the  issues  of  Chemist  & 
Druggist  that  the  boss  usually  passes 
on  to  me,  I  noticed  that  Xrayser  feels 
he  hasn't  enough  demand  to  start 
accepting  credit  cards.  We've  been 
taking  them  for  quite  a  while,  and 
although  I  cannot  say  if  it  proves 
worthwhile  or  not  for  us,  it  does 
appear  that  we  are  taking  more  and  more  despite  the 
Chancellor's  "credit  squeeze". 

Has  anyone  noticed  the  number  of  different  cards 
around  now?  Not  only  are  there  credit  cards  like  Access 
or  Barclaycard  but  now  the  new  debit  cards  you  put 
through  the  till  like  a  credit  card  but  which  debits  the 
customer's  current  account  at  the  bank.  All  very  neat  and 
convenient  but  with  so  many  cards  now  it's  hard  to 
distinguish  one  system  from  another,  so  you  end  up 
writing  out  a  Visa  system  card  on  a  Mastercard  slip,  and 
so  on. 

This  can  be  easily  rectified  by  re-banking  with  the 
correct  paying  in  slip,  but  be  careful.  Don't  make  the 
mistake,  as  one  of  our  staff  did,  of  accepting  a 
straightforward  cash-card  for  a  credit/debit  card  or  as  a 


KeeplihngfcteTablets 


cheque  guarantee.  Fortunately  for  us 
it  wasn't  for  a  large  amount,  but  it 
could  easily  have  been  for  £49.99.  I 
always  look  for  the  blue,  white  and 
gold  Visa  symbol,  the  joined  circles  of 
Mastercard  or  the  little  'Bard" 
cheque  guarantee  symbol. 

According  to  last  month's  Over  the 
Counter,  we  should  learn  to  regard  the  leaflet  as  a  friend. 
From  my  research  the  new  '  'Inner  Secrets' '  booklet  from 
Windsor  should  prove  popular.  A  recent  article  in  one  of 
the  Sunday  supplements  featured  a  new  book  in  which  the 
author  put  forward  the  theory  that  our '  'pet' '  ailments  are 
linked  to  nationality.  She  concluded  that  the  Germans  are 
concerned  about  heart  disease,  Americans  psychoanalysis 
and  the  British  their  bowels ,  so  if  there '  s  any  slight  truth 
to  her  "findings"  Windsor's  leaflet  will  be  flying  from  our 
counters,  backed  up,  no  doubt,  by  the  good  advice  given 
by  Jeremy  Clitherow  in  March's  Over  the  Counter. 

I  wonder  how  the  new  look  Ponds  creams  will  go  down 
with  the  regulars?  I  don't  doubt  the  revamp  will  attract 
some  new  users,  but  will  Granny  not  be  a  little  wary  of  the 
"sophisticated  and  elegant"  new  shaped  jar? 


by  Mollusc. 


Klka-t  do  ^oo  recomrtie^d 
-Por  a  Soce-tkcost? 


by  t^em 


he  dropped  a^  e^-t're  case 
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The  past  month 
in  review 

All  eyes  are  on  babies  this  month  with  companies  catering  for  all  their 
needs.  For  feedtime,  Cow  &  Gate,  Milupa  and  Jackel  get  to  work,  while 
Unichem  and  Numark  bring  out  environmentally  friendly  nappies. 

Alberto  Culver  are  caring  for  the  environment  too,  with  their  new 
"see-through"  hair  care  range. 

Christmas  is  coming,  so  look  out  for  the  latest  in  fragrances  and 
electricals,  always  good  stocking  fillers,  that  are  featured  on  the 
following  pages.  Further  details  on  all  the  new  products  may  be  found 
in  the  "Counterpoints"  pages  of  the  four  issues  of  Chemist  &  Druggist, 
up  to  an  including  October  14. 


Babycare 


Ultra  Usiicfiera 

Unichem  have  introduced  a  new 
environmentally  friendly  nappy. 
The  range  has  better  elastication 
giving  a  snugger  fit  and  a  new  waist 
sheild  to  help  prevent  leakage. 
Unichem.  Tel:  01-391  2323 
All  20s  infant  £2.32  toddler  £2.62  and 
child  £2.94 

Vantage  bathes  gently 

A  children's  formula  foam  bath 
joins  the  Vantage  range  from  AAH . 
The  special  formula  works  at  the 
lower  temperatures  of  water  that 
are  needed  for  children,  say  AAH, 
and  one  bottle  is  enough  for  more 
than  30  baths. 

AAH  Pharmaceuticals.  Tel:  0928 

717070. 

1L  £0.99 


Cow  &  Gate  get  ready 


They've  launched  Premium  and 
Plus  ready-to-feed  baby  milks  in 
bottles  which  need  only  a  locking 
ring  and  teat  to  make  them  ready 
meals  and  not  just  ready  mixed 
like  those  in  tetrabriks,  say  Cow 
&  Gate.  They  predict  the  market 
for  ready-to-feed  is  in 
convenience,  allowing  mums 
more  freedom  and  mobility.  And 
since  the  RTFs  have  the  same 


nutritional  content  as  existing 
powders,  Cow  &  Gate  suggest 
they  should  be  displayed  along- 
side them.  The  bottles  have 
safety  button  caps,  tamper- 
evident  sleeves  and  a  shelf-life  of 
a  year.  Both  sizes  are  packed  in 
dozens. 

Cow  &  Gate  Ltd.  Tel:  0225 
768381 

100ml  £0.35,  200ml  £0.49 


Three  in  one  for  baby's  drinks 

Jackel 's  three  stage  drinking  cup 
system  is  designed  to  help  babies 
change  from  bottles  to  normal 
drinking.  The  polycarbonate  cup 
has  three  lids  that  can  be  changed 
over  as  feeding  progresses.  First 
of  all  there's  a  teat  lid  and  cover  to 
encourage  holding,  next  comes  the 
trainer  lid  and  spout  and  finally,  a 
twist-on  dribble  lid  to  introduce 
baby  to  normal  cup  drinking.  And 


for  travel  time,  there  is  a  twist-on 
travel  lid. 

Jackel  International.  Tel:  091-250 

1864 

£4.99 

Kamillosan  expands 

Kamillosan  ointment  has  been 
joined  by  a  baby  cleansing  bar  and 
a  baby  lotion  and  the  range  has 
been  packaged  in  yellow  "to 
reflect  its  natural  basis".  Products 
contain  camomile  and  have  been 
made  with  delicate  skins  in  mind  — 
both  mums  and  babies  can  use 
them.  The  cream  forms  a 
protective  barrier  against  nappy 
rash  and  the  cleansing  bar  is  soap 
free  and  pH  balanced  at  5.5.  Press 
advertising  and  sampling  start  next 
year. 

Norgine  Ltd.  Tel:  0865  750717 
Cream  £1.59,  bar  £1.49 


Friendly  Numark  nappies 

Numark's  nappies  join  the  carers 
with  environmentally  friendly  pulp. 
Ultra  Dri  Plus,  replacing  Ultra  Dri 
and  Super  Absorbent  nappies  also 
feature  a  wetness  indicator  and 
trifold  configuration.  Poster,  shelf 
cards  and  wobblers  are  included  in 
the  POS  and  fact  sheets  have  been 
produced  for  your  customers.  A 
Numark  teddy  bear  for  £7.99  is  on 
offer. 

Numark  Ltd.  Tel:  0985  215555 
Ultra  Dri  Plus  £1.99  to  £3.19 
Super  Absorbent  £1.79  to  £5.49 
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A  meatier  eat  with  Milupa  — 
steak  but  no  chips 

Infants  can  get  stuck  in  to  the  tasty 
new  varieties  in  Milupa 's  dinners 
range.  Braised  steak  with 
vegetables,  farmhouse  beef  and 
vegetable  casserole,  golden 
chicken  with  vegetables  and 
country  chicken  and  vegetables 
have  all  been  added  to  the  menu. 
Made  with  prime  lean  meat  and 
choice  vegetables  and  cereals, 
they  contain  no  artificial  colourings, 
flavourings  and  preservatives  and 
have  added  vitamins  and  minerals. 
A  magazine  advertising  campaign 
starts  in  November  backed  up  with 
samples  and  coupons.  And  Milupa 
are  running  a  window  display 
competition  as  well  as  a 
competition  just  for  assistants. 
Milupa  Ltd.  Tel:  01-573  9966 
120g  £1.09 

Baby  Rizini 

Rizini  baby  rice  cereal  contains 
vanilla  flavoured  rice  flour,  vitamins 
A,  B,  C,  D  and  E  and  is  sweetened 
with  2.3  percent  sucrose.  It  does 
not  contain  lactose,  gluten,  artificial 
colouring  or  preservatives.  It  can 
be  made  up  with  water  or  milk,  or 
added  to  soups,  fruit  puree  and 
mashed  vegetables,  for  babies 
over  three  months  old. 
Bebelec  (UK)  Co  Ltd.  Tel:  01-727 
8493 

180g  about  £0.75 


Beauty 


Andrea  and  Surgi-cream 
from  US 

Both  brands  come  to  us  from 
America.  The  Andrea  brand 
includes  Eye  Qs,  Fresh-Ups 
cream  bleaches  and  Californian 
mist.  Eye  Qs  are  conditioning, 
moisturising  eye  make-up  remover 
pads  in  two  types  —  for  regular  and 
waterproof  mascara.  Fresh-Ups 
are  pure  linen  blotters  for  oily  skin. 
Cream  bleaches  come  in  face,  body 
and  extra  strength  variants  and 
cream  bleach  in  a  sachet. 
Californian  Mist  is  an  ozone 
friendly  atomiser  of  natural  mineral 
water  from  Californian  springs. 
Surgi-cream  is  a  range  of 
depilatories  —  cream  facial  bleach, 
bikini  and  leg  area  bleach,  lift-off 
hair  removal  strips  and  brow 
shapers. 

Original  Additions.  Tel:  01-573 
9907 

Prices  in  C&D  Price  List 

Oriental  Samsara  from  Guerlain 

Samsara  is  Guerlain 's  lastest 
fragrance,  available  to  selected 
accounts.  Jasmine  and  sandalwood 
form  the  base  of  this  oriental 
fragrance.  A  £1.3m  advertising 
campaign  will  support  Samsara. 
Guerlain.  Tel:  01-998  1646 
Prices  from  £24  to  £110 


Neon  Sights  for  Rimmel 


There's  no  limit  to  Second 
Edition 

A  limited  edition  of  Second  Edition 
eau  de  parfum  has  been  launched 
by  Gallery  Cosmetics  to  celebrate 
the  replica  fragrance's  tenth 
birthday.  Limited  Edition  is  made 
up  of  the  existing  no3,  no  8  and  no 
9  and  a  new  fragrance,  nol2  has 
been  added.  The  eau  de  parfum 
range  for  Second  Edition  now 
boasts  no  12,  no  11  and  Silver  as 
new  additions. 

Gallery  Cosmetics.  Tel:  0565 
50491 

Limited  Edition  eau  de  parfum 
100ml  £3.99 

Second  Edition  25ml  £1.49 


Ceramic  smells  sweet 

Just  Sales  &  Marketing  have 
introduced  a  range  of  cream 
perfumes  packed  in  ceramic  pots. 
With  names  like  assured,  ecstasy, 
georgina,  incognito,  prestance 
poppy,  potent  and  pousse,  the 
perfumes  come  in  pots  styled  in 
marble  or  black  limoges  and 
packed  in  gift  boxes. 
Just  Sales  &  Marketing  Ltd.  Tel: 
0993  410064 
£5.99 


The  Ultimate  in  Elegant  Nails 

Elegant  Touch  nail  care  products 
now  include  Ultimate  treatment 
programme.  Original  Additions  say 
their  special  ingredient  Keraprocal 
combines  keratin,  protein  and 
calcium  to  strengthen  nails. 
Ultimate  nail  dry,  nail  hardener  and 
nail  mask  are  available  from 
November. 

Original  Additions.  Tel:  01-573 
9907 

Nail  Dry  £2.95  nail  hardener  £4.95 
nail  mask  £4.95 

Outdoor  Girl  goes  clear 

The  Outdoor  Girl  range  now 
includes  a  clear  lash  mascara  and 
two  eye  colour  compacts.  The 
mascara  can  be  used  on  its  own  or 
under  a  coloured  mascara,  to  seal 
and  condition.  It  is  hypo-allergenic, 
fragrance-free  and  suitable  for 
contact  lens  wearers.  And 
exclusive  to  Boots  until 
November,  the  compacts  contain 
two  double  embossed  eye 
shadows  in  two  shade 
combinations  of  browns  and  blues, 
a  kohl  pencil  and  a  double-ended 
applicator. 

Max  Factor  Ltd.  Tel:  0202  524141 
Mascara  £1.79,  compact  £2.99 


Black,  mirrored  compacts  with 
double-ended  applicator  and  11 
shades  of  eyeshadow.  There  are 
two  in  the  Rimmel  Neon  lights 
range:  sky  lights,  with  blues,  greys 
and  pinks,  and  sun  lights  with 
browns,  beiges,  fawn  and  gold.  At 
the  same  time,  the  Colour  Plus  and 
Fashion  Plus  ranges  have  12  new 
colours. 

Rimmel  International  Ltd.  Tel: 
01-637  1621 
Neon  Lights  £2.99 

Tfiered  door  to  her  heart 

Elizabeth  Arden  will  set  hearts  on 
fire  with  Red  Door  their  latest 
fragrance.  This  floral  fragrance 
includes  red  roses,  ylang  ylang, 
oriental  orchard,  jasmine,  lilly  of 
the  valley  and  wild  violet.  It  comes 
in  a  lacquer  red  domed  bottle  with 
gold  trim.  Two  gift  sets  are 
available  for  Christmas.  Red  Door 
is  on  limited  distribution. 
Elizabeth  Arden.  Tel:  01  784  4000 
Prices  from  £12.50  to  £75 

More  ESP  from  Yardley 

A  fragrance  free,  smudge  proof 
mascara  said  to  add  a  hint  of  colour 
without  clogging  and  caking  the 
lashes,  is  Yardley 's  ESP  sheer 
colour  in  blue,  green,  black  and 
brown.  It  complements  the  ESP 
clear  mascara. 

Yardley  of  London  Ltd.  Tel:  0268 
522711 

£2.25  (rrp  £2.75) 

Max  Factor  is  Light  and  Natural 

Five  shades  of  foundation  make  up 
the  Light  and  Natural  range  from 
Max  Factor.  It's  a  mousse  in  an 
ozone  friendly,  pump  action 
container  which  delivers  the 
amount  needed  for  each 
application.  The  light  formula  is 
water  based  with  UVA  and  UVB 
sunscreens. 

Max  Factor  Ltd.  Tel:  0202  524141 
£3.99 

Mavala's  cuticle  pill 

Manicure  time  is  softened  up  by 
Mavala's  pill  and  bowl  system. 
Dissolve  the  pill  in  lukewarm  water 
to  ease  away  dirt  and  soften 
cuticles  before  manicuring.  The 
special  manicure  bowl  is  made  of 
white  plastic. 

Mavala  Laboratories.  Tel:  0732 
459412 

Pills  6  £1.50,  Bowl  £7.95 


Electrical 


Duracell  lasts  even  longer 

Duracell  now  lasts  longer  with  20 
per  cent  extra  battery  power.  And 
concern  for  the  environment  has 
led  the  makers  to  reduce  the 
amount  of  mercury  to  0.02  per 
cent.  Packs  are  now  marked 
"Respecting  the  environment" 
and  batteries  are  stamped  with 
expiry  dates.  Look  out  for  new 
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muitipacks  of  eight  MN1500  long 
life  batteries.  MN1300s  and 
MN1400s  in  fours  will  be  available 
on  new  display  stands.  During 
Winter  a  £1  cashback  offer  is 
featured  on  MN1300,  MN1400 
and  MN1500  packs.  And  a 
television  and  poster  advertising 
campaign  will  support  the  range  up 
until  the  end  of  January. 
Duracell  (UK)  Ltd.  Tel:  0293 
517527 


PAST  MONTH  IN  REVIEW 


"»s 


Satinelle  by  Philips 

An  electric  epilating  system  called 
Satinelle  has  a  comb  which 
stretches  the  skin  and  guides  hair 
towards  rotating  lifters.  These 
remove  the  hair  and  root  in  the 
direction  of  growth,  preventing 
breakage  and  ingrowing  hairs,  and 
ensuring  soft  regrowth  —  legs 
remaining  smooth  for  up  to  42 
days,  say  Philips.  Satinelle  has 
been  designed  to  reach  normally 
difficult  areas  and  fits  comfortably 
into  the  hand.  It  has  an  extra  long 
cordset  with  a  two  pin  plug,  and  is 
easy  to  travel  with  as  it  does  not 
need  a  transformer,  and  has  a  soft 
travel/storage  pouch.  POS 
material  includes  a  guide  to  hair 
removal. 

Philips  Home  Appliances.  Tel: 

01-689  2166 

£39.99 


For  Men 


A  shaving  revolution? 

From  next  February,  men  will  be 
able  to  try  out  Gillette's 
"revolutionary  new  shaving 
system".  Sensor  is  twin-bladed 
with  blades  mounted  on  special 
springs  which,  say  Gillette, 
respond  to  the  features  of  a  man's 
face.  Gillette  claim  they  have 
developed  the  narrowest  ever 
blades  and  Sensor  also  boasts  a 
metal  skin  guard  and  easy-clean 
cartridge.  Next  year's  launch  will 
be  supported  by  a  £13m 
advertising  and  promotional 
campaign. 

Gillette  UK  Ltd.  Tel:  01-560  1234 
Shaver  and  three  blades  £1.99  (rrp 
£2.19) 

Celsius  sets  temperatures 
soaring 

A  new  range  of  men's  toiletries  has 
been  launched  in  Ireland  and  will  be 
available  in  the  UK  next  year. 
Celsius  said  to  be  '  'fresh,  fun  and 
affordable"  includes  an  after 
shave,  body  splash,  deodorant  and 
antiperspirant,  moisturising  cream 
shave,  conditioning  shampoo, 
shower  gel  and  talc.  All  are  packed 
in  grey  with  a  triangular  red  and 
orange  logo. 

Celsius  International  Ltd.  Tel: 

01-377  5000 

Prices  from  £1.59-£5.99 


Haircare 


Tonique  gives  hair  energy 

Wella  have  relaunched  Tonique 
specialist  conditioners  and 
introduced  a  variant  for  fine, 
flyaway  hair.  The  range  is  now 
called  Tonique  energising 
conditioners  and  has  new 
packaging  and  advanced 
formulations  enriched  with 
vitamins  and  proteins,  say  Wella. 
The  new  variant  helps  fine  hair  stay 
in  place  with  special  anti-static 
ingredients  and  proteins.  Money 
off  coupons  are  available. 
Wella  Great  Britain.  Tel:  0256 
20202 

Cream  conditioner  around  £1.29 
Moisturising  mist  £2.39 


Going  green  colourlessly 

You'll  have  to  look  carefully  at 
Alberto  Culver's  Pure  and  Clear 
range.  These  environmentally 
friendly  hair  care  products  are 
packed  in  see  through  bottles  and 
all  the  formulations  are  colourless, 
biodegradable  and  have  not  been 
tested  on  animals.  Packaging  is 
also  recyclable.  The  range 
comprises  shampoo,  conditioner, 
leave-in  conditioner,  ozone  friendly 
pump  action  hairspray  and  a  gel 
spray.  A  £5m  television  advertising 
campaign  will  support  Pure  and 
Clear. 

Alberto-Culver.  Tel:  0256  57222 
Prices  range  from  £1.49  to  £2.09 


Numark  get  an  ultra  hold 

The  Numark  mousse  range 
contains  an  ultra  hold  variant  in  a 
red,  black  and  white  can,  to  satisfy 
consumer  trends  towards  products 
giving  a  firmer  hold. 
Numark.  Tel:  0985  215555 
150ml  £1.05 


Nourishment  for  hair 

Skin  care  meets  hair  care  in 
L'Oreal's  latest  range  of  shampoo 
and  conditioners  designed  for  dry 
hair.  There  is  daily  cleansing  milk 
shampoo;  a  daily  moisturising 
conditioner  for  regular  use,  a  daily 
nourishing  cream  moisturiser  and 
serum  for  dry  ends.  A  £3m 
television  advertising  campaign  is 
planned. 

L'Oreal.  Tel:  01-937  5454 
Shampoo  250ml  £1.59,  conditioner 
200ml  £1.79,  remoisturiser  150ml 
£1.99,  serum  25ml  £2.99 

Poly  is  highlighted 

Warner  Lambert  have  repackaged 
Poly  Hi-Lights  and  improved  the 
formula.  Blonde  highlighting  kit 
now  works  faster  with  developing 
time  reduced  from  35  to  40 
minutes  to  20  to  25  minutes. 
Warner-Lambert  Health  Care. 
Tel:  0703  620500 

V05  hairspray  gets  bigger 

Alberto  have  introduced  a  350ml 
pack  of  their  V05  hairspray.  It 
complements  the  200ml  size  and  is 
available  in  extra  and  super  hold 
variants. 

Alberto-Culver.  Tel:  0256  57222 
£1.59 
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Healthfoods/Vitamins 


Spray-on  vitamins! 

Stafford's  Vitamists  have  vitamin 
supplements  formulated  in  an 
aqueous  solution  which  is  then 
sprayed  into  the  mouth  through  a 
natural  pump  delivering  a  daily 
dose.  Vitamist  sprays  come  in  four 
variants  —  vitamin  C,  B  complex, 
multivitamin  (all  £2.38)  and  gamma 
linoleic  acid  (GLA  £3.38).  The 
company  is  also  launching  Epavitol 
junior  blackcurrant  multivitamin 
syrup  combined  with  cod  liver  oil 
(30  days  £2.99) 

Stafford  Pharmaceuticals.  Tel: 
0785  211744 

Roche's  new  combination 

Berocca  from  Roche  contains 
seven  B-group  vitamins  including 
pyridoxine  and  riboflavin,  vitamin  C 
and  calcium,  in  an  effervescent 
tablet  that  dissolves  to  give  a 
tropical  fruit-flavoured  drink.  The 
dose  is  one  tablet  daily. 
Roche  Products  Ltd.  Tel:  0707 
328128 

10s  £1.50, 20s  £2.75 


Oral  Hygiene 


Hi-technology  toothbrushes 

Colgate-Palmolive  have  launched 
two  "hi-tech"  toothbrushes  for 
adults  and  children.  Both  have 
compact  heads  and  a  thin  neck 
giving  easy  access  to  all  areas  of 


the  mouth.  Adult  medium  and 
sensitive  soft  complete  the  range. 
Colgate-Palmolive  Ltd.  Tel:  0483 
302222 
£0.99,  to  £1.19 

That's  fishy! 

HeaJthilife's  new  fish  oil  complex 
contains  the  fatty  acids 
docosapentaenoic  acid  26mg  and 
eicosapentaenoic  acid  70mg  with 
vitamin  A  2,500iu  and  vitamin  D 
lOOiu,  in  a  once  daily  dosage  (60 
£2.99).  Repackaged  cod  liver  oil  and 
halibut  liver  oil  capsules  have  been 
reformulated  to  give  them 
increased  potency.  POS  material 
includes  a  range  dispenser,  and  a 
window  display  kit. 
Healthilife.  Tel:  0274  595021 


What's  up  Doc? 

Bugs  Bunny  and  friends  feature  on 
Oral  B  Laboratories'  new 
children's  toothpaste.  The  fluoride 
toothpaste  has  a  minty  flavour  and 
complements  the  company's 
toothbrush  range.  Oral  B 
Laboratories  Ltd.  Tel:  0296 
432601 
100ml  £1.39 

Colgate's  gum  protector 

Gum  protection  formula  is  a  new 
toothpaste  from  Colgate-Palmolive 
to  help  reduce  the  build  up  of 
plaque.  It  contains  the  antibacterial 
triclosan.  A  £4m  promotional 
campaign,  including  national 
television  advertising  supports  the 
launch. 

Colgate-Palmolive  Ltd.  Tel:  0483 
302222 

125ml  £1.25,  50ml  £0.69,  pump 
dispenser  100ml  £1.45 


ill!!  9 


UniChem 


Unichem's  cold  relief 


Capsules  with  300mg 
paracetamol,  5mg  phenyleprine 
hydrochloride  and  25mg  caffeine 
make  up  Unichem  cold  relief,  a 
GSL  product  in  packs  of  24.  The 
recommended  dose  is  one  to  two 


capsules  every  three  to  four 
hours,  to  a  maximum  of  eight  a 
day.  The  producer  is  on  the  GSL 
listing. 

Unichem.  Tel:  01-391  2323 
£1.55 


OTC  Medicines 


Noxacorn  now  GSL 

Noxacorn  has  been  reformulated 
and  contains  salicylic  acid  16  per 
cent.  It  is  no  longer  a  P  medicine 
and  has  been  transferred  to  the 
General  Sale  List.  The  price 
remains  the  same. 
Cox  Pharmaceuticals  Ltd.  Tel: 
0271  75001 


Expulin  gets  dry 

An  addition  to  the  Expulin  range  is 
a  dry  cough  liquid  containing  lOmg 
phlocodine  in  each  5ml  dose. 
Adults  take  one  dose  of  the 
Pharmacy  medicine  three  times  a 
day. 

Galen  Ltd.  Tel:  0762  334974 
100ml  £2 


Personal  Hygiene 


Simplicity  gets  altered 


The  Simplicity  range  has  been 
redesigned  and  the  Freedom 
range  extended  and  both  now 
have  a  "Caring  for  the 
environment"  logo.  In  a  bid  to 
bring  personal  hygiene  "out  of  the 
closet",  stronger  colours  and 
clearer  images  are  used.  Products 
include  individually  wrapped 


towels,  under  the  Simplicity 
Freedom  brand  name.  Leaflets 
are  available  and  in  1990  £2. 5m 
advertising  on  TV  and  in 
magazines,  targets  18-34  year 
olds. 

Kimberly-Clark  Ltd.  Tel: 
717700 

Prices  in  C&D  Price  List 
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PAST  MONTH  IN  REVIEW 


Skincare 


fetraben  makes  its  mark 

Cetraben  is  a  new  emollient  cream 
containing  white  soft  paraffin  13.2 
per  cent  and  liquid  paraffin  12  per 
cent  with  no  added  colours  or 
perfumes.  Information  leaflets  and 
shelf  talkers  are  available. 
Pharma  Health  Care.  Tel:  01-560 
3532 

125g  £1.99 

Biactol  gets  sensitive 

A  sensitive  skin  formula  has  been 
introduced  by  Procter  &  Gamble 
into  the  Biactol  range.  It  will  be 
included  in  the  current  television 
advertising  campaign  for  Biactol. 
Procter  &  Gamble  (Health  and 
Beauty  Care).  Tel:  0784  434422 
75ml  £1.85,  150ml  £3.19 

Clearasil  gel 

Procter  &  Gamble  have  launched 
Clearasil  medicated  gel.  It  will  be 
promoted  along  with  the  lotion  and 
milk  and  will  feature  in  the 
television  advertising  campaign  for 
Clearasil  Ultra  acne  treatment. 
Procter  &  Gamble  (Health  & 
Beauty  Care).  Tel:  0784  434422 
25g  £2.95 

Unichem  go  for  Gentle 
approach 

Unichem's  new  Gentle  range  of 
skin  care  products  are  all 
fragrance-free,  colourless,  hypo- 
allergenic  and  has  not  been  tested 
on  animals.  The  range  comprises 
eye  make-up  remover,  cleanser, 
toner  (all  £1.49)  and  moisturiser 
(£1.59,  all  packs  150ml). 
Unichem.  Tel:  01-391  2323 

PVC  exfoliates 

Fine  granules  of  PVC  can  be  found 
in  Orlane's  gentle  exfoliating 
cream,  which  removes  dead  facial 
skin  cells.  Other  ingredients  are 
sesame  and  sunflower  oils,  vitamin 
F  and  moisturising  agents. 
Orlane  Ltd.  Tel:  0252  724090 
£11 


Sundries 


Sweeter  look  for  Winter 

Simpkins  have  redesigned  their 

Winter  confectionary  range  and 

added  two  new  flavours,  alpine 

herbal  and  cough  candy. 

A.L.  Simpkin  &  Co  Ltd.  Tel:  0742 

348736 

50g  £0.59 


Andrex's  new  look 


Andrex  toilet  rolls  have  been 
relaunched,  with  a  new  pack 
design  and  the  tissue  range  now 
includes  an  aquamarine  shade. 
New  toilet  roll  shades  are 
snowdrop  white,  rose  pink,  peach 
blossom,  honeysuckle, 
cornflower  blue  and  mint  green,  all 


in  the  four  roll  size,  the  two  roll 
size  (except  honeysuckle)  and  the 
nine  roll  size  (except  cornflower 
blue  and  mint  green).  The 
relaunch  will  be  advertised  on 
television  and  the  new  tissues  in 
the  Press  with  a  15p-off  coupon. 
Scott  Ltd.  Tel:  0342  27191 


Put  your  foot  in  it 

Scholl's  new  graduated 
compression  hosiery  includes 
support  and  maternity 
tights. Support  tights  in  sheer  fabric 
are  designed  in  a  closed-toe  style 
and  provide  Class  I  compression 
for  the  treatment  of  superficial  or 
early  varicose  veins.  Class  II 
compression  for  more  advanced 
varicose  veins,  is  another  option. 
The  tights  have  ventilated  gussets 
and  come  in  small,  medium  and 
large  in  sand  and  honey  for  Class  I 
and  sand  for  Class  II  and  maternity 
tights. 

Scholl  (UK)  Ltd.  Tel:  01-2532030 
Class  I  £10.95,  Class  II  £13.95 
maternity  £11.95 

Fashionable  hair  wears  it  on  the 
Continent! 

Zenner  hair  accessories,  a  hit  in 
Europe,  are  now  available  in  the 
UK  through  A.L.  Simpkin.  Zenner 
say  they  are  close  followers  of 
fashion  and  their  range  sports  the 
latest  in  hair  ornaments, 
accessories,  brushes,  combs, 
rollers,  curlers,  pins,  grips  and 
children's  fashion. 
Colour  catalogue  and  prices  from 
A.L.  Simpkin  &  Co  Ltd.  Tel:  0742 
348736 


Back  to  Scholl 

The  1990  Scholl  footwear  range  is 
as  follows:  Blue  and  white  Leather 
Look  massage  sandal  said  to  be 
most  suitable  for  outdoor  use 
£18.99;  a  new-look  Soft  Step  range, 
blue,  with  sling  back  style  and  cut 
out  design  £25.99;  antibacterial, 
waterproof  men's  fitness  massage 
sandal  £13.99;  for  indoors  or 
outdoors,  the  men's  flat  black 
sandal  with  adjustable  strap  £23.99; 
updated  Active  range,  four  colours 
with  air  cushioning  £25.99;  hand 
crafted  beechwood  exercise  sandal 
£18.99  and  a  low  heeled,  non-slip 
towelling  sandal  for  women  to  use 
at  home  £16.99.  All  sandals  are  in 
sizes  3  to  8. 

Scholl  (UK)  Ltd.  Tel:  01-253  2030 

Microwave  clothes  with  Dylon 
dye 

A  new  wave  in  fashion  can  be 
created  with  Dylon 's  dye  for 
microwave  use.  Microdye,  in 
fashionable  Mexican  red,  Bahama 
blue,  French  navy,  leaf  green, 
nastertium  and  ultra  violet,  comes 
as  a  powder  which  is  mixed  with  a 
special  fix  (supplied)  and  water. 
Dylon  International  Ltd.  Tel: 
01-650  4801 
£2.49 


Cool  kiddies! 

Said  to  be  the  first  branded, 
children's  sunglasses,  Tommee 
Tippee  sunglasses  £0.99  are  for 
small  children.  But  the  11-12  year 
olds  are  targeted  with  Jackel's 
Primaries  range  £1.99. 
Jackel  International  Ltd.  Tel: 
091-250  1864 

Pads  ad-Vantage 

Own  label  disposable  breast  pads 
are  a  first  for  Vantage,  and  are 
made  from  environmentally 
friendly  pulp,  gently  shaped  for 
comfort  and  offering  increased 
absorbency. 

AAH  Pharmaceuticals  Ltd.  Tel: 
0928  717070 
50s  £1.75 

Tastier  weigh-in  from  Oxford 

The  Oxford  five  day  diet  has  been 
reformulated  to  give  it  extra  taste. 
The  plan  now  offers  five  fruit 
varieties  instead  of  two  and  an 
extra  soup  has  been  added.  Eight 
amino  acids  have  been  added  to  the 
formulation. 

Oxford  Natural  Foods.  Tel:  0793 

512744 

£9.95 

Gluten  free  crispbread 

For  people  who  have  to  avoid 
gluten  in  their  diets,  G.F.  dietary 
have  brought  out  a  rice  crispbread. 
It  is  free  from  wheat,  egg,  yeast, 
milk,  added  salt  and  sugar, 
articifical  colouring  and 
preservatives. 

G.F.  Dietary  Supplies  Ltd.  Tel: 
01-206  0522 

Special  Recipe  in  cherry 

Special  Recipe  sugar  free  pastilles 
now  come  in  cherry  menthol 
flavour.  Ernest  Jackson  have  taken 
over  the  Special  Recipe  diabetic 
chocolate  range  from  DDD. 
Tel:  03632  2251 
£0.72 

A  smelly  sock 

The  Smelly  Sock  company  have 
launched  an  ozone-friendly  air 
freshener  shaped  like  a  sock  for 
use  in  the  home,  car  or  office.  It  is 
packed  in  a  transparent  sachet  with 
header  card. 

The  Smelly  Sock  Company.  Tel: 

0726  883724 

£1.99 


Prices  in  this  section  are 
correct  at  time  of  going  to 
Press.  For  latest  packs  and 
prices,  see  C&D  Price  Service 


THE 


-  THIS  WEAR'S  BEST  SELLINC  CHRISTMAS  PRESENT 


rhe  world's  first  electric  hot  bottle. 
Plug  In  to  heat,  unplug  to  use. 
M  luxurious  and  practical  present. 

Manufactured  ny  Vint  industries  Ltd 
Criekftowell,  Powys  and 
tswaiSszlsle  from: 


Main  Distributors 

Rand  Rocket  Ltd 
Homecraft  Supplies  Ltd 

London 

Silk  Grange  Ltd,  N17 
Corv  Bros  Ltd,  N3 
Barclay  &  Sons,  NW2 
Telsa,  E18 

k  Waterhouse  Ltd,  NW10 


Country: 

(0207I  591099      SWS  Sundries.  Felixstowe,  Suffolk 

(0252)  714182      William  Davidson  Ltd,  Aberdeen 

The  kingfisher  Sales  Co,  Tunbridge  Wells,  Kent 

AAH  Healthcare  centre,  kingswinford,  west  Midlands 

DE  Riches,  Romford,  Essex 

valley  Sundries.  Bexley  Heath,  Kent 

East  Midland  Toiletries  Ltd,  Nottingham 

Hibberts  of  Luton  Ltd,  Luton,  Bedfordshire 

Skinners  Wholesale  Sundries,  Felixstowe,  Suffolk 
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Last  month's  winners 


Diary 


Numark  courses 

Further  information  on  Chester 
and  Llandudno  courses  from 
Sandra  Brown,  L.  Rowland  Ltd, 
Dolvdd  Road,  Wrexham,  Clwvd 
L013  7TF.  Tel:  0978  290555.' 


Sterling  Health 
courses 

Further  details  on  Sterling 
Health 's  Educate  Roadshows  are 
available  from  Les  A'Boe, 
operations  manager,  Sterling 
Health,  1  Onslow  Street,  Guildford 
GU14YS.  Tel:  0483 505515. 

Vichy  courses 

Further  details  on  Vichy's  all-day 
skincare  training  seminars  are 
available  from  Sandra  Plato, 
company  training  manager,  Vichy 
UK  Ltd,  15  Nuffield  Way, 
Abingdon,  Oxon  0X14  IT  J.  Tel: 
0235  26747. 


Clioicks/tv?' 

J.M.  Armstrong 

J  &  J  Tibbies  (Chemist), 

99  Lidget,  Oakworth, 

Keighley,  West  Yorkshire 
D.  Gilmore 

R.A.  Hopkins  Ltd, 

400  Hitchin  Road,  Luton, 

Beds 
Mrs  Jane  flucott 

Nu-Pharm  Ltd, 

9  Clarendon  Street,  Hyde, 

Cheshire 
Ms  S.  Parry 

Gordon  Davis  Chemist  Ltd, 

5  Bell  Street,  Wigston, 

Leicester 
Ms  Eileen  Shephard 

Babtie  &  Campbell  Ltd, 

12-14  Mitchell  Way, 

Alexandria, 

Dunbartonshire 

Wordsearch  No6 

Miss  D.  Newcombe 

Ashington  Way  Pharmacy, 
Ashington  Way,  Westlea, 
Swindon,  Wiltshire 
Ms  Susan  Hamon 

West  Park  Pharmacy, 
Cheapside,  Jersey 


Ms  Dawn  Power 

Burrows  &  Close  Ltd 

60  Kelvin  Street, 

Ashton-under-Lyme , 

Manchester 
J.  Dyer 

Douglas  Skeeles  Ltd, 

11  Colliers  Walk,  Nailsea, 

Nr.  Bristol,  Avon 
Irish  McLaughlin 

A.M.K.  Chemist, 

140  Westbourne  Road, 

Marsh,  Huddersfield 

...and 
solutions 

The  answers  to  the  Clockwise 
competition  were  Warner- 
Lambert,  toothbrush,  hay  fever, 
Robitussin,  Norwich, 
Haliborange,  exercises, 
Supradyn,  nicotinamide, 
Empathy,  yoghurt  and  Tom 
Caxton. 

The  three  "foods" 
traditionally  associated  with 
vitamins  found  by  solving  the 
Wordsearch  were  malt  extract, 
cod  liver  oil  and  green  vegetables. 


The  following  courses  are  for  pharmacy  assistants 


November 

7  Bromley  Skincare  Vichy 

8  Croydon  Skincare  Vichy 

14  London  Skincare  Vichy 

15  London  Skincare  Vichy 

16  Chester  Diabetes  Numark/Dietade 
21  Manchester  Skincare  Vichy 
21  Bristol  Gastrointestinal  tract      Sterling  Health 

28  Welwyn  Garden  City     Skincare  Vichy 

29  High  Wycombe  Skincare  Vichy 


30        Llandudno  Incontinence  Numark/Kimberly-Clark 

Organisers  of  courses  for  assistants  can  be  featured  in  this  column  by  sending 
details  to  Over  the  Counter,  Chemist  &  Druggist,  Benn  House, 
Sovereign  Way,  Tonbridge  TN9  1RW. 


Jumbkword 

AEFILNNUZ 

£125  to  be  won 

The  five  readers  sumbitting  the  first  correct 
entries  opened  after  the  closing  date  will 
each  win  £25. 

To  enter  this  Jumble  word  competition,  find  20  words  of  three 
or  more  letters  than  can  be  made  from  the  letters  above.  One 
of  the  words  must  use  all  nine  letters  to  spell  a  distinctly  nasty 
type  of  virus  common  during  the  Winter  season.  Write  them 
on  a  sheet  of  paper  with  your  name  and  pharmacy  address  and 
send  it  to  us  at  the  address  below.  Good  hunting! 

Entrants  must  be  assistants  employed  for  a  minimum  of  6 
hours  in  a  normal  week.  Only  one  entry  is  allowed  from  any 
one  person.  The  names  of  the  winners  will  appear  in  the  next 
issue  of  Over  the  Counter. 


Closing  date  for  entries:  Monday,  November  13. 

Send  your  entries  to  Jumbieword  No  3,  Over  the  Counter, 
Chemist  &  Druggist,  Benn  House,  Sovereign  Way,  Tonbridge  TN9  1RW. 


Match  Up 

1 .  A  young  woman  asks  you  for  something  for  a  rash  she 
seems  to  have  got  from  some  new  cheap  jewellery. 

2 .  A  young  mother  says  she  has  checked  with  the  water 
authority  that  they  do  not  add  fluoride  to  the  water  supplies 
and  she  wants  some  fluoride  drops  for  her  baby. 

3.  A  teenager  asks  you  for  a  treatment  for  a  small  wart  on 
his  finger. 

4 .  A  man  asks  for  a  general  antiseptic  cream  for  a  first  aid 
kit. 

5.  A  mother  asks  for  a  general  worming  treatment  suitable 
for  use  by  her  family. 

6.  A  businessman  asks  you  for  a  painkiller  that  does  not 
contain  aspirin,  as  it  upsets  his  stomach . 

A.  Salactol  D.  Solpadeine  G.  Fluoriguard 

B.  Hc45  E.  Derbac-C  H.  Savlon 

C.  Codis  F.  Mycota  I.  Pripsen 

£125  to  be  won 

The  five  readers  submitting  the  first  correct  entries 
opened  after  the  closing  date  will  each  win  £25 

To  enter  this  Match-Up  competition,  simply  pick  which  over 
the  counter  medicine  from  the  list  provided  you  might 
recommend  for  each  customer.  Write  your  six  answers  —  in 
the  form  1 C ,  2F  etc  —  on  a  piece  of  paper  or  a  postcard ,  with 
your  name  and  pharmacy  address,  and  send  it  to  the  address 
below. 

Entrants  must  be  assistants  employed  in  a  registered 
pharmacy  for  a  minimum  of  6  hours  in  a  normal  week.  Only 
one  entry  is  allowed  from  any  one  person.  The  names  of  the 
winners  will  appear  in  the  next  issue  of  Over  the  Counter. 

Closing  date  for  entries:  Monday,  November  13. 

Send  completed  answers  to  Match-Up  No  2,  Over  the  Counter,  Chemist  & 
Druggist,  Benn  House,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 
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ON  JUNE 
17TH  1  988, 
A  BORED 
SHOP-GIRL 
DISAPPEARED. 


nam 

PHARMACY 
S  Y  STEMS 

/X\HILLCROSS 
\JJ  GENERICS 

 I'm  

HEALTH  CADE 
 1  mwi  

STAT1M 

FINANCE  LTD 


